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1-800-237-5874 1-800-521-3697 
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Nes BULLETIN 


> VIDEO GAMING UPDATE: LOUISIANA AND ILLINOIS...On 


July 18 Gov. Roemer of Louisiana signed a riverboat gam- 
bling bill into law. The verdict is still out on the bill to legalize 
video poker in the state, which passed both the House and 
Senate in early July. Sources indicate that the governor will 
“let it pass’’ into law. 


Louisiana’s video poker bill provides for a limited format of 
adult entertainment—only three games per location—in Class 
A age-controlled, liquor-licensed locations only. 


“This is not ‘in your face’ gambling,’ said Bob Nims of A.M.A. 
Distributors in Metairie, La., one of the tireless workers for 
Louisiana’s bill. ‘““We’re going to regulate video poker and 
eliminate illegal gambling that now flourishes in the state. 


“Our bill was presented very professionally and without a 
lot of fanfare. | would recommend anyone else trying to pass 
legislative matters to approach it on a professional, high-level 
basis.” 


In Illinois, hopes of gaining video lottery as part of the tax 
revenue budget faded as the extended legislative session 
ended on July 18. The Illinois Coin Machine Operators As- 
sociation plans to continue its education program directed 
towards legislators and expects the issue to return in the fall 
veto session. Budget cuts mandated for Illinois, including a 
change in the distribution of funds from a surcharge, will be 
difficult to accept. At least one legislator termed video lot- 
tery ‘the user fee of the future.’ An |ICMOA spokesman com- 
mented, “‘We’ve got good people working on this project. We 
do have a base of support; we just have to widen it.” 


For details on happenings in Oregon, Wisconsin, and Maine, 
turn to the “News.” 


CHANGES AT H. BETTI INDUSTRIES... Humbert S. Betti 
and Hugh J. Betti announced their resignations as chairman 
and president of H. Betti Industries, respectively, on July 2. 
However, they will continue their involvement with the com- 
pany on a consulting basis. 


The Bettis have been members of the coin machine indus- 
try for over 50 years. They have overseen the company’s ex- 
pansion from a small route operation in New Jersey to a world- 
wide distributor of coin machines through its distribution arm, 
Betson Enterprises, along with billiard supplies and coin 
machine parts through Imperial International. 


Some other changes have been made at H. Betti Industries. 
Peter Betti, president of Betson Pacific Distributing, has been 
appointed chairman and CEO. He will split his time between 
the two companies. 


Joe Cirillo has been promoted from H. Betti’s executive vice 
president to president and chief operating officer. He will have 
additional responsibility as a director of Betson Pacific. 


Robert Geschine has been appointed executive vice presi- 
dent and chief financial officer. He will continue to oversee 
the company’s administration and finances. 


And Robert Betti is the new executive vice president of oper- 
ations. His duties will encompass redemption equipment, 
export operations, and special projects such as Mad Dog 
McCree. 


In other news related to Betson, the company has entered 
into an agreement with International Game Technology (IGT) 
to represent that company’s line of video lottery terminals 
in states where Betson presently distributes coin-op equipment. 


HAIM JOINS JALECO...Bob Haim, formerly of R.H. Bel- 
am and Brady Distributing, has joined Jaleco USA as the 
director of sales and marketing. We'll have more information 
on Haim’s arrival next month. 


» SEEBURG GETS PARTNER... Financially strapped Seeburg 


has received investment dollars from a Chicago company 
with no relation to the coin-op industry, according to Seeburg 
president Nick Hindman. He declined to name Seeburg’s 
new partner until the deal becomes official, which is imminent. 


Hindman added that Seeburg is producing jukeboxes on a 
limited basis, with full production slated for December. Though 
the company hasn't reserved booth space for the upcoming 
AMOA show, Hindman says it may try to get a booth at the 
last minute if a decision is made to exhibit. 


CHANGES AT AMERICAN SAMMY AND TAITO.. Minoru 
Suzuki has been named president of American Sammy Corp. 
Suzuki, a former director of Taito Corp. in Japan, and most 
recently president of Taito America Corp., resigned his Taito 
positions on June 24. As announced at Taito’s recent distri- 
butor meetings in Chicago, Yoshi Suzuki has been promot- 
ed from vice president to president of Taito America Corp. 


INDUSTRY MOURNS KOVACH. .. Forty-year coin-op vete- 
ran Joe Kovach of Active Amusement Machines in Scran- 
ton, Pa., died on June 26 at the age of 70. Kovach started 
his career at the Scott-Cross Co. and worked for the late Joe 
Ash in the early 1960s. When Active of Philadelphia was sold 
in 1984, Kovach bought the Scranton branch outright. His 
daughter and son-in-law, Susan and Angelo Merlino, are now 
managing the Scranton office. Stated Chris Vecchione, game 
sales manager for Mondial Distributing in Philadelphia: “Joe 
was very well known and respected. He was a good friend 
and customer of mine and | will miss his advice, his terrific 
sense of humor, and his generosity to both me and my wife.” 


Kovach will be sadly missed by his family and his many friends 
in the industry he loved. 


HAWAIIAN STREET FIGHTER II TOURNEY SET... Hawaiian 
Brian’s Billiards in Honolulu will stage a Street Fighter II Tour- 
nament of Champions on Aug. 3, featuring play on Capcom's 
hugely successful video game. | 


Hawaiian Brian's has a bank of 10 Street Fighter IIs, a phenome- 
non rarely seen in today’s video game market. The tourna- 
ment champion will receive 2,000 quarters and atrophy. The 
top 12 finishers will all get prizes, too. There is a $5 registra- 
tion fee, and tournament games will be on free play. For more 
information, contact Bernie Quintal at (808) 946-1343. 


MUSICAL GROUPS FOR AMOA AWARDS SHOW AN- 
NOUNCED. ..Motown legends The Temptations and The Four 
Tops will be the headlining acts for the AMOA Awards Show 
on Sept. 13, held in conjunction with AMOA Expo ’91 in Las 
Vegas. The Awards Show will also feature the announcement: 
of AMOA’s 1991 Jukebox and Games Awards winners. Other 
musical acts will perform at the show. We'll update the lineup 
next month. 


IT’S A GIRL!...Congratulations to Atlas Distributing’s Ed 
Pellegrini and his wife Wendy, the proud parents of baby Brit- 
tany, who was born on July 12. Ed notes that 17-month-old 
Kimberly is none too happy about all of the attention being 
paid to the latest arrival! 


Congratulations also to Cindy Bozman, manager of Reno 

Game Sales in Reno, Nev., and her husband Michael on the 

birth of their daughter Sarah Lynne. Born July 15 weighing 

: lbs. 6 oz., Sarah was welcomed into the family by big brother 
ric. 
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INCARE AOE OFITS 


Has these unique and exclusive features: - 

$ Fits industry standard mounting dimensions 

$ Capacity—Over 1000 bills, plus coins. 

$ All money is secure in lower metal cash vault 

$ Custom harness, or meter also available. 

-$ Door with Mars VFM-2 ($1 & $5)... . . Item No. 40-0356-00 


$ Door with Mars VFM-4 ($1, $5, 
$10 & $20). ----.2--+--2+--.~ Item No. 40-0357-00 


$ Door without validator. ...........Item No. 40-0355 


CALL FOR FREE CATALOG A 


O.E.M. Inquires invited 


Write or call for literature and prices! 


_ HApp CONTROLS, inc. 


eee 106 Garlisch « Elk Grove, Illinois ear 
_ Phone: 708-593-6130; FAX: 708-593- -6137 
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THE WORLD'S ONLY _- 
ELECTRONIC SCORING SS 
STEEL TIP DART CAN. o_o 
USING A REGULATION 

BRISTLE BOARD 


DART 


STATE-OF-THE-ART ELECTRONIC FEATURES! 


Take the most traditional and most popular “pub game” 
ever and add to it the convenience and fun of state-of-the- 
art electronic scoring and you've got the money-making 
addition to your line of business you've been waiting for. 


World’s only steel tip dart game that scores electronically 
Regulation bristle board ° Up to four players 


Up to 14 different games, including cricket and 
new TOP SCORE ™ 


Game retains names of top five players 
Single player can play against the machine 
Nine different skill levels, beginner to expert 


Only dart game with a one year warranty on all 
electronic components. 


Wall mount/Free standing option 
Self-diagnostic * Modem link up optional 


APPROVED BY THE BRITISH DART ORGANIZATION 


Call Your Local Coin Machine Distributor | Throw Over | Concer 
For Details gs eee @ 
6 | ae 
I} Fa 1 TM i ss a aa " ais wae Game and | Player | 


DART SYSTEMS, INC. | Selection | 


Player Select | 


739 Linden Avenue, Rochester, New York 14625 cee | 
716-586-1100 : | 


‘Quality is Our Family Tradition” 
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TOKENS “"* —_ 
800-227-5813, FEATURES . 


IN CA 800-227-5814 


New York’s Herman takes a look at the cigarette vending 
crisis, video lottery, and grass roots campaigning. Clearly an 
advocate of ‘‘you can fight City Hall,’’ Herman has a ‘‘sweet”’ 
way of making an impression: he’s famous for his chocolate 
jukeboxes and new chocolate dollar coins. 


Fall Buyer’s Guide 80 


Tavern locations are natural homes to jukeboxes, table games, 
darts, countertops, pokers, and 8-liners. We’ve assembled all 
the currently available products in these categories, plus video 
lottery terminals, for a comprehensive equipment catalog. 


Quarter Corner 125 


Anew column debuts, written by 10-year industry member Vic 
Fortenbach. Increased interest in redemption equipment has 
created demand for technical data specifically geared to these 
games. The first topic: the critically important ticket dispenser. 


EPARTMENTS 


Quality control personnel at Hoffman & Hoffman 
checking diameter of token with microrneter 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


: Hoffman & Hoffman & Hoffman tokens Et areal 8 arated : ae rs 
are minted under the most From the Editor 10 Tournaments & Leagues-2 121 
rigid quality control News 12 Tournaments & Leagues-3 122 
standards. In Memoriam 22‘ Tournaments & Leagues-4 123 

Up Front 24 Top Twenty 124 

e We match Old World crafts- Cover Story 26 Reader’s Response 128 
manship with advanced Manufacturer Meetings 30 Frank's Cranks 131 
technolo Feature-CD Kits 36 Tax Tips 133 

OY. State Show-OCMA 52 What's New 135 
State Show-ICMOA 54 Classified 140 

* 

Hoffman & Hoffman has Ten Years Ago 63 Calendar 177 
the best prices and fastest Redemption Report 64 The Last Word 178 


delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN &y HOFFMAN 


P.0. Box 896, Carmel, CA 93921 


Video Gaming Outlook 68 


OVER 


Joe Tedeschi, president of The Wurlitzer Jukebox Co., leads the award win- 
ning ‘‘Cutters’’ marching band of Fairlawn High School, Fairlawn, N.J., and 
his company’s dramatic New York, New York jukebox in a tune that’s music 
to coin operators’ ears. 
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© and ™ 1991 Data East USA, Inc. Designed by Lazer-Tron. 
Wacky Gator and Cosmogang are trademarks of Namco Ltd., designed and developed by 
Namco and distributed by Data East USA, Inc., exclusive distributor for North and South America. 


Players of all ages will pop their tops with Hop.A-Tic-Tac-Toe™. It's a fun 
new way to play the classic game of X's and O's. And just like the high- 
earning hits Wacky Gator™ and Cosmogang™, Hop-A-Tic Tac Toe™ will 
deliver record collections and is perfectly suited to all your redemption 


locations. 


¢ Popular and easy-to-understand theme with universal 
appeal—fun play with plenty of enjoyment value for the 
whole family. 

¢ Attention-commanding marquee and side-panel graphics. 

¢ Computer-controlled attraction-lights and digitized sound. 


¢ Wild, bouncing-balls in an encased, high-profile playfield. 


¢ Operator-adjustable ticket-award levels and completely 
programmable return percentages. 

© Deltronic™ ticket despensing is multiplied—again, operator- 
controlled—with increased coin-drop per play. 

¢ Fully metered LED test-function, “Low-Ticket” indicator 
light, and double-stack ticket holder make managing the 
unit a snap. 

¢ “Bonus-Play” detection mechanism senses different-colored 
balls and their positions to ensure accurate ticket-dispensing, 


Data East USA, Inc. 
1850 Little Orchard Dr. 
San Jose, CA 95125 
Tele: (408) 286-7080 
Fax: (408) 286-2071 


We've Got It All. 


mtd POLL 


Buying the right game can be a ‘‘make-or-break’’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game’s staying power. 


Street Fighter II 
Fun House 
Terminator 2 
Race Drivin’ 
Final Lap II 


Clutch Hitter 
Hard Drivin’ 
The Machine 
Gilligan’s Island 
Final Lap 

G.P. Rider 


ee ee eee. 


Race Drivin’ Panorama 


Rad Mobile 
Final Fight 
Steel Gunner 
Space Guns 
Whirlwind 
Earthshaker 
Pit-Fighter 
G-Loc 


High Impact Football 


Elvira 
Rai Den 
Four Trax 


ALLEY BOWLERS 
1. Skee-Ball (Skee-Ball) 
2 Smartball (Smart) 


SPORTS GAMES 
1. Hoop Shot (Doyle) 


. Putting Challenge (/CE) 


2 
3. Shoot To Win (Smart) 
4. UB-QB Football 
(Nat’l Sports) 
. Batter Up! (Doyle) 
. BullPen (Doyle 


. Championship Basketball 


(Grayhound) 
. Superstar Basketball 
(Kramer) 


. Quik Shot (Design Plus) 


SINGLE COIN PUSHERS 
1. Klondike (Betson) 


2. Wedges/Ledges (Betson) 


3. Rock N’ Roll (Betson) 


JR. BASKETBALL 
1. Lil’ Hoop Shot (Doyle) 
2. Bozo Basketball 
(Design Plus) 
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Simpsons (Video) 


VIDEO & PINBALL COMBINED 


MFG. 


(Capcom) 
(Williams) 
(Williams) 
(Atari) 


(Namco) 
(Konami) 


(Sega) 
(Atari) 
(Williams) 

(Bally/Midway) 
(Atari) 
(Sega) 


(Atari) 


(Sega) 
(Capcom) 


(Namco) 


_ (Taito) 


(Williams) 


(Williams) 
(Atari) 
(Sega) 


(Williams) 


(Bally/Midway) 


(Fabtek) 


(Atari) 


POINT 
VALUE 


8.21 
4.25 


7.33 
714 
6.69 
6.50 


5.67 
9.90 
5.11 
4.75 


4.00 


a, (9 
8.67 
1.67 


6.00 
5.88 
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POINT 
VALUE 


9.25 
8.98 
8.80 
8.76 
8.47 
8.46 
8.32 
6.11 

5.11 

8.00 
7.87 
7.83 
70) 

7.65 
7.63 
7.50 
7.43 
7.42 
4.30 
7.37 
7.36 
7.29 
7.20 
7.13 
7.08 


REDEMPTION 


JR. BASKETBALL (Cont.) 
3. Jr. All American 


(Coin Concepts) 


ROLL DOWNS 


1. 


Roll Down (Bay-Tek) 


2. Quackers (Seidel) 
3. Clown Rolldown (Bay-Tek) 
4. Poker Roll (SMS/Coastal) 


SINGLE CRANES 


. Kramer Krane (Kramer) 
. Big Choice (Betson) 

. Top Choice (Betson) 

. Clean Sweep (Smart) 

. Skill Crane (Grayhound) 
. Hollywood (Hollywood) 
. Action Claw (Betson) 

. Challenger 


(Wedges/Ledges) 


NOVELTY/REDEMPTION 


1 
. Pop-A-Ball (SMS/Coastal) 
. Rock -N-Bowl (Bromley) 

. Wacky Gator (Data East) 
. Knock Down (Meltec) 


Dump the Ump (Doyle) 


POINT 
VALUE 


MONTHS 
ON 
CHART 
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POINT 
VALUE 


NOVELTY/REDEMPTION (Cont.) 


6. 
/. 


Toss Em (Coin Concepts) 


Bozo Prize Game 
(Yankee) 


. Mr. Six Gun (Vari-Tech) 
. Cosmo Gang (Data East) 
. Whac-A-Mole 


(Bob’s Space) 


. Big Mouth (Meltec) 
. Can Alley (Bob’s Space) 
. Skee Toss B.C. 


(Betson/Skee-Ball) 


. Ghost Town (Bromley) 
. Gumball Rally (Atari) 
. Five Card Draw 


(Coin Concepts) 


. TMNT Pizza Drop 


(Capcom) 


. Bowler Roller 


(Bob’s Space) 


. Roosta Shoota (Coastal) 
. Body Match (Coin Concept) 


8.00 
iE 


7.67 
7.00 
6.80 


6.80 
6.50 
6.40 


6.25 
6.00 
5.67 


ol 
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VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 


GAME 


. Street Fighter Il (Capcom) 


. Clutch Hitter (Sega) 

. Final Fight (Capcom) 

. Pit Fighter (Atari) 

. High Impact Football 
(Williams) 

. Rai Den (Fabtek) 


. King of the Monsters (SNK) 


. Turbo Out Run (Sega) 

. Gun Force (/rem) 

. Sengoku (SNK) 

. WWF Super Stars 
(Am. Technos) 

. Trog (Bally/Midway) 

. Tetris (Atari) 


. Carrier Airwing (Capcom) 


. Smash TV (Williams) 

. Track-Pak (Leland) 

. Burning Fight (SNA) 

. Championship Sprint 
(Atari) 


GAME 


. Race Drivin’ (Atari) 

. Final Lap Il (Namco) 

. Simpsons (Konami) 

. Hard Drivin’ (Atari) 

. Final Lap (Atari) 

. G.P. Rider (Sega) 

. Race Drivin’ Panorama 
(Atar/) 

. Rad Mobile (Sega) 


je) NOOR WD — 


GAME 


. Fun House (Williams) 

. Terminator 2 (Williams) 

. The Machine (Williams) 

. Gilligan’s Island 
(Bally/Midway) 

. Whirlwind (Williams) 

. Earthshaker (Williams) 

. Elvira (Bally/Midway) 

. Cyclone (Williams) 


* New or reappearing games. 


VALUE POINTS 
9.25 250 


GAME 


. Capcom Bowling 
(Capcom) 

. Cyberball 2072 (Atari) 

. Rollergames (Konami) 

. Ninja Combat (SNK) 

. Blood Bros. (Fabtek) 

. Hit the Ice (Williams) 

. Arch Rivals 
(Bally-Midway) 

. Magic Sword (Capcom) 

. Baseball Stars (SNK) 

. Arlington Horse Race 
(Strata) 

. Strike Force 
(Bally/Midway) 

. Cyberlip (SNK) 

. Golden Axe (Sega) 

. M.V.P. (Sega) 

. Super Spy (SNK) 

. Growl (Taito) 

. Hydra (Atari) 


VIDEO DEDICATED 


POINT LONGEVITY 


VALUE POINTS 


8.76 904 
8.47 e/> 
8.46 144 
6.17 1350 
787 1055 
7.83 226 
70 95 


7.65 130 


GAME 


. Steel Gunner (Namco) 

. Space Guns (Taito) 

. G-Loc (Sega) 

. Four Trax (Atar/) 

. Mad Dog McCree 
(Betson) 

. F-15 Strike Eagle 
(MicroProse) 

. Galaxy Force (Sega) 


PINBALLS 


POINT LONGEVITY 
VALUE POINTS 
8.98 
8.80 
pi! 


8.00 
7.42 
1.39 
7.20 
102 


GAME 


. Checkpoint 
(Data East) 


. Dr. Dude (Bally/Midway) 
. Simpsons (Data East) 


. Turtles (Data East) 


. Diner (Williams) 
. Taxi (Williams) 


. Riverboat Gambler 
(Williams) 


PLAY METER 


VALUE POINTS 
6.00 


6.00 
6.00 
5.96 
0.90 
5.95 
5.84 


9.61 
5./9 


POINT LONGEVITY 

VALUE POINTS 
1 i 
7.43 243 
7.36 466 
7.08 578 
7.00 130 


7.00 oo 


6.85 


POINT LONGEVITY 
VALUE POINTS 


7.00 


6.9/ 
O.Je 
6.91 
6.83 
6.56 
6.50 
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happened to see a newspaper article (‘‘Bad 

News, Dudes: Teachers Hate Ninja’’) ex- 
plaining a survey of teachers from around the 
country. It determined why many nursery 
schools are banning or discouraging any in- 
volvement with the latest character craze, the 
Teenage Mutant Ninja Turtles. According to 
school teachers, the turtles are provoking 
violence in youngsters. Diane Levin, an 
associate professor of education at Wheelock 
College, stated, ‘‘The turtles encourage 
violent and anti-social behavior among young 
children and have a disturbing effect on lear- 
ning, behavior, and play.”’ 

Karate-style kicks are common sights on day 
care playgrounds, explained the assistant 
director of a popular day care center. If you 
don’t watch them, they can get pretty rough, 
she is quoted as saying in the article. 

Even the director of the National Coalition 
on Television Violence is convinced that the 
turtles are a bad influence on young minds. 
These opinions are pretty strong against these 
mutants on the half-shell. 

I wonder where the vigilantes were when my 
mind was soaking up Wylie Coyote, who was 
constantly trying to find ways to annihilate the 
innocent Roadrunner, but was usually the 
brunt of his own violence. Or how about Daf- 
fy Duck, who had his feathers blown off so 
many times, it’s a wonder he has any left. And 
remember how Porky Pig was always trying 
to blast our beloved Bugs Bunny into Kingdom 
Come? Oh wait, we can’t forget Mighty 
Mouse, the little rodent always saving the 
damsel in distress from the clutches of the 
nasty—and I mean really nasty—villain with 
the handlebar moustache. 

There was scarcely a scene in those cartoons 
void of violence. And even the non-violent 
scenes were usually a time out for the master- 
minds to think up another dastardly deed for 
an unsuspecting victim. 

Wylie Coyote had dynamite blowing up in 
his face, rocks falling on top of his head, and 
trucks flattening him like a penny ona railroad 
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Beep, Beep: Watch out 


for dangerous 


characters! 


track. I was a child, but somehow I quickly 
learned that the Roadrunner, in all of his in- 
nocence, was never going to ‘‘get it.’ It wasn’t 
even good vs. evil. Roadrunner was not the 
bad guy; Wylie Coyote wasn’t the bad guy 
either. He was just a poor wolf that hadn’t 
eaten for awhile—maybe never from the looks 
of things. We loved both characters, 
sometimes even wishing Wylie would get his 
man—just sometimes because we really didn’t 
want anything to happen to Roadrunner. 

And then there was Mighty Mouse. 
Villainous deeds, indeed, when the bad 
handlebar-moustache-villain tied the virtuous 
girl onto the railroad tracks or put her on a con- 
veyor belt headed to the giant teeth of a dead- 
ly saw. We hid our eyes in gory expectations 
and cheered when our hero swooped down and 
saved her in the nick of time. Yes, this time it 
was good winning out over evil. And again, 
even as children we sensed that it wasn’t real 
life. These were our heroes and they did bad 
things to bad people. 

Have you had enough or can you stand to 
think about Tom and Jerry or Sylvester and 
Tweety; plenty of violence among these 
lovable, yet devious, characters. Tails in light 
sockets, various objects plunging down on top 
of them, and it would be hard to count how 
many times they were beaned over the head 
with one thing or another. 

While you are trying to think back to the 
days when you spent your Saturday morning 
glued to the TV set for the cartoon heroes, 
don’t forget the Three Stooges. Their violence 
was potent. Things happened to them even 
worse than the make-believe cartoon 
characters, and they were real guys! Did we 
imitate their savagery? 

Now there are the Teenage Mutant Ninja 
Turtles. Here are pet turtles who were the vic- 
tims of some radioactive ooze, which chang- 
ed them into human-sized mutants. A rat, who 
is their master, taught them ninja moves and 
now they are ready to fight evil. It’s been near- 
ly 35 years since I was the cartoons-on- 


Saturday age. And perhaps I am viewing 
things a bit differently—I should hope so, you 
say. But even so, I find it hard to believe that 
four turtles, named after Renaissance painters, 
could figure so heavily in the plunge of kids 
values and morals. 

I think the problem goes much deeper to the 
values and morals that are instilled in us at 
home on a daily basis. Our parents taught us 
right from wrong and we lived our lives on 
those teachings. We respected our teachers 
and were in trouble if we did something 
wrong. That was real life. 

It’s too easy for parents struggling to main- 
tain a household, often singlehandedly, to 
blame everyone else for the destruction of 
values in kids. Unfortunately, right now it’s 
the pizza-chomping Ninja Turtles. The coin- 
op industry has taken its share of blame for the 
deterioration of values in today’s youth. 
Remember back to the days of Ronnie Lamm, 
who swore that video games were the curse of 
children everywhere. How about the cities that 
banned the games, or at least tried to? There 
is no doubt that the coin-op industry is pro- 
viding a wonderful avenue of fun for kids. 

I never cease to wonder when I see a crowd 
around a dazzling new game. The ACME and 
AMOA shows are exciting and there’s always 
something new. I’m sorry that there are so 
many shortsighted people in this world trying 
to take the wind out of our sails. But I’m hap- 
py that there are so many in the industry fin- 
ding ways to put the fun back where it 
belongs—in the hands of the children, tomor- 
row’s leaders. 1 


Vater, Cagpeuced 


Valerie Cognevich 
Editor 


HIGH IMPACT LIVED 
UP TO ITS NAME... 


BO NA 


| SEPTEMBER 12th. 


MIDWAY. 


> Midway Manufacturing Company 
= A subsidiary of 


in@hustries Inc. 


) (312) 267-2240, Fax (312) 267-8435 << 
bmpany. “SUPER HIGH IMPACT” is a trademark of Mich 


eat — 


7 Ns 


Though operators in Nevada 
successfully dodged a bill that 
would’ve imposed six percent 
tax on gross receipts, the state 
general assembly made sure 
they wouldn’t escape the session 
unscathed. 

Leading the fight against the 
gross receipts tax were Doug 
Minter of Tip Top Amusement 
Co. in Carson City, Bill Britton 
of Mountain Coin in Las Vegas, 
and Marty Shumsky of Reno 
Games Sales in Reno. Minter, 
along with a lobbyist—who 
charged nothing for his services 
— met with Bob Price, chair- 
man of the assembly’s Tax 
Committee, and explained how 
disastrous the tax would be for 
operators. Their dire message 
succeeded in getting the bill 
quashed. 

There wasn’t much time to 
celebrate a victory, however, 
because the general assembly 
turned around and passed the 
first business tax in Nevada, 
Minter said. Businesses will, on 
a quarterly basis, be charged per 
the number of employees. The 
tax starts at a minimum of $100 
per employee ($25 a quarter), 
with $400,000 being the max- 


Ansky joins U.S. Games 


“a 


imum that a business would 
have to pay. 

‘*T don’t like it, but it’s a hell 
of a lot better than the gross 
receipts tax,’’ Minter said. 
‘Like every other state, Nevada 
wants to pick the pockets of 
businessmen to fund state 
employee pay raises. I tell you, 
I think people all over the coun- 
try are getting fed up with this. 
I expect some sort of taxpayer 
revolt.’’ 

Minter, who’s so far been un- 
successful in his attempts to 
establish a state association, has 
called a meeting in Las Vegas 
for Sept. 11. Since there aren’t 
that many coin-op amusement 
operators in Nevada, his idea is 
to have them join forces with 
vending machine operators for 
a joint state association. 

‘“We’ve got to get together to 
give us some clout,’’ Minter 
said. “‘I’m going to use this 
latest incident as an example of 
what we’ll face year after year 
from state government. We 
need to be better prepared to 
fight these taxation bills. The 
majority of operators didn’t 
know about the gross receipts 
tax.”’ 


Industry veteran Mort Ansky (r), formerly of Merit Industries and Kramer Mfg., has 

become senior vice president for sales and marketing at U.S. Games. He’s pictured 
here by the new Pot-0-Gold with U.S. Games president Mike Pace, who said, ‘‘After 
locking horns for 10 years, it’s nice to get Mort on our side. He’s going to be a great 


asset to the company.” 
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In a down-to-the-wire vote, 
the Oregon Legislature passed 
House Bill 3151 to ban gray 
area games in the state, thus 
paving the way for a vendor-run 
video lottery program ad- 
ministered by the Oregon 
Lottery. 

Two years ago the Lottery 
gained the power to add video 
lottery to its product offerings, 
but there were no provisions to 
outlaw the questionable games. 

The bill had been going along 
smoothly until mid-June, when 
opposition surfaced to a clause 
that called for three percent of 


After six months of intense 
lobbying, grass-roots cam- 
paigning, public hearings, and 
informative presentations to 
legislators, the Maine Gaming 
Association (300 members 
strong) has been unable to ob- 
tain passage of an amendment to 
the state’s gambling statutes that 
would legalize video gaming. 

MGA members and those of 
Maine’s hospitality industry are 
disappointed that the measure 
did not pass. The amendment 
would have allowed placement 
of video credit games in age- 
controlled establishments with a 
license to sell liquor for con- 
sumption on the premises. 
Modeled after South Dakota 
legislation, the bill called for a 
central computer system and a 
limit of three machines per 
location. 

There was sufficient support 
in the House and Senate but 
Gov. Jock McKernan was not in 
favor. Like many other states, 
Maine has been beset by finan- 
cial woes; the end of the 
legislative session (July 10) was 
marked by budget package dif- 
ficulties, which may have 
eclipsed this issue. 

According to MGA executive 


the net game proceeds (from a 
subsequent video lottery) to be 
used to treat ‘‘addictive 
behavior.”’ 

The measure is now in the 
hands of Gov. Barbara Roberts, 
who has expressed concerns 
about illegal gambling in the 
state. If signed into law, Oregon 
would then become the third 
state to initiate a video lottery 
program that is a partnership of 
the state and the private sector. 
It would involve a dedicated 
phone system instead of a dial- 
up system. 


director David Kerry, ‘‘There 
will be a renewed effort in the 
next regular or special session, 
which may occur as early as Oc- 
tober. It is now a guestion of 
convincing the governor. We 
will continue to communicate 
with the governor’s staff in the 
hope of arriving at language that 
would make the measure accep- 
table.’’ 

Potential licensees are con- 
cerned with new tax burdens as 
part of this year’s budget and 
many face serious financial pro- 
blems without a new non- 
alcohol based revenue source, 
like video lottery, to help pay 
the bills. 

Said Dick Davies, vice presi- 
dent of Public Policy Associates 
and chief lobbyist for MGA, 
‘‘Our efforts to enact video lot- 
tery legislation have moved 
ahead this year much faster than 
anyone expected. In other states 
that have approved similar pro- 
posals it has taken two to three 
years to get as far as we have 
progressed in just six months. 
Our support in the Legislature 
remains strong and we are 
preparing for a final push to suc- 
cess in the next few months.’’ 
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Although not successful in 
obtaining an amendment to the 
state budget to legalize video 
gaming, Wisconsin amusement 
game operators are still looking 
for a positive vote on the issue in 
the next legislative session this 
fall. 

Companion bills will be in- 
troduced in both the Assembly 
and Senate. The Assembly bill 
sponsor is Rep. Richard Grob- 
schmidt; in the Senate it is Sen. 
Joseph Andrea. Debate should 
occur first in the Assembly. Ac- 
cording to the Legislative Fiscal 
Bureau, anticipated first year 
net proceeds could amount to 
$92 million for the state. 

Wisconsin’s bills provide for 


The Florida Amusement- 
Vending Association (FAVA) 
has filed an injunction against 
the state Department of Rev- 
enue to keep it from collecting a 
recently passed gross receipts 
tax on coin-op games. At the 
center of the controversy is con- 
fusion over terminology, as 
FAVA board member Steve 
Piantieri of Charles Music Co. 
explained. 

For many years the state has 
considered operators, as the in- 
dustry defines the word, 
‘‘lessors’’ of coin-operated 
amusement equipment. As 
such, they have not been re- 
quired to pay sales tax on the in- 
itial purchase of the equipment. 
Rather, they’ve been paying 
sales tax on half the revenues 
generated by the leased ma- 
chines (assuming a 50-50 split). 
In the state’s eyes, the 


a central computer system, a 
limited number of machines per 
location, a maximum bet of $2, 
a maximum payout of $800, and 
machine placement only in 
Class B locations with liquor 
licenses (the legal drinking age 
is 21). The Lottery Board would 
administer the program. 

The status of Indian compacts 
in the state could result in ex- 
panded gaming activities. Said 
Gov. Tommy Thompson, ‘“‘If 
we have casino gaming under 
the (Indian) compacts, I think 
it’s only a matter of time before 
we have casino gambling all 
over the state of Wisconsin. 
What’s to prevent it?”’ 


‘‘operator’’ of the equipment is 
the location, which acts as the 
““lessee.”’ 

Now, with the passage of a 
7.81 percent (formerly thought 
to be six percent) gross receipts 
tax—to be paid by the ‘‘oper- 
ator’’—it is crucial to determine 
just who the ‘‘operator’’ is. 

FAVA is seeking the injunc- 
tion for the following reasons as 
well: 

* Tt objects to a lack of time 
given to comply with the notice 
informing it of the new law 
(four days before the July 1 ef- 
fective date). 

* Tt considers the 7.81 percent 
tax an arbitrary and discrimin- 
atory figure. ‘“How did they ar- 
rive at that figure?’’ Piantieri 
wonders. 

* The state wants a sticker 


continued on pg. 16 


Williams’ Roger Sharpe with Arnold Schwarzenegger. 


Terminator 2 machine. 


If there’s one thing 
Hollywood is certainly good at, 
it’s generating excitement for 
the premiere of a movie. But it 
wasn’t just any movie being 
hyped on June 30. Everyone 
was abuzz over the pending 
release of ‘“Terminator 2: Judg- 
ment Day,’’ the summer 
blockbuster starring Arnold 
Schwarzenegger. 

A firm known as Creative 
Conventions staged the Ter- 
minator 2: Judgment Day Con- 
vention, which featured a Ter- 
minator look-alike contest, a 
charity auction of props and 
items from the movie to benefit 
Special Olympics, and ap- 
pearances by the film’s key par- 
ticipants, including Schwarz- 
enegger himself. Over 2,500 
people attended the event. 

Williams Electronics was in 
the middle of the festivities, 
hosting a pinball tournament in 
conjunction with its latest hit, 
Terminator 2: The Pinball 
Machine. The winner of the 
tournament, which took place at 
the Stouffers Airport Hotel in 
Los Angeles, received a brand 
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Contestants lined up to play in the pinball tournament, which featured Williams new 


new T2 game. In addition, a 
separate game room was set up 
by Williams and C.A. Robin- 
son. The distributorship provid- 
ed a selection of the latest pins, 
videos, and novelty games from 
Williams and Bally-Midway, 
with all proceeds going to 
Special Olympics. 

A star-studded premiere 
screening of the film, followed 
by a lavish Hollywood party, 
took place on July 1. Again, 
there were plenty of Williams/ 
Bally-Midway games on hand 
for the guests to enjoy, in- 
cluding, of course, T72. 

In other news concerning 
Williams, Roger Sharpe reports 
that Super High Impact, the 
follow-up to the hit football 
video High Impact, will be 
ready for the AMOA show— 
and the early stages of the up- 
coming NFL season. It’s a four- 
player dedicated game that will 
have ‘‘more of everything play- 
ers enjoyed in High Impact, 
plus some new features that will 
set the standard for sports 
simulation games,’’ Sharpe 
said. 
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listing the name of the ‘‘oper- 
ator’’ placed on the machines. 
Piantieri theorizes that the state 
wants this information so that it 
knows who’s responsible for 
collection and payment of sales 
taxes. Again, the question 
arises: who is the ‘‘operator’’? 
Whose name should be on the 
sticker? 

¢ Those who report violations 
of the law can receive cash 


While operators chomp at the 
bit to get video lottery passed in 
their respective states, many 
figure they may as well continue 
to operate gray area video poker 
machines while they wait. A 
warning: law enforcement is out 
there watching, no matter how 
quiet things may seem in your 
area. 

For example, on June 26 
police in Memphis, along with 
FBI and IRS agents, seized 225 
gaming machines and business 
records from 31 lounges, 
restaurants, doughnut shops— 
and one homeless mission! 
Video poker and horse racing 
machines were included in the 
haul. 

The raid came after an eight- 
month investigation, which 
stemmed from an incident in 
which a police vice squad of- 
ficer was regularly offered 
bribes in exchange for police 
protection. The owner of the 
machines has not been criminal- 
ly charged, and no arrests have 
been made, though the informa- 
tion will be presented to a 
federal grand jury. 

Judith Martin, executive 
director of the Ohio Coin 
Machine Association, says 
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rewards. ‘“But what constitutes 
a ‘violation’ of the law?’’ Pian- 
tieri asked. ‘‘Not having a 
sticker? Having the machine in 
a place it isn’t supposed to be? 
Eating quiche with red wine? 
What?”’ 

¢ The law contains no penal- 
ty for those who would remove 
the sticker to receive a cash 
reward. 

‘*As you can see, this law was 
poorly put together,’’ Piantieri 
concluded. ‘‘It needs to be 
repealed.”’ 


things had been quiet in Ohio for 
a while, ‘‘but all of a sudden 
video poker machines are on 
law enforcement’s front burner 
again.’’ Agents from the Ohio 
Dept. of Liquor Control and 
local police are involved in most 
of the cases, with the FBI lend- 
ing assistance in some 
instances. 

Martin explains that in Ohio, 
video poker machines are not 
gambling devices, per se. But 
once you put money into them, 
you re violating Ohio law (state 
gambling statutes or local or- 
dinances). Usually the ma- 
chines are not confiscated, but 
the bar owners and operators— 
in some cases—are arrested. 

Places such as VFW and 
American Legion halls and Elks 
Clubs are common targets. On 
June 6, for example, some 175 
federal, state, and local 
authorities raided 61 businesses 
in Ohio’s Columbiana County 
and three counties in West 
Virginia. 

So, to repeat our warning: 
Just because law enforcement 
has been laying low in your 
area, don’t think they’ve 
become unconcerned with gray 
area gaming. 
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AAMA, recognizing that 
‘‘one of the main roles of a trade 
association is to create business 
Opportunities for its members,”’ 
is shoring up its plans for a pro- 
duct promotion tour of five 
South American countries, ac- 
cording to executive vice presi- 
dent Bob Fay. It is scheduled for 
Oct. 28-Nov. 10. 

A handful of AAMA 
members presently do business 
in South America, he says, but 
for the most part it’s been an un- 
tapped market. AAMA ex- 
hibited coin-op equipment at a 
trade show last year in Santiago, 
Chile, and generated a lot of en- 
thusiasm. That, coupled with 
the increase in Mexican busi- 
ness resulting from the associa- 
tion’s 1990 Mexico Show, 
makes AAMA confident that 
the climate is right for this pro- 
motional tour. 

‘“This is certainly the most 
ambitious project we’ve ever 
undertaken,’’ Fay said. ‘‘Mark 
Struhs (Dynamo), chairman of 
our Foreign Business Develop- 
ment Program, will accompany 
me on most of the trip. I expect 
other AAMA members to join 
us for different parts of the tour. 

“It’s going to be sort of an 
‘ACME recruitment’ trip. We 
had 16 people from South 
America at last year’s show. 
We’re encouraging more to at- 
tend the 1992 ACME in San 
Antonio. Being a large Spanish- 
speaking city, we expect an in- 
crease in interested South 
American businessmen. ”’ 

The tour will begin in San- 
tiago, Chile, and move on to 
Buenos Aires, Argentina; Sao 
Paulo, Brazil; Bogota, Colom- 
bia; and Caracas, Venezuela. 
The AAMA contingent plans to 
spend three days in each city 
other than Caracas. Only two 
days are devoted to that city 
because it may be a problem 


area, Fay says. The government 
has lately been picking up 
games there for no apparent 
reason. 

Ineach city, AAMA will host 
business meetings and a recep- 
tion, with the latter being 
assisted by the respective 
American embassies. The 
meetings will include a slide 
show presentation and the hand- 
ing out of booklets—in Spanish 
— that explain what the dif- 
ferent manufacturers make, 
who to contact at the company, 
etc. 

Interested businessmen from 
neighboring countries such as 
Peru and Ecuador are also ex- 
pected to attend the tour at 
various stages. 

‘“There are three main 
reasons for this trip,’’ Fay said. 
‘‘One, we want to create more 
business avenues for our mem- 
ber manufacturers, distributors, 
and parts suppliers. Second, we 
want to learn how to better assist 
those who already have the 
games and who are having pro- 
blems with them. And third, 
we'd like to meet with govern- 
ment officials to try to get tariffs 
reduced. We’re concerned that 
they’re so high right now.”’ 

The schedule for the tour is as 
follows: 

© Oct. 27: Leave Miami for 
Santiago. © Oct. 28-30: San- 
tiago (staying at the Sheraton). 
© Oct. 31-Nov.2: Buenos Aires 
(staying at the Sheraton). 
Nov. 3-5: Sao Paulo (staying at 
the Sheraton). © Nov. 6-8: 
Bogota (staying at the Bogota 
Royale). © Nov. 9-10: Caracas 
(staying at the Hilton). © Nov. 
11: Leave Caracas for Miami. 

For more information, con- 
tact Fay at AAMA head- 
quarters, 12731 Directors 
Loop, Woodbridge, VA 22192; 
(703) 494-2758; FAX (703) 
494-0616. 
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Mariah Carey, Garth Brooks, 
and C&C Music Factory are the 
leading nominees for AMOA’s 
1991 Jukebox Awards, which 
will be handed out on Sept. 13 in 
conjunction with the associa- 
tion’s Las Vegas expo. 

Carey received six nomina- 
tions, while Brooks and C&C 
Music Factory garnered three 
each. Clint Black, Vanilla Ice, 
Whitney Houston, and The 
Black Crowes all were nom- 
inated in two categories. 

The 11 categories are 
Jukebox Pop, Country, and 
R&B Records of the Year; 
Jukebox Pop, Country, and 
R&B CDs of the Year; Jukebox 
Rising Star awards (male, 
female, and group); and two 
Jukebox Legend awards (living 
and deceased). 

Songs and artists are 
nominated by AMOA mem- 
bers. In nine categories, 
nominations are based on the 
highest jukebox earners be- 
tween June 1, 1990, and May 
15, 1991. Here are the 
nominees: 

Pop Record of the Year: Ice 
Ice Baby, Vanilla Ice; Vision of 
Love, Mariah Carey; Rhythm 
of My Heart, Rod Stewart; 
Baby Baby, Amy Grant; She 
Talks to Angels, The Black 
Crowes. 

Country Record of the 
Year: Friends In Low Places, 
Garth Brooks; When I Call 
Your Name, Vince Gill; Put 
Yourself In My Shoes, Clint 
Black; Wrong, Waylon Jen- 
nings; Two of a Kind, Garth 
Brooks. 

R&B Record of the Year: 
Someday, Mariah Carey; Vi- 


sion of Love, Mariah Carey; It 
Never Rains, Tony! Toni! 
Tone!; Gonna Make You 
Sweat, C&C Music Factory; 
Thought It Was Me, Bell Biv 
Devoe. 

Pop CD of the Year: Mariah 
Carey, Mariah Carey; Please 
Hammer Don’t Hurt ‘Em, 
M.C. Hammer; Wilson Phil- 
lips, Wilson Phillips; I’m 
Your Baby Tonight, Whitney 
Houston; Into the Light, Gloria 
Estefan. 

Country CD of the Year: 
No Fences, Garth Brooks; Put 
Yourself In My Shoes, Clint 
Black; Rumor Has It, Reba 
McEntire; America, Hank 
Williams Jr.; Heroes & 
Friends, Randy Travis. 

R&B CD of the Year: 
Mariah Carey, Mariah Carey; 
I’m Your Baby Tonight, 
Whitney Houston; Gonna Make 
You Sweat, C&C Music Fac- 
tory; Johnny Gill, Johnny Gill; 
New Jack City, Soundtrack. 

Rising Star Award (male): 
Chris Isaak, Vanilla Ice, Tim- 
my T, Mark Chestnutt, 
Gerardo. 

Rising Star Award 
(female): Mariah Carey, Tara 
Kemp, Cathy Dennis, Pam 
Tillis, Oleta Adams. 

Rising Star Award (group): 
The Black Crowes, C&C Music 
Factory, Damn Yankees, 
Nelson, Divinyls. 

Jukebox Legend (living): 
George Jones, Rod Stewart, 
Paul McCartney, Frank 
Sinatra, Willie Nelson. 

jukebox Legend (deceas- 
ed): Buddy Holly, John Len- 
non, Rick Nelson, Hank Wil- 
liams Sr., Jim Morrison. 


Ernie Veneziano, Wurlitzer’s metro New 
York sales manager. 


The former Nelson Interna- 
tional Vending and Music has 
changed its name to the 
Wurlitzer Jukebox Co., reflec- 
ting a corporate restructuring 
that will greatly improve service 
to U.S. distributors, said presi- 
dent Joe Tedeschi. As Nelson 
International, the company was 
a wholly owned subsidiary of 
Germany’s Deutsche Wurlitzer 
GmbH. 

‘*The restructuring will con- 
tribute to improved movement 
of equipment and parts into the 
United States,’’ Tedeschi said. 
‘Tt is a clear indication of our 


The board of directors of 
WMS Industries, parent com- 
pany of Williams-Bally/Mid- 
way, has appointed Neil 
Nicastro as president of the 
company. He succeeds his 
father, Louis Nicastro, who re- 
mains chairman of the board 
and chief executive officer. 

Neil Nicastro will also serve 
as treasurer, chief operating of- 
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Bibi (I) and Doris handle Wurlitzer’s ad- 
ministrative services. 


Jaime (I) and Eugene, members of 
Wurlitzer’s technical service team. 


growing commitment to the 
American jukebox and coin-op 
markets. The popularity of 
sophisticated machines like our 
recently introduced New York, 
New York model has led to in- 
creased demand. Our new 
structure, simply by cutting 
back on administrative paper- 
work, will expedite the prompt 
availability of equipment and 
service.”’ 

The Wurlitzer Jukebox Co. is 
headquartered at 30-55 Vernon 
Blvd., Long Island City, NY 
11102; (718) 721-4000. 


ficer, and a director of WMS. 
‘‘Neil has played a key role in 
improving the company’s pro- 
fits and overseeing its opera- 
tional growth,’’ said Louis 
Nicastro. ‘“We are confident in 
his abilities to sustain that 
growth, and are certain that his 
continued leadership will have a 


continued on pg. 18 
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Nicastro 
Cont. from pg. 17 
positive impact on the com- 
pany’s future financial results.’’ 
Said Neil Nicastro, ‘‘Our 
plans for growth will continue 
to be based on taking full advan- 
tage of our leadership position 
in the coin-operated amusement 
game and Puerto Rico hotel and 
casino business segments. In 
that regard, our coin-operated 
amusement game group is 


Data East USA has introduc- 
ed a new proprietary flipper 
rubber that will fit on all pinball 
machines. It will be available 
exclusively from Data East’s 
parts and service department 
and Wico part sales under a 
Data East part number. Data 
East Pinball and Wico have 
been working together for the 
past six months to develop the 
new flipper rubber. 

‘As playfields have become 
faster and coils and flippers 
stronger, flipper rubbers and 
shooter rubbers have begun to 
show wear immediately,’’ said 
Joe Kaminkow, Data East’s 
head of pinball design. ‘‘It is not 


SportsPark USA unveiled a 
50,000-square-foot indoor 
amusement center early this 
month in Union, N.J. The state- 
of-the-art facility houses over 
200 video games, miniature 
golf, bumper cars, batting 
cages, and the country’s largest 
installation of Bowlingo games. 

The amusement center, 
which willingly accommodates 
birthday parties and corporate 
functions, also boasts a sleek 
**sky box’’ sports club. 
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entering the newly emerging 
video lottery terminal (VLT) 
business. 

‘*We believe that by utilizing 
our existing strengths in the 
engineering, manufacture, and 
worldwide distribution of coin- 
operated products, we will 
become a major participant in 
the VLT industry. We an- 
ticipate introducing our first 
product during the first half of 
fiscal 1992.”’ 


uncommon for an operator to 
have to turn or replace flippers 
weekly. Our goal was to 
develop a new proprietary flip- 
per rubber that would last 10 
times longer than anything cur- 
rently available. This flipper 
rubber meets that goal.’’ 

It is black and made of high- 
quality virgin rubber with a 
polysilicate additive. In addition 
to the flipper rubber, Data East 
and Wico are also offering a 
shooter tip made from the same 
materials. 

For more information, con- 
tact Data East’s parts and ser- 
vice department at (800) 
542-5377. 


The owners of SportsPark 
USA — Ben Kolbert, Joe 
Gelshenen, and Steve Linzey — 
intend to build the company in- 
to a national chain. They 
already operate an amusement 
center on Long Island, N.Y., 
called Spaceplex and have plans 
for new facilities in Connecticut 
and Pennsylvania. 

For more information on 
SportsPark USA, call (908) 
687-0500. 
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Organizers of the first Fun 
Expo in Atlanta, set for Oct. 
24-26, have developed six 
seminars specifically for 
operators “‘looking to broaden 
their scope by focusing more on 
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family entertainment,’’ says 
show manager Bailey Beeken. 
They are as follows: 

e ‘‘Creative Concessions,”’ 
sponsored by Vending Times 
and moderated by its vice presi- 
dent and executive publisher, 
Vic Lavay. 

e ‘‘Double Your Bottom Line 
by Adding Redemption’’; the 
speakers are Frank Seninsky of 
Alpha-Omega Amusements and 
John Margold of Betson 
Enterprises. 

e ‘*Turning Your Arcade in- 
to a Family Fun Center,’’ spon- 
sored by AMOA and AAMA; 
AMOA board member Craig 
Johnson of Tataka is the 
speaker. 


e ‘‘How to Structure the 
Amusement Deal in Your Shop- 
ping Center’’; panelists include 
Tom Fricke of Edison Brothers, 
Jim Bain of JMB Realty, Ira 
Mitchell of IJM Realty, and 
David Bishop of Namco. 

* “*New Markets for 
Operators,’’ sponsored by 
AMOA and AAMA; AMOA 
president Jim Trucano is the 
speaker. 

* “The Next Generation of 
Interactivity in Video Ar- 
cades’’; the speaker is Michael 
Mascioni of Alexander & 
Associates Inc. 

Those who sign up before 
Sept. 15 will receive significant 
discounts on seminar registra- 
tion and free admission to the 
exhibits. For more information 
on the seminars or other aspects 
of Fun Expo, contact Bailey 
Beeken at (914) 682-2027; 
FAX (914) 762-8751. 


The Shuffleboard Federa- 
tion’s 1991 Grand Slam national 
tour got underway with the 
Michigan Open Shuffleboard 
Tournament, held May 22-27. 
The Shuffleboard Federation 
promoted the event, which was 
sponsored by the Dynamo 
Corp. It featured the debut of 
the semi-pro category to go 
along with the amateur division. 

‘I credit the effectiveness of 
the handicap system used in 
NASL tournament play for the 
success of the Michigan Open,”’ 
said Cheryl Collins, vice presi- 
dent of the Shuffleboard 
Federation. ‘‘Our format gives 
every team a chance to win, and 
as the players have had a chance 
to see it in action, their reaction 
has become increasingly en- 
thusiastic.”’ 

Mark Struhs, vice president 


of sales and marketing for 
Dynamo, added, ‘‘It is our goal 
to be the industry leader in the 
shuffleboard market. The ex- 
perience we’re gaining from 
our involvement with the Shuf- 
fleboard Federation, along with 
the positive feedback we’ re get- 
ting from the people who par- 
ticipate in these events, tells us 
we’re well on our way to 
achieving our goal.”’ 

Here are some of the tourna- 
ment winners: 

Semi-Pro Draw: Gordy Col- 
lins Semi-Pro Singles: Lee 
McDonald Semi-Pro Doubles: 
Junior Lopez and Lee 
McDonald NASL Team 
Event: Mann’s Place (Bud and 
Fritzi Broka, Dale Gushman, 
Burt Lowe, Jerry and Kathy 
Richard) 


How PIONEER — 
TURNED THE _ 


ASH Box. — 


When it comes to 
jukeboxes, music 1s 
where the money is. 
\ So Pioneer started 
out with a mission: 
to create the 
industry's first 
CD juke and 
compilation disc 
program designed 
to increase your 
profits. 
First, we lowered your 
hardware costs by eliminating 
features you may not require and 
making others optional. Second, by 
reducing the CD capacity to 18, 36 or 
54 discs, we dramatically lowered 
your software costs. And third, we 
introduced an exclusive compilation 
disc software program designed to 
keep your jukebox playing non-stop 
and your profits rolling in. Lower 
hardware cost, lower software cost 
and higher revenues are a pretty 
hard combination to beat. 

At last, you can tune into bigger 
juke profits with our exclusive soft- 
ware program, featuring the songs 
people really play...hits, lots of hits, 
and more hits. It’s a “cash box” 
bonanza full of evergreens and top 
chart selections, each recorded by 
the original artist. 

And the hits will keep on coming! 
Each month Pioneer will release at 
least one new compilation disc con- 


©1990 Pioneer Laser Entertainment, Inc., 2265 East 220th St., Long Beach, CA 90810 


taining 15 new hits 
or all-time favorites. And the 
price...as low as one-third the 


cost per hit compared to conven- (= 4 


tional albums. 

It's a collection worth a for- 
tune. Especially when you consider 
how much revenue a juke that plays 
only hits can bring. But then, this is 
a lot of juke. 

Made and assembled by Pioneer, 
this music box was developed by the 
world’s foremost name in sound and 
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# laser technology. It’s 
enhanced by a host of features to 
keep them coming back for more 
and leave you smiling all the way to 
the bank. 

All the way from its state-of-the- 
art digital circuitry to its incredible 
4-way, 8-speaker sound design, this 
CD juke is solid Pioneer. Which 
means it’s second to none in perfor- 
mance and value. 

Then, there's the look. Pioneer 
has reshaped its CD juke to feature 
contemporary lines and compact 
design. An eye-catching menu has 
been added, with an easy-to-read, 
rotating list of artists and titles. And 
it takes coins as well as one and five 
dollar bills. 

To back it all up, we offer the 
industry's largest service network 
with over 120 service centers, 
nationwide. 

To cash in on our cash box, call 
213-PIONEER for the distributor near- 
est you. After all, it’s one of the 
industry’s best business oppor- 
tunities to come along in more than 
100 years. 


WU) PIONEER 


The Art of Entertainment 


VS 


The Ohio Coin Machine 
Association, along with Betson 
Enterprises and Leprechaun, 
have new addresses and 
telephone numbers. 


New from Merit 


Merit Industries has added the Superstar 
2000 multiple-game video lottery terminal 
to its product line (available with touch- 
screen or button controls). For more infor- 
mation on VLTs and all other tavern 
equipment, turn to our Buyer’s Guide, 
which starts on page 79. 


It’s a girl! 


Capcom USA’s Brian Duke and his wife 
Emi are the proud parents of a baby girl, 
Brianna Leigh. She was born on May 25 
and weighed 7 pounds, 10 ounces at 
birth. Congratulations! 
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OCMA has moved to larger 
headquarters at 6161 Busch 
Blvd., Suite 87, Columbus, OH 
43229-2547. The new phone 
and FAX numbers are (614) 
888-9772 and (614) 888-9767, 
respectively. 

Betson’s new address is 303 
Paterson Plank Road, Carlstadt, 
NJ 07072-2307. The regular 
and toll-free numbers are (201) 
438-1300 and (800) 524-2343; 
the direct parts phone number is 
(201) 438-3657. The FAX 
number is (201) 438-4837; the 
direct parts FAX number is 
(201) 438-7246. 

Leprechaun has relocated to 
larger facilities at 18338 Red- 
mond Way, Redmond, WA 
98052. The new phone and 
FAX numbers are (206) 
869-6400 and (206) 869-6401, 
respectively. 

Leprechaun’s Todd Cravens 
says the company has been 
evolving from strictly sales to 
more of a “‘true manufacturer.”’ 
The new location’s warehouse 
space will allow Leprechaun to 
‘‘develop games more aggres- 
sively.’’ Pot O’ Gold, 
Leprechaun’s well-received 
redemption piece at ACME 91, 
began shipping in mid-July. 


Two errors occurred in the 
June Spring Buyer’s Guide In- 
dex. Please note that the correct 
800-number for GaMCO Inter- 
national is (800) 642-7263. And 
the listing for Drew Industries 
should be 120 Southwest Drive, 
Spartanburg, SC 29301; (803) 
574-0162; FAX (803) 
574-7680. 
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Until Aug. 31, those in- 
terested in observing a collec- 
tion of classic jukeboxes can 
visit the Massillon Museum in 
Massillon, Ohio. The exhibit 
features over 20 jukeboxes from 
the ’30s, ’40s, and ’50s. The 
bubble tubes and art deco 
designs will be set off by black 
and white checkerboard tile 
floor, a 10-cent Coca-Cola 
machine, advertising art, and an 
old wooden booth. 

The jukeboxes come from the 
private collections of the Elum 
Music Co. in Massillon, 
engineer Tom Graef of Bolivar, 
Ohio, and long-time jukebox 
enthusiast Mark Roberts of 
Louisville. Elum has loaned its 
1946 Rock-Ola Model 1422, 
which regularly plays in the 
company’s lobby, and a 
tabletop music selector. 

Many of the jukeboxes are 
operational; the others are being 
displayed for their visual in- 
terest. Admission to the 
museum, which is located at 


General Sportcraft Ltd. has 
become an official corporate 
sponsor of Merit’s international 
soft-tip dart tournaments, the 
World Series of Darts. Under 
the agreement, General Sport- 
craft will provide sponsorship 
funding for the North American 
regionals. 

General Sportcraft has been 
the exclusive distributor for 
Unicorn, the world’s largest 
manufacturer of dart sets and 
accessories, since the early 
1950s. It was the founding 
sponsor of the American Darts 


212 Lincoln Way East (Ohio 
Route 172), is free. For more 
information, call (216) 
833-4061. 


Rock-Ola’s Model 1422, built in 1946, is 
one of the jukeboxes on display at the 
Massillon Museum. 


Organization in 1976 and an- 
nually sponsors the Triple 
Crown tournaments, America’s 
most prestigious steel-tip com- 
petition. Unicorn, which 
heretofore dealt only with the 
steel-tip market, has launched a 
new line of soft-tip darts and 
accessories. 

The World Series of Darts 
began in 1987 and offered a 
prize purse of over $35,000. 
The 1990-91 North American 
and international competitions, 
in contrast, boasted $200,000 in 
cash and prizes. 
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Shoot down the enemies 


Save hostagestokeep § = = \\_ Wh Veh) \ 
points high. "ir Bikes" and the 
"Flying Platforms” 


Stop the terrorist’s 
ultimate super weapon. 


Your super gun destroys 
missiles and grenades. 


yl 


pee fem Gf We 


STEEL GUNNER WILL SAVE YOU. 


The terrorist organization "STURM" has taken over the GAME FEATURES: 
International Airport and kidnapped top scientists. The e Two player interactive. Players can join in at any time. 
special police force "STEEL GUNNER’ is assigned to save 


the hostages, defeat the evil terrorists and destroy their Ds . 
super weapon. e Each player controls fully automatic machine-gun with 


unlimited 10mm size special explosive bullets, plus a 
limited number of homing missiles. 


e Game continuation buy-in feature. 


Mm | Mm a i NAMCO-AMERICA, Inc. 


The Game Creator 3255-1 Scott Blvd. Suite 102 
©1991 N , Santa Clara, CA 95054-3013 
amco Ltd. All rights reserved 


(408) 496-6371 
Fax: (408) 496-6399 


" MEMORIAM 


Louis Boasberg 


Tribute to a great lady 


n Mother’s Day the Public Prints of 

Chicago announced the death of 
Mary Jane O’Donnell. Mary Jane just 
happened to be the well-known and great- 
ly revered *‘Nicky,’’ beloved wife of in- 
dustry legend Bill O’Donnell. It is most 
appropriate that Nicky should end her 
days on Mother’s Day because if ever 
there was a ‘‘Superior Mudder’”’ it was 
Nicky! 

I ask you, how many mothers with 
three children of her own—namely Ann, 
Kathy, and Billy—would late in life take 
on another family and give them all the 
love, guidance, and devotion that she 
gave to her own children? When Bill’s 
brother and his wife Joan passed away 
within a short time of each other, Nicky 
and Bill took in their five children, Jane, 
Jack, Pat, Tim, and Dan. 

Although this meant a total of eight 
youngsters to love and raise, Nicky was 
more than equal to the task. Nicky had 
enough love in her heart for not only 
eight children but enough also for hun- 
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dreds of other people. But Nicky did not 
love everyone. In fact, there were a few 
people who felt her wrath and her very 
sharp tongue. If Nicky O’Donnell liked 
you, you were the “‘salt of the earth’’; 
if she didn’t, beware. Frankly, I would 
rather have had Atilla the Hun against me 
than ‘‘Nick the Greek’’ (my pet name for 
her). 

But in the final analysis, I can say 
without hesitation that Nicky O’ Donnell 
was one of the greatest persons I have 
ever known in my entire life. I can say 
without hesitation that I really and truly 
loved Nicky. Strange to say, she loved 
me, too. I always told her that she was 
a ‘“‘tough little gal’’ and I thought she 
would outlive us all. But the mysterious 
and unpredictable ills of life that ‘‘flesh 
is heir to’’ caught up with Nicky before 
her time. 

Going from lament to humor, I have 
to laugh every time I think about the time 
Nicky was having dinner at the Empire 
Room of the Palmer House. A Chicago 


columnist came by her table, pointed to 
another table, and told Nicky that Meyer 
Lansky was sitting there. What does 
Nicky do but get up and march right over 
to Lansky’s table and say, ‘“‘Mr. Lansky, 
my name is Nicky O’Donnell. Is it true 
that you have killed 26 men?’’ That’s my 
gal Nicky for you! 

I do believe that the memorial card 
passed out at Nicky’s funeral tells in a 
few words the entire story of her life. It 
also expresses what everyone thought 
about this tough little gal: 

‘“‘When through one woman a little 
more love and goodness, a little more 
light and truth come into the world—then 
that woman’s life has had meaning.”’ 

If I and everyone else who really knew 
Nicky had their way, she would be can- 
nonized a saint immediately. Because if 
ever there was a person who was a Saint 
on earth it was Mary Jane O’Donnell— 
our beloved Nicky. [! 


Nicky with her husband (I) and Louis Boasberg. 


A New Way 


To Make 


The Most In 


A Cha 
World. 


Introducing the BC-100 bill changer. 

Keeping up with the changing needs of 
your customers just got easier. Thanks to the 
new BC-100, $1 and $5 bills can be changed 
right where they'll be spent. That’s because 
we made it compact, to fit in perfectly 
wherever you need it. 

But more importantly, we’ve made it a 
Rowe, so it’s reliable. With advanced features, 
like self-diagnostics. And with a high- 
capacity coin hopper — to keep up with the 
1,000 capacity bill stacker. 

We made it easy to service, with standard 
Rowe bill changer components. And we 
made it inexpensive, so you don’t have to 
spend the most, to make the most. 

For more information about the BC-100, 
contact: Rowe International Inc., 75 Troy 
Hills Road, Whippany, New Jersey 07981, 
(201) 887-0400. Fax (201) 887-2851. 
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he words rang truer than any I had 

heard lately: ‘“‘When times are good 
even mediocre businesses can survive. 
When times are bad the competitive at- 
mosphere intensifies. If you’ re not a pro- 
fessional, no matter what the industry, 
you're out of business.”’ 

Where did these words of wisdom 
originate? From an individual in the ap- 
parel industry. Oddly enough, there are 
many parallels between that industry and 
ours. I suspect our industry mirrors what 
is happening all over the country. 

‘“Mom and pop’’ operations are a dy- 
ing breed. Where are the small clothing 
stores, corner groceries, and family- 
owned video rental outlets? They have all 
been gobbled up by big chains. 
Everything is franchised, from frozen 
yogurt to unfinished furniture. One sur- 
viving individually owned delicatessen in 
our area, excuse the pun, is sandwiched 
in between a giant daiquiri franchise (do 
that many people crave daiquiris?) and a 
carpet/flooring magnate. 

Because we are currently in the grip of 
a recession, every business is suffering. 
Record numbers of middle management 
personnel are being ‘‘let go,’’ early 
retirements are encouraged for 
employees in their 50s (even 65 is absurd 
for a vital individual), and the more ex- 
perience under your belt the more 
detrimental when job hunting. 

What can change the tide? There are no 
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Good times, 
bad times 


easy answers. As far as the amusement in- 
dustry is concerned, two words come to 
mind: service and promotion. One com- 
mon thread in all conversations with coin 
machine operators is service. ‘“We pride 
ourselves on our service,’’ noted one 
operator at the recent Illinois Coin 
Machine Operators Association annual 
meeting. ‘‘We can be at a location in 20 
minutes. If we’re not, the customer is on 
the phone again. We make sure that 
doesn’t happen.’’ 

Service distinguishes one company 
from another. Customers need to feel that 
their account matters. There are many im- 
personal businesses in operation today. 
Have you ever registered for a night’s stay 
in a motel and had the disinterested desk 
clerk literally toss your key over to you, 
followed by a quick hand gesture in- 
dicating the direction of your room? 
Whatever happened to cordial greetings 
and a friendly attitude? They’ re sadly go- 
ing out of style. 

The amusement business is a very per- 
sonal one. We can still offer the caring 
that’s in such short supply in a rapidly 
desensitized and impersonal world. 

Part of the survival plan for the ’90s has 
to be promotions, which help bring 
customers into your locations. Most of us 
don’t have the megabucks that’s been put 
into promoting the summer’s smash hit 
film, ‘‘Robin Hood, Prince of Thieves. ’’ 
That’s one hell of a job of promotion; it’s 


surely contributed to placing that artistic 
effort in box office heaven. 

How do you get the word out about 
your promotion? Look beyond posters in 
your locations. Look to reasonably pric- 
ed radio. 

A long time ago, when I was writing 
radio commercials for an advertising 
agency, there was a slogan that helped re- 
emphasize the value of radio advertising. 
It was: ‘‘Do it on the radio.’’ All snicker- 
ing aside, the slogan worked. There was 
even an album produced by the same 
name. Maybe it will be acollector’s item 
in the future and I can sell it to a radio 
museum for a huge sum of money. At 
least I can dream. 

Radio is one of the cheapest forms of 
advertising. Radio stations are always 
searching for ways to draw more listeners 
and encourage call-ins. It’s worth a try. 
This month’s ‘‘Redemption Report’’ 
chronicles many innovative promotional 
ideas that are worthy of consideration. If 
we all put on the old thinking cap I’m sure 
we can come up with some fresh ideas. 
We need to do the best we can to survive 
these bad times. 


Bonnie Theard 
Managing Editor 


Imagine... 
Baseball in 
the year 2020. 
Armored players so 
powerful that they can 
hit or throw the ball with 
enough force to cause death. 
Foul balls hit so powerfully 
that spectators must sit below 
heavy transparent shields. Finally, 
a game powerful enough to resolve 
future national and international conflicts. 


In medieval times, lives were saved or des- | 
troyed by the sword. Inthis1or2player NAT q Sg) 0% 
interactive game, sword and shield 
wielding strategy is a must. The 
player mustpossessverystrong / 
offensive and defensive skills _ pie ; 
toovertakethepalaceand 

save the princess.  . wD 
Crossed Swords is pet 2 
achallenge for segs. 
players of all qe R seg 4-97" 
levels. Pd 
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udolph Wurlitzer, the son of a suc- 

cessful music merchant in Germany, 
left his native Saxony and settled in 
Hoboken, N.J., in the early 1800s. He 
would forever after call America his 
home. 

The young Wurlitzer took whatever 
work was available and saved all he could. 
He soon had enough money to do what he 
felt he was suited for—importing high- 
quality musical instruments from Ger- 


many. He never doubted his abilities to be 
successful because he _ never 
underestimated the allure of music. In 
1861 he formed his own company to 
manufacture drums and bugles and sup- 
plied them to both the Union and Con- 
federate forces during the Civil War. By 
1865 Wurlitzer was the largest band in- 
strument retailer in the United States. 

Wurlitzer’s success spanned the years 
with coin-operated musical instruments, 
player pianos, and grand pianos. The com- 
pany even won an award at the Pan 
American Exposition in 1901 for its 
Tonophone machine. 

When early forms of the phonograph 
began appearing in the United States, 
Wurlitzer was quick to envision the com- 
mercial aspects. By the 1920s the com- 
pany was producing jukeboxes in volume. 


The demand for Wurlitzer music/enter- 
tainment devices remained strong through 
World War II. Just after the war, 
Wurlitzer designed and produced a 
jukebox that would have eternal appeal— 
the world famous /0/5. 

And though the /0/5 has been around 
nearly half a century, it is with this 
recognizable machine that we pick up the 
present story of Wurlitzer. 

In the ‘70s Wurlitzer closed its 


Wurlitzer comes back 
home to America 


American manufacturing plant and con- 
centrated primarily on the European 
market. The company continued to sell 
jukeboxes in the United States through a 
representative, Jerry Reeves, who is still 
a integral part of the company. 

In 1985 the country was immersed in a 
quest for nostalgia and the Wurlitzer /0/5 
represented the popular era so sought 
after. A decision was made to offer a 
remake and it was called /0/5—One More 
Time. It was estimated that 500 units 
would fill the need of nostalgia seekers. 
Was it a reasonable estimate? Not by a 
long shot. The 500 were spoken for just 
two hours after the announcement! 
Wurlitzer has since sold over 15,000 and 
requests don’t look to be letting up. 

Here are several examples of its univer- 
sal appeal: the /0/5—One More Time was 
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Wurlitzer is very proud of the New York, New York CD jukebox. 
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Here’s a view of inventory and final testing of the 


1015—One More Time classic jukebox. 
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used recently by Coca-Cola in a nostalgic 
advertising campaign based on ‘‘The 
Good Old Times’’; Kellogg’s similarly 
chose the 10/5 when it wanted to associate 
its breakfast cereals with a carefree era; 
and Nabisco’s Ritz Crackers centered a re- 
cent ad campaign around a Wurlitzer 
jukebox, placing an insert in every major 
Sunday newspaper in July. 

The overwhelming demand for the 
1015—One More Time provided the jump 
start for Wurlitzer’s intensive comeback to 
the United States. The jukebox market, 
with the introduction of CDs, was 
strengthening, and Wurlitzer knew that 
there was one thing American operators 
demanded—a jukebox that works. And 
who better to provide it for them than the 


Every Wurlitzer customer-engineered CD changer must 
pass a 48-hour “‘burn-in’”’ test before shipping. 


company whose name was synonymous 
with music and a reputation based on its 
quality? 

Joe Tedeschi was tapped as the man to 
lead the return home to America. If he had 
any doubts about his mission, Tedeschi’s 
son put things in perspective for him as he 
left home for the job interview. He ex- 
plains, “‘I was on my way out the door and 
my son asked me where I was going. I 
simply said I was going to talk to the peo- 
ple from Wurlitzer. He nodded and said, 
‘Oh you mean the jukebox people?’ I knew 
then and there that I wanted to be a part of 
Wurlitzer’s homecoming.”’ 

Once Tedeschi made his commitment to 
Wurlitzer, he was impressed with its com- 
mitment of reinvesting profits back into 
the industry and its focus on quality. He 


said, ‘““The name Wurlitzer makes quali- 
ty an obligation. An operator depends on 
his equipment to work not once but 
thousands of times. I can’t say enough 
about the high standards Wurlitzer lives 
by.”’ 

Wurlitzer’s New York, New York 
jukebox—designed specifically for the 
American market—is stunning. But its 
beauty is not just skin deep. The design has 
captured what the American market 
craves, but underneath is the engineering 
and manufacturing quality Wurlitzer 
demands of itself. 

How does Reeves describe the New 
York, New York? ‘‘As a guy who sells 
jukeboxes, this is the one I have waited for 
all my life!’’ he said. ‘‘I feel like I have 


Some of the state-of-the-art, computer-integrated 
metalworking equipment. 


been born again in the jukebox industry. 
Wurlitzer has demonstrated quality and 
appeal over a period of time, and people 
don’t want to settle for anything less.’’ 

Wurlitzer has opened an office in New 
York City and staffed it with customer ser- 
vice, a parts department, and an extensive 
jukebox inventory. ‘“That’s the only way 
to service the market,’’ noted Tedeschi. 
‘We realize that when distributors need 
equipment and parts, they need them now, 
not six months from now. Service is a key 
ingredient to success in this market.”’ 

It may seem an uphill struggle for 
Wurlitzer to re-establish itself in the 
United States. But confidence, quality, 
commitment, and jukeboxes with eternal 
appeal should assure Wurlitzer that it can 
come home again. LJ 


Introducing the Wurlitzer ‘‘New York, New York’’, a computerized compact disk 
jukebox that delights both eye and ear. 


Here is elegance in sight and sound that draws on the Wurlitzer heritage of classic excellence. 
Here is state-of-the-art audio technology producing music of crystal clarity. 


The ‘‘New York, New York’’ greets the observer with gently rising bubble tubes 
and the city’s familiar skyline on mirrored panels which reflect 
the unit’s elegance, power and heritage. 


One hundred CD’s offer more than 1,500 selections. Eight album size selection boards reveal 
themselves at a button-touch. Six speakers. Two hundred watts of music output. 


Write or phone for the location of your nearest distributor. 


Means Music To Millions 


The Wurlitzer Jukebox Company—Deutsche Wurlitzer GmbH, 30-55 Vernon Boulevard, Long Island City, NY 11102 
Phone: (718) 721-4000; Fax: (718) 626-1163; Mr. Joseph Tedeschi; or phone: (407) 843-4302; 
Fax: (407) 849-1315; Mr. Jerry Reeves. 


Wurlitzer comes home to America. Distributor inquiries welcome. 
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A hot time in 
hicago for distributors 


istributors were invited to Chicago in 
mid-June to preview the latest equip- 
ment from five manufacturers, Konami, 
Premier, Taito, Sega, and Romstar. 
Although Williams and Data East did not 
have formal plans for previewing product, 
many of their distributors visited the two te 
pinball manufacturers to see what’s new. “ 

Konami held an informal lunch at its 
spacious facilities in Buffalo Grove for 
distributors to preview Vendetta and Golf- 
ing Greats. 

Vendetta is a horizontal, dedicated one- 

to four-player game with all the action you “ oe 
would expect from its name. With evil Brady Distributing’s Tom Keil and Blair Norris just off the 
lurking in Dead End City asthe Dead End __ golf course. Let’s see, Blair looks like he must have won 
Gang looks to expand its territory, the  ‘emateh. 
Cobras must be on the alert against the 
deadly plan. Relying on their fighting 
skills, the Cobras face a multitude of 
enemies. However, each member is up for 
any challenge since they are a powerful 
team consisting of Blood, Hawk, Boomer, 
and Sledge. 

Golfing Greats, a very reasonably pric- 
ed horizontal kit, had distributors lining up 
for stroke or match play. In stroke play, 
players are given two or three golf balls 
(which increase if the player is under par 
and decrease if over par). 

In match play, the player gains a golf 
ball if he wins the hole; if not, he loses one. 
If the hole ends in atie, all players lose one 
ball. When three or four players are play- 


AAMA’s Bob Fay (I), in town on other business, visited 
Pioneer’s Joel Kleiman (|) with his handsome son ing, only the single player with the best with Rich Babich and his wife Bev of Colorado Game 
Jonathan at the Taito suite. score wins one ball. Exchange. 
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In match play, there are exciting bonus 
Stages: closest to the pin in the second and 
13th holes and the longest drive contest in 
the seventh and 15th holes. The screen 
shows (for each shot) direction of the 
wind, the distance, and the condition of the 
fairway. In both, players can select their 
club and decide their stance and power of 
the shot. A continuation feature is 
available. 

Premier treated its distributors to its 
newest pinball, Class of 1812. In this 
tongue-in-cheek reunion, characters are 


From left: Rich Babich of Colorado Game Exchange, Sal Mirando of SMS/Premier, Gil 
Pollock of SMS/Premier, and Frank Gumma of American Vending Sales. 


A large group of distributors joined the Konami staff for lunch and product preview. 
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revived in a graveyard for the party. 
There’s Vamp the Tramp, Peter 
Piecemeal, Grover Cleaver, Zom B. 
McCoffin, Willie Wolf, and Belle 
LaGhost. The playfield is chock full of 
props like the chattering teeth, pulsating 
heart, and disembodied hand. 

When multi-ball is accomplished, the 
player is rewarded with the 1812 Over- 
ture. By completing a certain grid, he is 
treated to a chorus of rap music. There’s 
plenty of surprises including the striking 
vacuum-form backglass, which gives it a 


Belam’s Mark Haim. 


By Taito’s Double Axle, (|-r): Rowe-Dedham’s Bob LeBlanc, NECO’s Rick Kirby, and 


3-D effect. 

Sal Mirando was co-host at the Premier 
Suite to show distributors the SMS 
Player’s Touch video lottery game. 
Premier and SMS are just shy of crossing 
the Ts and dotting the Is in an agreement to 
merge the two companies. 

Taito had distributors believing that 
there is truly hope for the industry. Not on- 
ly did the company show its outstanding 
Double Axle, but also gave a sneak 
preview of some intriguing new 
technology in development. Plans are to 


Taito’s Jim Miskell (I) with Lieberman’s Glenn Charney and Greater Southern’s David 
Capilouto. 


O FOR THE GOLD 


Rowe presents its jukebox champion: 
LaserStar® Gold CD-100A. 


LaserStar Gold, with its handsome black 


color, twinkling lights and regal gold trim, is 
destined to become the favorite in any loca- 


tion. It has all the great features — dramatic > 


title display, ease of use — that made our 
CD-100 such a winner, plus an.enhanced CD 
sound system. 


So if you want to be a big winner, go for 
the gold: LaserStar Gold, from Rowe. 

All Rowe jukeboxes are available 
through your local music and games operator. 


® 
® 
S 


QUALITY LEADERSHIP INTO THE 215? CENTURY 
Whippany, NJ 07981 
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have a prototype at the AMOA utilizing 
this technology. 

Double Axle—shownas an upright, sit- 
down, and moving sit-down—proved that 
there is a kid in all of us just waiting to get 
out! Distributors couldn’t wait to take their 
turns in the moving version (the seat and 
steering wheel rotate in a semi-circle). 
This game gives the player the feel of driv- 
ing a real monster truck with shift control, 
turbo, and forward and reverse. 

He competes with other trucks around 
rugged race tracks in the beginner, in- 
termediate, or the expert stage in mud bog, 
desert, or ice and snow. There are also two 
bonus rounds—stadium demolition derby 
and street demolition derby. The player 


~ 


Konami’s Jerry Korbecki (I) joins Canadians’s Paul and Jerry Janda. 


Premier's Dan Clarton (I) watches as Laniel’s Marc Raymond and Michel Bergeron play 


Class of 1812. 
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chooses the course and if he wants more 
power to start the game, he can add more 
coins for extra turbo and bigger wheels. 

Sega showed its distributors the finish- 
ed Time Traveler, shown as an unfinished 
prototype at the ACME show in March. 
Although there were the expected mixed 
reviews, the general consensus was that it 
is exciting enough to give the industry a 
much-needed boost right now. One 
distributor called several days after the 
show to say he couldn’t believe the lines of 
players waiting their turn. ‘‘It’s been a 
long time since I’ve seen lines in front of 
a game,’’ he said. 

Another agreed, adding that many of his 
Operator customers said they would be 


buying the game to support Sega in its ef- 
forts to keep the industry fresh. In addi- 
tion, the company showed a new dedicated 
golfing game called Dynamic C.C. (it can 
be bought as a kit for Sega’s System 2400), 
and a kit called Ribbit with a frog-eating- 
bugs theme. 

Romstar, just off cancellation of its 
agreement with SNK to sell the Neo-Geo 
one-slot, hosted a hospitality suite to 
discuss future projects with its 


distributors. Although no product was 
shown, company representatives were op- 
timistic about the future. They wouldn’t 
divulge any details, they hinted that there 
would be something new at the AMOA 
show in September. (1 


Enjoying the warm hospitality of Romstar’s Rene Lopez (I) and Tim Jackson (c) are, (I- 


r): Ira, Adrea, and Sandy Bettelman of C.A. Robinson. 


Romstar’s Tim Jackson greets Betson’s Joe Cirillo (r). 


ANUFACTURER’S MEETINGS 


~.. =". 


~ ; 


Konami's Steve Kaufman (r) smiles as Birmingham Vending’s Gary Gouse tries his luck Premier’s Dan Clarton (c) with Century Vending’s Jerry Ray Monday (|) and the hap- 
(or skill) on Vendetta. piest distributor we know, the ever-smiling Bob LeBlanc of Rowe-Dedham. 
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Taito’s Natalie Kulig and Ira Bettelman (I) of C.A. Robinson watch Sandy Bettelman 
play the moving sit-down version of Double Axle. 


Double Axle was a hit with, (I-r): Struve’s Kent Larsen, Atlas’s Jerry Marcus, and H.A. Taito president, Mr. M. Suzuki (I), is returning to Japan and Mr. Yoshi Suzuki (r) is look- 
Franz’s Jerry Johnston. ing forward to taking over the presidential duties. 


PLAY METER 35 AUGUST 1991 


pamwene 


CD kits: a cheaper 


Christopher Caire 


jukebox alternative 


e couldn’t keep it quiet forever. The 

operator knew that once he bought 
dedicated CD jukeboxes for his ‘‘A’’ loca- 
tions, his $25-a-week stops would insist on 
one, too. Of course, such a hefty expen- 
diture would be financially imprudent. 
Then again, locations unhappy with their 
jukebox arrangement might look for so- 
meone else to provide the music and 
games. 

Is there a way out of this quandary? Yes, 
say three companies that specialize in CD 
conversion kits. Installing these kits lets 
operators enjoy the benefits of CD sound 
without incurring the expense of a new, 
dedicated CD unit. 


Digital Disc America 


Digital Disc America’s CD conversion kit. 


Digital Disc America, a subsidiary of 
Missouri-based Sunshine Distributing, is 
the U.S. distributor for the kit’s British 
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manufacturer, Digital Disc. DDA launch- 
ed the conversion kits at ACME ‘91. The 
response to the product has been en- 
thusiastic, but not necessarily surprising 
considering the number of operators 
without CD music, says Rich Grant, 
DDA’s head of sales. 

‘‘T’ve received great feedback from 
operators at the state shows,’’ he said. 
‘‘Operators have been trying to resist CD 
jukeboxes for as long as possible. I think 
it’s fair to say that over two-thirds of them 
aren’t heavily into CDs. Those that have 
tried it have only purchased a few combo 
units. So there’s a big market out there for 
us. 

‘*Everybody has old vinyl jukeboxes in 
their warehouses that just sit there doing 
nothing. A lot of distributors won’t take 
the 45 rpm boxes on trade because they 
don’t know what to do with them. But once 
we come out with our universal title page 
holder and universal control panel—we’ re 
about a week away—other distributors 
will get involved and be able to do 
something with the older boxes.”’ 

DDA’s CD conversion kit costs about 
half, or in some cases slightly more than 
half, of what a dedicated CD jukebox sells 
for, depending on which jukebox you’re 
comparing it to. 

Grant says the kit will accommodate 
almost all 45 rpm phonographs. The kit in- 
cludes a 100-disc Sony CD player, aCPU 
logic board, a complete control panel with 
LED readout, a complete wiring harness 


with compatible connectors, complete 
mounting hardware, and a ‘‘CD 
Phonograph’’ marquee. The mechanism 
and CPU have a one-year warranty. Other 
features include a cash management 
system, a disc management system, anda 
background music system. 

‘‘Basically what we’re talking about is 
a CD changer, something that takes the 
CD out of a carousel, puts it down, and 
plays it,’’ Grant said. ‘‘We didn’t create a 
giant mechanism or reinvent the wheel.’’ 

It’s easier for operators to convert 
jukeboxes than video games, he believes. 
The typical conversion should take a max- 
imum of four hours. 

Though the unit holds up to 100 CDs, 
Grant says many operators don’t want to 
display that many. Not to worry. 

‘Initially, if you only want to utilize the 
existing title page holder, you can run 32 
discs and use 32 of the combo strips,’’ he 
explained. ‘“They’re printed by Sterling 
Title Strip in Pittsburgh. The universal ti- 
tle page holder that’s coming will hold an 
additional 60 strips, giving operators a 
choice of up to 92. But he doesn’t have to 
display 92 strips; if he wants 50 or 60, 
that’s fine, too.”’ 

Operators provide their own power 
supply and bill acceptor, Grant says, 
because everybody has their own favorite 
manufacturer. He’s not forcing them to 
take the universal title page holder, nor is 
he pushing the kit to convert the jukebox 
of any particular manufacturer. 


7 pe 


‘‘Hey, it’s their choice,’’ Grant said. 
‘In fact, if a guy doesn’t even want to 
utilize the CD kit for a jukebox, that’s fine 
with me. Say a location already has a good 
sound system and doesn’t want a jukebox, 
though the place has other games from the 
operator in there. What an operator can do 
is lease the location our CD changer. The 
discs can be placed in the CD changer to 
avoid having them lie around and get dir- 
ty or scratched.’’ 

Operators who typically brought in $35 
per week from their old vinyl boxes have 
reported $130 to $140 weeks with the CD 
conversion kit, Grant says. The location 
derives benefits in addition to an increas- 
ed take, he adds. 

‘Once a bar gets the jukebox going, 
people start getting in a party-type at- 
mosphere,’’ Grant said. ‘“They ask to 
have the jukebox turned up louder, and the 
next thing you know they’re drinking 
more beer. Many bar owners tell me that 
their bar business has increased with CD 
music in there.”’ 

Grant stresses that he isn’t selling these 
kits to operators with the idea that they will 
fill a long-term need. His product is mere- 
ly a stop-gap for them. 

‘‘Oh no, I don’t discourage operators 
from buying dedicated CD jukeboxes,’’ he 
said. ‘‘But they need something to get 
them through the storm while they decide 
to what degree they ’re going to go with CD 
music. At some point, operators will have 
to invest in CDs. Forty-fives aren’t going 
to last forever. Our kits let them ease into 
CD music slowly, without having to buy 
every location a new CD box.”’ 

Contrary to some critical reports, Grant 
says the CD conversion kit does not 
scratch or in any way damage the discs. 

‘‘Our unit picks the CD up on the outer 
edges,’’ he explained. ‘‘In fact, do you 
want to know the truth? The operator 
handling the CD does more damage than 
our unit could ever hope to do. Finger- 
prints, soda, cigarette ashes—I’ve seen 
some pretty rough handling of CDs by 
operators!’’ 

Grant expects manufacturers of 
dedicated CD jukeboxes to get involved in 
the CD kit market as demand for the pro- 
duct grows. 

‘*Right now, it’s still ‘iffy’ to them,’’ he 
said. ‘‘Over two-thirds of the operators out 


there haven’t decided if they want to go 
with CDs yet. But once the concept takes 
off, I think you’ll see the other manufac- 
turers jumping on the bandwagon..’’ 


CD Jukebox Kit Co. 


Based in Dresden, Tenn., the CD 
Jukebox Kit Co. debuted its product at 
AMOA Expo ‘90 in New Orleans. Com- 
pany president Tim Sharp, an operator 
who’s been in the industry for 27 years, 
says after coming up with the idea, he 
presented it to several manufacturers— 
only to find that they ‘‘didn’t want to touch 
it.” 

Sharp then turned to an engineer friend, 
Morris Barnhart of Aeries International in 
Las Vegas, to transform the idea into a 
reality. Aeries, which builds legal gaming 
equipment, now manufactures the control 
panel for Sharp’s kit, which also includes 
aJVC CD player, a CPU board, selection 
buttons, LED readouts, the wiring 
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Here’s some of what you get from the CD Jukebox Kit Co. 
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Illuminated Product Boxes 
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Golf Shirts 
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harness, the appropriate decals, and in- 
structions. Features include program- 
mable pricing and song selection, book- 
keeping functions, attract modes, and a 
one-year warranty on the CPU and CD 
player. 

‘The CD player accommodates 12 
discs, and we have an optional add-on 
system for two more players, so the 
operator can handle either 12, 24, or 36 
CDs,”’ Sharp explained. ‘‘The whole idea 
for the CD conversion kit came from the 
fact that there are 235,000 licensed 
jukeboxes in the United States. That’s 
licensed; there may be many more than 
that out there. 

‘‘Not everyone can buy a $4,000 or 
$5,000 dedicated box for a $50-a-week 
location. The kit is primarily designed for 
low-income locations that have to have 
music. There are more $50-a-week loca- 
tions than $200-a-week locations. Our first 
product showing was at the last AMOA 
show in New Orleans. We’ re moving for- 
ward, improving the kit and adding new 
features.”’ 

Rather than list what items operators 
should take out, Sharp cited the parts of the 
45 rpm jukebox that remain: the amplifier 
and speakers, the muting from the 
amplifier, the remote volume, the dollar 
bill acceptor, the coin mech (‘‘if you 
desire’), the fluorescent lights, and the 
cabinet. The old computers and power 
supplies are tossed (the kit has been 
adapted to work with a switching power 
supply). 

Sharp says it’s not feasible to market a 
CD kit that holds more than 36 CDs. Most 
of his customers buy one additional player 
and run 24 discs. The kit will fit nearly 
every 45 rpm phonograph on the market, 
he adds. 

Though most customers remove the 45 
rpm mechanism and replace it with a CD 
mechanism, some have kept it and made 
the jukebox a combo unit. Others have put 
the kit in a barrel or behind a counter, but 
it was designed with the idea of converting 
45 rpm jukeboxes to CD use. 

Conversions should only take two or 
three hours; the time required is less once 
you get the hang of it, Sharp says. The CD 
kits sell for about the same price as a video 
game kit. 
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Some operators say they’ve avoided CD 
conversion kits because after the conver- 
sion is made, you’re still left with a tired 
old 45 rpm cabinet— great sound, not-so- 
great aesthetics. 

‘“Sure, if you put the kit into a 15-year- 
old Seeburg jukebox, it’s still going to look 
like a 15-year-old jukebox,’’ Sharp said. 
‘“But the operator has to apply himself. 
Keep those older cabinets clean; spruce 
them up. We supply decals to make the 
jukebox look as much like a CD unit as 
possible.’’ 

Sharp says he isn’t sure why the jukebox 
manufacturers who offered CD/45 combo 
kits in the past abandoned them. ‘‘Maybe 
there’s not enough mark-up in the kits to 
make it feasible,’’ he said. ‘‘The mark-up 
on a dedicated CD jukebox has got to be 25 
percent of the unit’s price. But if you 
mark-up a CD conversion kit by 25 per- 
cent, you're still not talking about a whole 
lot of money.’’ 

The CD Jukebox Kit Co. ships its kits 
worldwide, Sharp says. The company has 
received orders from countries such as 
Malta, Brazil, Argentina, Italy, and New 
Zealand, to name a handful. ‘‘The 
response has been great,’’ he concluded. 
‘A survey of operators shows that our kit 
has improved their jukebox revenues by an 
average of 20 percent, more in some cases. 
We're obviously offering a product that’s 
helped them.’’ 


C&C Games 


jukebox with C&C Games’ kit installed. 


C&C Games, an operating company 


in Fort Wayne, Ind., is unlike the 
aforementioned CD conversion kit com- 
panies. It offers a combo kit featuring a 
10-disc Sony CD player, not a multiple- 
CD unit for a gutted jukebox. 

‘With theirs, the point is to end up with 
an all-CD jukebox,’’ said C&C’s Curt 
Riedel. “‘My kit is designed to add 10 CDs 
to only Rowe Models R-89 through R-94. 
The 45s remain in the jukebox—all 200 if 
you want.”’ 

But doesn’t Rowe still manufacture 
CD/45 combo jukeboxes? 

“Yes, but they’re so busy building 
dedicated CD boxes, it’s hard to get the 
combo units from them,’’ Riedel said. 
‘*And even if you find one, it’s going to be 
expensive. With my kit, if a location is 
griping because it doesn’t have a CD 
jukebox, you can just add 10 CDs to an ex- 
isting jukebox. It’ll make the location hap- 
py without breaking the operator.”’ 

C&C’s efforts to market the conversion 
kit got a boost about four months ago, 
thanks to a discovery Riedel made. 

‘IT came across a company in Tennessee 
named Hot Hits, which releases anew CD 
every four to six weeks,”’’ he said. ‘‘That 
one CD contains 14 of the hottest songs 
currently available. There are three 
volumes—pop/rock, R&B, and country 
—along with a Christmas CD. Their sales 
have exploded. 

‘I'd been waiting for a company to do 
this. Now that I’ve found a CD to work 
with the kit, I can market the ability to add 
140 good songs from different artists to a 
jukebox. I don’t offer their CDs as part of 
my kit. I simply give operators their phone 
number (800/874-0265) so they can get on 
the Hot Hits mailing list. Their CDs are 
proven winners.”’ 

The Hot Hits compilation CD gives a 
location the best of both worlds, Riedel 
says. ‘“The new songs on the CD give 
customers a nice mix, since most of the 45s 
already on the jukebox are oldies that they 
like to listen to,’’ he said. ‘‘AII that has to 
be added is current music on the CDs. 

‘“When you’ re done installing my kit, 
which only takes about 20 minutes, your 
jukebox will look like a dedicated combo 
unit. It’s basically a matter of changing a 
chip and adding a shelf. Everything plugs 
in; you don’t need any special tools.’’ 1 
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TEST-DRIVE A 
CURRENCY 
VALIDATOR?___ 


WE'RE MAKING THIS UNPRECEDENTED FREE TRIAL OFFER BECAUSE OUR 
REVOLUTIONARY NEW 3°°.GENERATION M-IVO IS SO SECURE YOU HAVE 
TO TRY IT TO BELIEVE IT! 


GAMING, WAGERING & VIDEO LOTTERY — MODEL IVO VENDING-MODEL 125 


The versatile Model-100 


@ The most protection against fraud & vandalism. e For soda, food, coffee, etc., vending machines. 

@ Video Lottery compatible-meets Gaming Commission requirements. | @ Compatible with all changers. 

@ RS23e2 serial communication. @ 200-bill capacity stacker. 

e@ Self-diagnostics & adjustments (LCD display). @ Limited salting protection. 

@ Optional acceptance of $1, $2, $5, $10, $20, $50, $100. MODEL-100-HAS ALREADY WON WIDE ACCEPTANCE 


@ Stacker & stackerless models available. 


@ Full one-year warranty. @ Accepts all denominations up to $100. 


@ Many other features. 


SO, WHY NOT GET THE SECURITY YOU'VE BEEN WAITING FOR? 
MAIL THE APPLICATION TODAY — TRY IT, YOU'LL BELIEVE IT: 


PLEASE RUSH your revolutionary new ultra-secure 
currency validator, which | understand | can evaluate, 
without cost or obligation, on my premises for up to 60 days. 


Title: Clg Cr ig 
367B BAYSHORE ROAD Tech/Engineer: Phone: 
DEER PARK, NY 11729 | 

Company: Sig: 


516-242-0100@FAX: 516-242-9248 


SEE US AT AMOA, WORLD 
GAMING CONGRESS AND NAMA 


LI) Mfg. [| Vendor [] Dist. [J Other 
Send |_| MODEL IVO [| MODEL 100 [] MODEL 125 


© 1991 Coin Bill Validator, Inc. Free trial subject to prequalification credit screening. 


OINMAN INTERVIEW 


Robert Herman, presi- 
dent of AMOA-New York 
City, is a third- 
generation operator 
who “‘cut his teeth’’ on 
the coin machine in- 
dustry’s Holy Trinity of 
music, games, and 
cigarette vending 
machines, joining his 
cousins in carrying on 
the legacy left by his 
grandfather, father, and 
uncles. A self-described 
workaholic, Herman is 
active in trying to in- 
fluence both local and 
federal laws that may 
impact the industry. 
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Robert Herman 
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ew York City operators are current- 
ly staring down the barrel of a highly 
restrictive cigarette vending machine law. 
If it takes effect in January, many 
operators will be devastated. Not surpris- 
ingly, Herman is firmly entrenched in the 
middle of the fray. 

How long have you had your 
Brooklyn operating company, Ace 
Amusement? 

I worked for my father, Aaron Herman, 
for many years. There was a difference of 
opinion as to how the company should be 
run, so I went off on my own about seven 
years ago. My father is a very good 
businessman. He was my mentor when it 
comes to business matters. We just saw 
things differently. 

Are any other family members in- 
volved with your company? 

No, just myself. My relatives have dif- 
ferent coin-op amusement companies in 
New York, California, and other parts of 
the country. 

Does your operation consist strict- 
ly of street locations, or do you also 
have arcades? 

I’m probably one of the smaller 
operators in New York City. Someone 
once described my route as a ‘‘boutique’’- 
type route. It’s almost exclusively a bar 
route with premium locations. 

When you Say ‘‘premium,’’ do you 
mean large bars? 

Not necessarily. It’s more a description 
of the type of location owner I’m dealing 
with, someone who’s more aggressive and 
creative. 


Do you operate exclusively in 
Brooklyn? 

No, I’m also in Manhattan, Queens, and 
Nassau and Suffolk Counties on Long 
Island. As far as the business, you might 
Say my “‘secret’’ is that I gave away some 
of the profits so that, as a one-man opera- 
tion, I can actually be much larger. 

I’m not sure if this exists in other parts 
of the country, but in New York we have 
service companies and trucking com- 
panies that do a lot for operators. The 
distributors give us certain advantages like 
delivering equipment, which is unheard of 
elsewhere. I can lay off some of the basic 
work to others, so that my time is used in 
the most productive manner possible. Ser- 
vice calls go directly to the service com- 
pany, which frees me up to handle the 
money and deal directly with the accounts. 

As I said, for a one-man operation, I 
have a larger route than the numbers might 
indicate. The numbers are irrelevant. In 
some parts of the country you can have 
1,000 machines and earn a certain income, 
but in New York you can have 100 
machines and earn an even greater 
income. 

Having a bar route, you’ re dealing with 
items that aren’t in need of as much atten- 
tion as equipment in other street locations, 
ones with a lot of children. I mostly han- 
dle CD jukeboxes, pool tables, shuf- 
fleboards, basketball games, and cigarette 
machines. They don’t need to be moved or 
attended to as often as video games or pin- 
ball machines, which I also do have. 
Let’s move on to the cigarette 
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machine issue in New York City. For 
the benefit of those who aren't 
familiar, explain the genesis of the 
problem and how things progress- 
ed to where they are now. 

Being on the board of the national 
association (AMOA), I was at a mid-year 
board meeting and heard a presentation by 
Gene Winstead, an operator in Minnesota, 
about the bans going into effect in various 
parts of his state. After that, we were sen- 
sitive to what might happen in this part of 
the country, so that when some ‘‘saber- 
rattling’’ began in Suffolk County, we 
were already prepared. 

We drummed up grass roots support 
early on in the game to get operators in- 
volved in the political process. We also 
had a lobbyist on call. A bill that we helped 
draft, one that we thought we could live 
with, provided for lock-out devices and/or 
token-activated devices for places that 
couldn’t be properly supervised. We 
thought that was the right thing to do; 
management would be the controlling 
factor. 

But in New York City, we were caught 
off-guard. We went to a hearing and 
thought we were there for an issue that 
didn’t involve cigarette machines. But 
during the course of the hearing, it evolv- 
ed into an attitude of ‘‘let’s kill the vending 
machine operators.’’ It was well- 
orchestrated from the other side. We had 
to jump very quickly, but it was pretty late 
in the day to get things changed. 

Weestimate that over 2 ,000 jobs across 
the area may be affected if this ban goes in- 
to effect. The law calls for complete 
removal of all machines that are in non-bar 
areas. The cigarette machines in bars have 
to be no less than 25 feet from any doorway 
and within the line of sight of the owner or 
his representative. This makes it almost 
impossible to operate. 

Our third tier in this battle, you might 
say, 1S litigation against New York City. 
The law firm working for us has research- 
ed the issue and recommended that we pro- 
ceed with litigation. We hope to get a tem- 
porary restraining order that would block 
implementation of the law in January. 
Who are the plaintiffs? 

I’m not sure if it’s specific operators or 
AMOA-NY. It’s not being funded 


primarily by the association but rather by 
our members in the cigarette machine 
business. 

Is the New York State Coin Machine 
Association involved in the 
litigation? 

Yes, definitely. We usually work very 
closely with each other. In fact, we had the 
same management company at one point. 
On what legal grounds is the lawsuit 
being brought? Are you saying that 
it violates an amendment to the Bill 
of Rights? 

I’m notentirely sure, but it involves four 
different issues. 


‘The opposition wants 
to chip away and chip 
away, so that once no 
more cigarette vending 
machines exist, they 
can move on to the next 
source of supply.’ 


Is the Tobacco Institute going to 
lend financial assistance? 

I don’t know. They have been kind of 
difficult to work with at times. We’ve gone 
directly to Philip Morris and R.J. 
Reynolds. R.J. Reynolds has been ex- 
tremely supportive. Brown & Williamson 
has also been there for us when we need- 
ed help on local issues. 

As far as financing, Philip Morris did 
not rule it out. They understand the posi- 
tion Covington & Burling, the law firm for 
the TI, is in. They told us a few years back 
that we didn’t have a case, so now it would 
be kind of embarrassing for them to say 
they made a mistake, that we do have a 
great case. Philip Morris was going to get 
back with us, but we can’t wait to hear 
from them any longer, so we’re going for- 
ward without their support. 

RJR has been a lot more creative. I’ve 
spoken with Jack Regan, and he’s really 
enthusiastic about what the manufacturers 
can do to work with the local organiza- 
tions. But things are in limbo over there 
concerning financial support for our litiga- 


tion. They haven’t gotten back to us either. 

The opposition says very clearly in their 
paperwork that vending machines are not 
the issue. The issue is a smoke-free society 
by the year 2000. They want to chip away 
and chip away, so that once no more 
cigarette vending machines exist, they can 
move on to the next source of supply. 
| don’t understand why individual 
companies that comprise the 
Tobacco Institute support you, but 
the organization as a whole 
doesn't. 

The TI is made up of 13 different tobac- 
co companies, not just Philip Morris or 
RJR. It may not be in their interests to real- 
ly make an issue of vending machines. The 
other 11 may include snuff manufacturers, 
whose products aren’t vended in our 
machines. 

All I’ve been saying to Philip Morris 

and RJR is that we’re the first line of 
defense to wiping out tobacco products en- 
tirely. I think we should take a stand at this 
point, rather than letting people get knock- 
ed down row after row. It’s not to help Bob 
Herman or AMOA-NY. I tell them, 
‘*Help yourself; be selfish!’’ I just can’t 
figure out why they haven’t been more ac- 
tive in our campaign. 
But if sales from vending machines 
are so miniscule, isn’t it understan- 
dable that the tobacco companies 
would sacrifice the machines to get 
the opposition off their back? 

Their tobacco product sales through 

vending machines may only be three or 
four percent nationally, though that figure 
is closer to six or seven percent in New 
York City. But that’s not really the issue, 
as I see it. After we go, your next 
source—convenience stores—is going 
next. The opposition will chip away at 
every conceivable outlet for tobacco 
products. 
You said AMOA-NY had to really 
‘‘rouse the troops,’’ so to speak, to 
get them involved in the political 
process. Why are operators so 
reluctant? 

There are a couple of reasons. A com- 
mon operator attitude is that someone else 
will do it. It’s a cockroach mentality. As 
small businessmen, they would rather 
scatter and disappear, thinking the matter 
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will be taken care of. That may have work- 
ed in the past, but just hiring a lobbyist and 
letting him take care of things doesn’t 
work any longer. 

What’s going on now is grass roots cam- 
paigning. As an example, you can see how 
successful AMOA national’s pilgrimage 
to Washington has been. It’s made people 
aware of what our industry is all about and 
what issues we’re concerned with. The 
grass roots campaigning that’s being done 
nationally for cigarette vending, video lot- 
tery, and better taxation and license fees is 
working. 

Operators are waking up to the fact that 
if we don’t doit, it’s not going to get done. 
It’s our problem, not the distributors’ or 
manufacturers’. Hopefully we can work 
with them, but in the end we have to solve 
the problem. I can’t point fingers, though. 
I come from the mind-set of letting one or 
two people take care of everything. It just 
takes time for people to change their 


attitude. 

The other reason for operator reticence 
is the feeling that you can’t fight city hall. 
But that isn’t true. We do have some 
power, some control over our own 
destiny. It’s important to believe that you 
can bring about some positive changes. 
We haven’t been successful yet in chang- 
ing the cigarette vending law, but it hasn’t 
been for a lack of trying. The membership 
has been great. I’ve also relied heavily on 
the political expertise of Howard Tisch, 
our attorney and executive director. 
With New York City facing such 
monumental deficits, are you fear- 
ful that the city will try to extract 
more money from the coin machine 
industry? 

I’ve been reading the papers every day 
and getting updated reports. I know that on 
a State level, a bill came out of committee 
that bans all vending machines, except for 
those in bars. There might also be a new 


license fee. But on the positive side, 
there’s tremendous interest in bringing 
video lottery to New York state. 

Are the city and state associations | 
working on a bill? 

One of the things I learned through 
AMOA national is to first get your house 
in order. If nothing else, the cigarette issue 
has brought a lot of the good businessmen 
together. A crisis situation has a way of do- 
ing that. 

Our initial meeting with the lottery com- 
missioner didn’t go very well. We inter- 
preted the law governing the lottery as pro- 
viding room for some type of video lottery 
games, without having to bother with a 
costly, time-consuming constitutional 
amendment. He disagreed with us at the 
first meeting, but now some concessions 
are being made. 

We’ re going to write the outline of a bill 
and submit it to the legislature. It models 
the South Dakota bill in terms of utilizing 
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a central computer system. 

There’s also a growing fear that 
states will accept video lottery but 
go with a ‘‘sole-source’”’ arrange- 
ment that bypasses the private 
sector. 

Our lottery commissioner initially said 

he wanted just one source to take care of 
video lottery, meaning one manufacturer. 
But we’ve been promoting the concept of 
being a partner with the state. Do you real- 
ly think the state will send someone to the 
South Bronx for a3 a.m. service call? The 
answer is absolutely not. Thankfully most 
politicians see it that way. 
Let me play devil’s advocate. Might 
the industry be putting too much 
emphasis on video lottery? 
Operators in states where it has fail- 
ed seem almost despondent. 

From what I understand, the parts of the 
country that have gone from gray area 
gaming to more legitimate operation ex- 
perienced a five to 10 percent increase in 
revenue on the machines. That’s a tremen- 
dous amount of money we’re talking 
about. But I’ve always structured my 
business toward not having to rely on gray 
area games, so personally, I’m safe. 
Shifting gears, you attended 
AMOA’s Washington Conference in 
May. Do you see any tangible 
results arising from this annual 
affair? 

AMOA has done a fabulous job of wak- 
ing people up to the fact that you can make 
a difference. We’ve made strides with the 
dollar coin in terms of securing co- 
sponsors for the legislation. If enough peo- 
ple sign on year after year, I can’t see the 
administration ignoring the groundswell 
of support. 

I think AMOA and AAMA realize that 

there was a foul-up in terms of having two 
separate Washington Conferences. A lot 
of clout would have been achieved had 
both sides staged a joint conference. But 
the hierarchy on both sides is looking to 
work together, which will be a positive 
step for the future. 
You have a knack for public rela- 
tions. What comes to mind is the 
chocolate jukeboxes you gave to 
your senators, D’Amato and 
Moynihan. Where did that idea 
come from? 
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My wife, who bought one ina store that 

specializes in fancy chocolates. I decided 
to go back and buy some for friends and 
politicians. They don’t cost much. It’s a 
nice personal touch, and believe me, it 
works. In fact, I’m having a chocolate 
dollar coin made with an American flag on 
it. 
I see you at all of AMOA’s important 
functions, such as the Washington 
Conference and the meeting of 
state association heads. You aren’t 
a shrinking violet who’s afraid to 
speak up. When did you decide to 
get so involved? 

It happened over a period of years. My 
uncles were on the local association board 
and very active in local matters. About 10 
years ago one of my second cousins, 
Howard Herman, who was president of 
the local association at the time, suggested 
that I become more active. I attended 
meetings but was shy. He said I had good 
ideas and encouraged me to voice them. I 


Don't take chances! Dependable 


performance, on time delivety, and 


gained greater self-confidence as I spoke 
up more often. 

But there’s also the combination of be- 
ing frustrated and being a workaholic. 
Things can’t move fast enough for me; it 
always has to be faster and faster, better 
and better! So whenever there’s an oppor- 
tunity, I make myself available—without 
trying to be too pushy. I hope to be a 
positive force who contributes good ideas. 
Have you been following the telco- 
entry issue that surfaced at the last 
Washington Conference? 

I’m not following it as closely as other 
issues. It’s funny you bring that up. I took 
my daughter Lindsay with me to 
Washington so that we could spend more 
time together after my wife passed away. 
I wanted her to attend some of the lobby- 
ing efforts I was involved in, with one of 
the thoughts being that lobbying is so sim- 
ple, even a child can do it. But instead of 
the dollar coin, all she wanted to talk about 
was the telco issue, one of the hardest 
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issues you can find. I said, ‘‘Back off on 
that one. Stick with the dollar coin; it’s 
good for daddy and the country!’’ 

But I’ve kept up with the issue by 

reading some New York Times articles. 
What isn’t brought out is how it will impact 
on the coin machine industry. However, 
the articles indicate that there are other 
groups as concerned as we are. Maybe we 
can piggyback groups that are a lot more 
visible and have a lot more clout. But it’s 
beneficial to add as many names as possi- 
ble to a coalition’s letterhead. 
What with all of the problems that 
accompany your job as an operator, 
do you sometimes wish you were 
doing something else? 

[enjoy it. It’s done a lot for me financial- 
ly, not to mention all the friends I’ve made. 
I’ve received an unbelievable outpouring 
of warmth from all over the industry since 
my wife passed away. It just strengthens 
my resolve to work hard for this industry, 
to put something back. L] 
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Challenges equal opportunities 


i 


* 


OCMA’s past presidents, (I-r): Phillip 


Donald Van Brackel, Richard George, Maynard Hopkins, David George, and Dennis 
Hilligan. 


Dennis Hilligan (|) looks like he hit his partner David George instead of the ball! Well, he 


is a bigger target! 


he theme of this year’s Ohio Coin 
Machine Association expo was 
‘“Challenges Equal Opportunities.’’ Held 
at the Radisson Airport Hotel in Columbus 
on May 30, the 17th annual expo drew 
operators from across the midwest. 
There was standing room only in ‘‘The 
Latest in Video Lottery’’ seminar, which 
featured an array of industry experts on the 
subject: Ray Shroyer (chairman of the II- 
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Elum, Larry Van Brackel, John Elum, Jim Hayes, 


Arachnid’s Marcio Bonilla (c) discusses Ohio’s outstanding dart program with 


operators Jim Hayes (I) and Tom Beatty. 


linois Truth in Amusement Committee), 
John Milliron (PAMMA—Pa. executive 
director), Jim Trucano (AMOA president 
from South Carolina), Candace Super 
(MCMOA—Mi ch. executive director), 
and Hy Sandler (MOMA—Minn. ex- 
ecutive director). Paul Corey (OCMA ex- 
ecutive director) moderated and OCMA 
director and legislative chairman Jim 
Hayes gave the summary. 


Steve Shaffer of Shaffer Distributing presents Darren Decatoire of Design Plus a 
trophy for the low net score in the golf tournament. 


Topics covered in the session included 
how to go about legalization of the 
machines, the costs (time and money) in- 
volved in making it happen, and how it 
could help or hurt their businesses. 
Following the presentations, the floor was 
opened to questions and discussion. The 
general consensus was that if video lottery 
was to become a reality in Ohio, then Ohio 
operators must be a part of the program 
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Beth Trucano (|) and Sue Van Brackel study the racing form in detail before placing 


their bets. Sue’s husband Larry looks on in amusement. 


and be prepared to take on their respon- 
sibilities in that area. 

Operators realize that they cannot allow 
what happened in Canada to happen in 
Ohio. If operators are not part of the video 
lottery business it surely would be the 
death knell for them. 


‘‘Protecting and Preserving the Family 
Business’’ was also a featured topic 
presented by one of Ohio’s most 
prestigious law firms, Walter, Haverfield, 
Buescher & Chockley. Attorney C. David 
Paragas served as moderator for the 
panelists, attorneys Kevin Keogh and 


a -. 


Ron and Don Rizek of Columbus chat with Shaffer president/CEO Steve Shaffer. 


Marcia Hurt. 

For the first time in its 17-year history, 
all nine of the past presidents were in atten- 
dance. Each was called to the podium for 
recognition and presentation of a U.S. flag 
that was flown in his honor over the na- 
tion’s capital at the request of an American 
hero, Ohio U.S. Sen. John Glenn. The 
past presidents are Donald Van Brackel, 
John Elum, Maynard Hopkins, Dennis 
Hilligan, Jim Hayes, Richard George, 
Larry Van Brackel, Phillip Elum, and 
David George. 

The action was non-stop as operators 
previewed the latest equipment on an im- 


Kerry Reppert of IGT (r) must have picked a winner, since Randy Montrie of All Star 
Vending is checking out his picks. John Margold (r) of Betson goes it alone! 
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OCMA vice president Joe Cardone (I) asks Joel Friedman to explain the advantages of 
the Rowe CD. 


pressive exhibit floor, bid ona variety of 
equipment at an auction, and then board- 
ed buses for ‘‘a night at the track’’ at 
Ohio’s showplace of harness racing, 
Scioto Downs. 

And what self-respecting state show 
would be complete without a golf tourna- 
ment! This years winners included Andy 
Shaffer of Shaffer Distributing for low 
gross (74) and Roy Fankhouser of Ohio 
Vending Machines second witha 75. The 
low net score award was won by Darren 
Decatoire of Design Plus with Alan Shafer 
of Valley coming in second. LJ 
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ICMOA covers pressing 


industry issues 


y 
After the firing line, (I-r): Ken Fedesna of Williams Electronics, Stan Westgate of 


Williams Enterprises, Rene Lopez of Romstar, Ed Velasquez of Velasquez Automatic 
Music, and Frank Gumma Jr. of American Vending Sales. 


It’s a deal! A group of manufacturers agreed to donate the raffled car back to ICMOA if 


any of them won. 


n agenda packed with business ses- 
sions focusing on video lottery and 
redemption highlighted the annual Illinois 
Coin Machine Operators Association an- 
nual meeting, held June 14-16 at The 
Drake at Oak Brook in Oak Brook, III. In 
addition, a manufacturer firing line ses- 
sion addressed other important topics. 
Social events included the annual golf 
Outing, president’s reception and 
barbecue, banquet and awards ceremony, 
political action committee auction, car raf- 
fle, and a polo match on the closing day. 
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Beard of Lowry Music. 


Video Lottery-Part 1 

All seats were taken at the multi-level 
video lottery session. The first half outlin- 
ed the plan of action undertaken to obtain 
successful passage of legal video gaming 
legislation. The panel consisted of Ray 
Shroyer, chairman of the ICMOA video 
lottery committee; Adonna Jerman, IC- 
MOA executive director; Molly Donahue, 
Agenda Communications; John O’Con- 
nell, Democratic lobbyist; and Zack 
Stamp, Republican lobbyist. 

Shroyer chronicled the efforts to 


From left: Harold Mozier of Harold’s Amusements, Charlie wesae of "= Music, Mort 
Ansky of Kramer Mfg.(now of U.S. Games), Ted Furkin of Allstar Music, and Craig 


From left: Roseanne Ulrich of ICMOA, Diane Seibert of Design Plus, Diane McSwain of 
A.H. Entertainers, and Adonna Jerman of ICMOA. 


organize operators and educate legislators 
and the Lottery Commission on the video 
lottery issue. ICMOA is fortunate to have 
the support of E.J. ‘‘Zeke’’ Giorgi, dean 
of the Illinois House of Representatives, 
referred to as ‘‘a true friend of the 
operator.’”’ 

ICMOA’s video lottery committee em- 
barked on an extensive statewide cam- 
paign, never once canceling a presenta- 
tion. Said Shroyer, ‘‘The unifying 
capabilities in this state are unlimited.’’ 

The award-winning Agenda Com- 
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Arts Seeds (I), executive vice president of ICMOA, and Larry Hartley of C & H 


Enterprises. 


Bill Ward demonstrates Arachnid’s video lottery terminal, Lucky Touch. 


munications helped bring the word to 
legislators, working with ICMOA to 
prepare information materials that clear- 
ly outlined the benefits of a state and 
private sector partnership. 

O’Connell explained that in the lobby- 
ing effort ‘‘we were not promoting a bill 
but rather a concept. Video lottery is a 
legitimate form of entertainment.’’ Such 
an issue had never before surfaced in the 
state’s General Assembly. Two of the ma- 
jor areas of concern were credibility of the 
system and revenues to the state. 

‘““We’ve done the proper ground 
work,’’ added O’Connell. ‘‘ICMOA has 
done a tremendous job of communicating 
with legislators throughout the state. 
There’s a lot of work left to be done; it’s 


not going to be a slam-dunk. Unfortunate- 
ly, the best thing we have going for us is 
the sorry fiscal state Illinois is in.”’ 

Stamp concurred, saying that revenue is 
the common interest of the Legislature’s 
majority Democrats and minority 
Republicans. ‘‘State finances will be the 
driving key,’’ he stated. ‘‘The state has to 
have more money. Many legislators don’t 
like gambling but like taxes even less.’’ He 
added that there is a group that will never 
be on board for anything associated with 
gambling. 


Riverboat gambling, which is approved ° 


but not in operation as yet, sees video lot- 
tery as an encroachment. The Lottery 
Commission fears cannibalization of its 
existing products. 


¢ 


/ 


Dwain Kramzar (I) president of ICMOA, presents an award to Rudi Kit of Suburban 
Vending. 


Mike Holl (I) of Erickson & Holl Amusements with Frank Cosentino of Atari. 


How are these fears to be combated? 
The answers: present revenue arguments 
in a simple manner, with everyone speak- 
ing of one voice; correct misinformation 
that may appear in the local press; and be 
sure that legislators have information at the 
proper time, such as briefing packets dur- 
ing presentations. 

For Illinois, as other states, it’s obvious 
that revenue shortfalls are so great that 
video lottery programs may well be view- 
ed as a viable solution to the state’s 
economic pressures. 

If video lottery does not pass in the 
spring session, ICMOA members and lob- 
byists will look toward the fall session with 
continued vigor. When legislators return 
home and find their constituents 
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Distributing. 


From left: Zack Stamp, Republican lobbyist; Molly Donahue, Agenda Communications; Following the redemption session, (I-r): Jim LaCost of LaCost Amusements, Art 


and John O’Connell, Democratic lobbyist. 


Jim and Beth Trucano (I) join Ray and Diane Shroyer at the banquet. 


dissatisfied with budget cuts, a new air of 
reality may set in that makes video lottery 
more attractive. 
Video Lottery-Part 2 

The second half of the video lottery ses- 
sion included a panel of manufacturers: 
Mort Ansky of Kramer Mfg. (now U.S. 
Games), Sal Mirando of SMS, Gary Ben- 
nett of VLC, Kerry Reppert of IGT, Scott 
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After a business session, (I-r): Bob Gonzalez of Bobec Amusements, John Neville of 
Blackhawk Music, Bonnie Theard of Play Meter, and Pat Maloney of Doran 


Games. 


At the banquet, (seated I-r): Carol and Howard Harkins of Howard Music and Linda and 
Paul Weideraenders of Jedi Amusement. Standing are Jim and Theda Patch of Allied 
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Warner of Coin Concepts, and Stan Williams of Williams Enterprises. 


World Wide Distributing. 


Dougherty of Merit, Bill Ward of 
Arachnid, and John Nicastro of Williams 
Electronics. 

Said Nicastro, ‘‘These games are going 
to be the most sophisticated games on your 
routes. They are stable earners. Properly 
marketed and placed on location, the ear- 
nings continue to grow.’’ 

Tax rates to the state were covered, with 


Larry and Bobbi Potashnick of Warehouse of Games (I) and Audrey and Doug Skor of 


Vs: abet rg a6 i 


comments that rates of 25-30 percent were 
not uncomfortable figures for operators to 
expect. 

Manufacturers shed light on other fac- 
tors as well, from time required for the 
establishment of rules and regulations to 
expenses involved in machines meeting 
the state’s requirements. 

The audience was cautioned to be aware 
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that on-line lotteries are a state-run 
business, one in which the state already has 
a relationship with one supplier. The threat 
of a sole-source situation is real. 

Operators have a unique understanding 
of tavern locations (which represent only 
a small percentage of lottery ticket sales) 
and can promote video lottery terminals 
well. These are strong points on the 
operator’s side. 

If video lottery passes, operators will 
have to be more attentive to the locations, 
be a good marketer, and answer to a third 
party—the state. In advance, operators 
must meet with their bankers and prepare 
for the intense capital investment ahead. 

Manufacturers pledged their commit- 
ment to game development, backed up 
with the proper sales force and distributor 
network required for service. 
Redemption 

Art Warner of Coin Concepts conducted 
a redemption session. After eliciting a 
show of hands to identify operators with 
cranes on their routes, Warner said, 
‘“Cranes are like a kiss on the cheek; 


* JEWELRY 
* WATCHES 
* NOVELTIES 
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redemption is a kiss on the lips.’’ 

Encouraging players to return for larger 
prizes is a major part of redemption, ac- 
cording to Warner. “‘It’s retailing with fun 
and offers stability of income and a great 
return on investment,’’ he noted. ‘‘You 
buy a good redemption game once and it 
works for you for the next ten years.”’ 

He advises, ‘“Never buy just one of a 
game. Always bank your machines to 
create competition and more winners. The 
redemption business is a psychology 
business.”’ 

Warner offered a six-point list to con- 
sider when operating redemption equip- 
ment: 1) Identify the player; look at the 
games from those eyes. If kids are the ma- 
jor customers, get a child’s-eye view, 2) 
Difficulty level—win frequency is an im- 
portant aspect; don’t frustrate the player, 
3) Is the game fun to play?, 4) 
Flexibility—how much can you adjust 
payout and difficulty?, 5) Price and ROI, 
and 6) Support—look for manufacturers 
who understand redemption. 

Warner feels that the game mix is of ut- 


sor AN 


most importance in creating a family at- 
mosphere and keeping players in the loca- 
tion. Proper prizes are high on the list as 
well, also with a mix for children, teens, 
and adults. 

He answered questions from the au- 
dience covering such topics as tokens vs. 
tickets, placement of redemption 
counters, prize inventories, ticket point 
values, ticket vouchers, game percentag- 
ing, and win frequency. 

Other good advice: offer food so as not 
to lose customers, change showcase mer- 
chandise to keep interest levels high, leave 
ample aisle space to avoid cramped areas, 
provide a quiet spot away from videos for 
adult player games, and remember that 
your employees (their appearance and at- 
titude) are your ambassadors. 

‘‘Tf you offer the right form of entertain- 
ment you can attract the right crowd,”’ ex- 
plained Warner. 

Manufacturer Firing Line 

A lively firing line session featured 
seven manufacturer representatives: Rick 
Rochetti of Taito, Frank Cosentino of 
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Atari, Gil Pollock of Premier, Gary Stern 
of Data East, Frank Pellegrini of Konami, 
Joe Dillon of Williams, and Rene Lopez of 
Romstar. 

Among the topics covered were bill ac- 
ceptor doors on pinball games, graphics 
packages or headers to customize games 
for locations, solid-state flippers, price per 
play, low game collections, and game 
resale prices. 

The promises of new 32-bit technology 
games was met with cynicism as one 
operator said, ‘“We’ve been getting lots of 
dogs lately. A game can have 150-bit 
technology, but if it’s not a good game it 
doesn’t matter that the graphics are bet- 
so) al 

Firing lines are always interesting ses- 
sions, as each side gets a dose of reality 
from the other. Said Lopez, ‘‘Manufac- 
turers want to make a hit every time but it 
doesn’t always happen.’’ Cosentino ex- 
plained that even when games are 
specifically designed for tavern locations, 
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operators don’t always support those 
games. 

Operators expressed their desire for 
‘‘steady, long-term earnings, not spikes 
here and there.’’ 

Banquet and auction 

Jim Trucano, president of AMOA, was 
the keynote speaker at the banquet. He ad- 
vised operators to join their state and na- 
tional associations, noting that AMOA’s 
efforts in Washington, D.C., accounted 
for the coming ability to purchase parallel 
boards. 

Other programs of vital concern to 
AMOA are the IFPA (International Flip- 
per Pinball Association), battles against 
cigarette vending bans, jukebox license 
fees, and the Coin Coalition working 
towards the dollar coin. 

‘If AMOA is to continue to provide 
these programs, we need your support,”’ 
said Trucano. “‘The business we save may 
be your own.’’ 

Regarding video lottery potential, 


Trucano stated that as far back as 1984 he 
felt the need to ‘‘get something done to 
legitimize video poker games or the state 
will do it for you.’’ Especially now, when 
state and local governments are desperate 
for revenue, this is an important issue. 

Dwain Kramzar, president of ICMOA, 
presented a special award to industry 
veteran Rudi Kit of Suburban Vending in 
Riverside, Ill., for his years of dedication 
and service to ICMOA. 

The PAC auction benefited from an ex- 
tensive list of donated games and related 
supplies. Big items in the raffle category 
included a 55’’ big-screen TV won by Ted 
Furkin of Allstar Music, several cash 
prizes, and the topper—a 1991 Lincoln 
Town Car won by Earl Carlisle of 
Ludlow, Ill. Diane Seibert of Design Plus 
served as auctioneer; Kem Thom of 
Western Automatic Music ably assisted. 

ICMOA’s staff is commended for an ex- 
cellent program, one prepared with much 
thought to significant industry issues. [] 
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y* YEARS AGO 


Sega’s David Rosen 


predicts the future 


en years ago the U.S. Supreme Court 

was to decide whether youths under 
18 have the right to play coin-op games. 
The case arose from a Mesquite, Texas, 
ordinance that banned minors from enter- 
ing an amusement arcade unless accom- 
panied by a parent or guardian. The or- 
dinance was expected to be struck down 
and have a great impact on the industry. 

Valley had just recently concluded its 
first Valley 8-Ball League Championship, 
with president Chuck Milhem calling it a 
milestone for the industry. There were 400 
players competing in that first tournament. 
‘*This league concept is going to grow,”’ 
Milhem said. His words were never truer 
in 1991, as over 4,000 players competed 
in the tournament, now called the Valley 
National 8-Ball Association Champion- 
ships. 

Sega chairman David Rosen introduced 
the company’s ‘‘convert-a-system,’’ 
which allowed operators to change boards 
in a cabinet and have a new game. “‘It’sa 
concept whose time has come,’’ Rosen 
told Sega distributors. Although the 
system was not readily accepted at the 
time, Rosen was right on the money in his 
prediction of an industry dominated by 
conversion kits. 

In the news 10 years ago, the Copyright 
Tribunal adopted a rule change that 
removed the requirement for operators to 
submit lists of their jukebox locations; the 
Copyright Tribunal also raised the man- 
datory mechanical royalty from 2-3/4 


cents to 4 cents, meaning arise in costs of 
records; British game producers discuss- 
ed forming a trade association similar to 
those in the United States and Japan; an 
Alabama operator admitted infringement 
in assembling Defender kits from other 
kits, leading a federal court to require the 
illegal copy games be delivered to 
Williams. 

In other news, illegal copies of Mid- 
way’s Pac-Man and Rally-X were seized 
by Custom Service; Steve Blattspieler was 
named national sales manager for 
Cinematronics; Centuri reported record- 
breaking profits for the second quarter of 
the year; Atari announced a product show- 
ing for its new game, Centipede; Bally was 
making plans to add 50 new Aladdin’s 
Castle locations; and Mac Brier was nam- 
ed general sales manager at Atlas. 


The top 10 pinball games listed on Play 
Meter’s equipment poll were Eight-Ball 
Deluxe, Black Knight, Xenon, Flight 
2000, Jungle Lord, Flash Gordon, 
Blackout, Alien Poker, and Firepower. 

The top 10 videos were Defender, Pac- 
Man, Scramble, Armor Attack, Gorf, 
Asteroids, Crazy Climber, Berzerk, 
Asteroids Deluxe, Phoenix, and Astro 
Blaster. 

New products featured in August 1981 
included Mars by Gottlieb (remember the 
delicious Mars candy bars the company 
passed out at AMOA!), Embryon by Bal- 
ly, Midway’s Wizard of Wor, Centuri’s 
Pleiades, Laser Base by Amstar Elec- 
tronics, the DaVinci phonograph from 
Seeburg, Centipede by Atari, Lock ‘n 
Chase by Data East for its Deco system, 
and Split Second 2 by Gametronix. 
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Top Snuff and assorted goodies at New Hampshire’s Funspot arcade. 


ast month we offered several ex- 

amples of promotions that may be 
used by both amusement-only game rooms 
and redemption centers. If location is the 
most important factor in the success or 
failure of any business, with the caliber of 
the employees being second, then the 
marketing strategies and sales promotions 
may be next on the prominence list. 

In the space allotted to me each month, 
it is not possible to discuss all of the 
creative promotional ideas that are shared 
with me during the course of my travels. 
For that reason we have decided to con- 
tinue July’s report on promotions this 
month. 

If you are involved in redemption, you 
are already giving out tickets. Redemption 
tickets are a great vehicle for promotion. 
Last month we looked at the ‘*777”’ (three 
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sevens in a row on any ticket) promotion 
used at Larzland in Florida. Some 
redemption centers use tickets of different 
colors and point values. If your “‘regular’”’ 
ticket is blue and worth one point, you can 
offer incentives to play a specific game by 
using red two-point tickets in that game. 

Or you may try to stimulate additional 
business and traffic during a slow time of 
the week. One successful arcade in subur- 
ban Chicago switches all of its Skee-Balls 
from one-point to two-point tickets on 
Tuesdays. Giving the players double 
points generates additional sales on a tradi- 
tionally slow day. If you use a promotion 
doubling the ticket value, be certain that 
you advertise it. Use large posters 
throughout the amusement center. 

If you have a newsletter (and hopefully 
a mailing list), inform your customers of 
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the special offer. Newsletters are great 
because they let you spend your advertis- 
ing dollars on a specific audience of pro- 
ven customers. This is cost-effective; 
however, it doesn’t reach potential but 
hitherto unknown customers. For this you 
need the ‘‘shotgun’’ approach of mass 
media like newspaper or radio, though in 
big-city markets these forms of advertis- 
ing are usually too expensive. 

Several amusement centers have 
discovered the benefits of cable TV. Cable 
is relatively inexpensive, and the target au- 
dience is often ideal for our industry. 
Radio may be affordable in smaller 
markets. It is possible to work a trade-out 
in small and medium-sized radio markets. 
You provide free certificates good for one 
round of miniature golf (or one go-kart 
ride or a small pizza). 


Another example of local involvement 
is to offer free passes to your miniature 
golf course for each ‘‘A’’ or every two 
‘‘Bs’’ on report cards. If you don’t have 
miniature golf, make it a small soft drink 
for free. If you don’t have food and 
beverages, substitute game tokens or 
redemption tickets. 

Those of you with redemption centers 
may already have merchandise displaying 
your logo. If you have a unique name or 
logo, but haven’t gotten involved in this 
form of self-promotion, by all means do so 
without further delay! 

Fun at Funspot 

A few months ago this column made 
reference to an arcade in New Hampshire 
named Funspot. They developed their 
own character—a character calléd ‘‘Top 
Snuff.’’ The only way to bring a cuddly 


“Getting involved with local organizations and 
sports teams will give you additional promotional 


opportunities. ”’ 


Radio stations often love these kinds of 
promotions. They will give these cer- 
tificates to listeners who call in at certain 
times. In exchange, you get your location 
mentioned on the air each time a certificate 
is given away. Your out-of-pocket ex- 
pense is virtually nothing, but the exposure 
is excellent! 

Getting involved with local organiza- 
tions and sports teams will give you addi- 
tional promotional opportunities. As an 
example, let’s say you have a go-kart track 
and your normal price per ride is $3.75. 
You sell books of 10 ride coupons for $30. 
Why not offer to provide uniforms for the 


local recreation league basketball or | 


wrestling teams? Print up special books of 
go-kart passes at a ‘‘basketball booster’’ 
rate of $20 for 10 rides. Each team 
member must sell five (or 10) of these 
special books. 

The great price will lead people to buy 
these coupon books ($2 per ride instead of 
the regular $3.75), and they will feel good 
about supporting the local recreation 
league. You gain some new customers and 
get the up-front cash flow of $2 per ride. 
Though it’s not as high a price as you 
usually demand, remember that many of 
these coupons will never be redeemed. 


Top Snuff home with you is to play the 
games (and save the tickets) at Funspot. 

On occasion a Funspot employee will 
don a full-sized Top Snuff costume and 
visit customers in the arcade, bowling 
center, and food service areas. Top Snuff 
can even be seen working at Funspot’s 
redemption counter. Speaking of 
Funspot’s redemption counter, they have 
not only Top Snuff plush but also 
backpacks and squeeze bottles that pro- 
mote Top Snuff and Funspot. Now that’s 
promotion! 

You may presently be running a suc- 
cessful business without any of these pro- 
motional ideas. If so, you may think that 
they are not necessary. But just think of the 
additional business that you are ‘‘leaving 
on the table’’ by not maximizing these pro- 
ven ways to generate extra business. 

Also, if competition develops in your 
area, you may find yourself in the unen- 
viable position of having to fight to keep 
your market share. Whether you have an 
amusement park, a bowling center with a 
few games, a family pizza restaurant with 
a ‘‘kiddie’’ area, or a full-fledged redemp- 
tion center, remember these three key 
ideas for maintaining your success: pro- 
mote, promote, promote! [1 
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Trouble brews 
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Bonnie Theard 


close to home 


othing makes the blood pressure rise 
like reading a letter to the editor 
that’s full of unfounded accusations. 
We’ve talked about opposition to legal 
video gaming ‘‘coming out of the wood- 
work”’ and had a chance to meet it ‘‘up 
close and personal’’ in Louisiana in mid- 
June. 

Not one but two uninformed arrows 
were directed at Louisiana’s House Bill 
283, known as the Video Draw Poker 
Devices Control Law. Two local TV 
editorials and a letter to The Times- 
Picayune both spewed bad information 
regarding the effects of legal video gam- 
ing. No wonder that although the bill pass- 
ed through the House it was having trou- 
ble being heard on the Senate floor. 

Other jurisdictions around the country 
are suffering from similar allegations that 
impropriety results when gaming activities 
are concerned. It doesn’t seem to matter 
that the claims go unsubstantiated; it plants 
the seed of doubt in the minds of citizens 
and legislators. 

What’s to be done? Keep providing the 
correct information, remain united in your 
organization, and continue to gather sup- 
port through an educational effort. 

Following is a reprint of a letter to the 
editor (June 12) that brought responses 
from both A.M.A. Distributors of 
Metairie and Play Meter. This is an exam- 
ple of what many states have been up 
against this year. 
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A cynical and socially dangerous move 
is afoot in the Legislature—the proposed 
legalization of video draw poker slot 
machines for commercial gambling. 

H.. B. 283, which has already snaked its 
way through the House of Representatives, 
would lead to widespread proliferation of 
the new-age slot machines in every 
neighborhood bar, restaurant, motel, 
bowling alley, and other places that serve 
alcohol. 

The machines are the most addictive 
gambling devices invented to date. They 
spawn compulsive gambling and 
gambling-related crime. 

There are no provisions in the legisla- 
tion for state services related to coping 
with compulsive gambling. Nor are there 
any taxes on the machines to help state and 
local government support its programs 
and services. 

Likewise, local home rule option is pre- 
empted by the legislation, denying citizens 
the right to approve or reject them for their 
localities. Fees levied on the slot machines 


for state and local regulation would pro-. 


vide minimal enforcement. 

The slot machines can be easily pro- 
grammed for skimming as well as for pay- 
ing out less prize money than the law would 
specify. 

The slot machines are notorious na- 
tionally and internationally for attracting 
organized crime to their distributorships 
and servicing. They are often the foot in the 


door for organized crime to enter bars, 
restaurants, and other businesses that 
have not previously been involved with 
such elements. 

The sponsors of the legislation claim 
they are motivated by aneed to control the 
so-called gray area machines (machines 
allowed for amusement purposes only but 
which are being used illegally to pay off 
players). 

Legalizing the machines and thereby 
doubling their number in the state 
automatically to control them is nonsense. 
Ifthe machines are so bad and impossible 
to control as amusement devices, the 
quickest and cheapest way to control them 
is to outlaw them in Louisiana altogether. 

The video draw poker slot machines are 
being proposed for selfish, personal, 
sinister reasons, to make a few manufac- 
turers and distributors wealthy. A lot of 
money is being spread around Baton 
Rouge in the effort to get the legislation 
passed. 

The video poker slots will compete 
directly with the new state lottery, the race 
tracks, and charitable gaming. They will 
not attract new money to the state. Rather, 
they are likely to take money out of the 
state, and they are surely going to im- 
poverish many people unable to handle 
such addictive gambling devices. 

The charitable gaming community did 
not oppose the lottery, nor does it oppose 
riverboats or a stand-alone casino, believ- 
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ing the latter can add to the state’s conven- 
tion and tourism attractions. 

Charitable gaming is a firmly regulated 
activity that raises over $50 million an- 
nually for good works statewide. We are 
not against gambling, obviously. But 
many of our charitable gaming organiza- 
tions have a deep concern about the 
welfare of the people of Louisiana and 
view the video poker slot machines not only 
as unjustified competition, but also as 
devices that will do great damage to the 
community. 

We urge all citizens to express their op- 
position to H.B. 283 now, while there’s 
time to motivate the Senate and the gover- 
nor to stop the legislation in its tracks. 

W. Findley Raymond 

Coordinator Pro Tem, 

Louisiana Coalition of 

Charitable Gaming Organizations 


RESPONSES 


Robert Nims of A.M.A. Distributors: 

I feel compelled to reply to W. Findley 
Raymond’s recent letter. He opposes 
regulating video draw poker games that 
provide a limited format of adult gaming 
entertainment for Class “‘A’’ retail liquor 
outlets. 

He claims they would have minimum 
regulation by the state and local govern- 
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ment and would open the door to organiz- 
ed crime. He says the machines will take 
money away from the state and that H.B. 
283 is proposed for ‘‘personal, selfish 
reasons’’ to benefit only distributors and 
manufacturers. 

These accusations are based only on 
personal opinions of the author, a large 
pull-tab vendor. He does not provide any 
facts to support his claims. 

He fails to mention that Louisiana State 
Police estimate that there are 12,000 
unregulated, unlicensed gray area video 
poker games now being operated 
statewide. These games are not gambling 
devices per se, and masquerade as amuse- 
ment games. However, when you win 
credits or free plays, you can redeem them 
for cash if you know the manager. 

This is considered a relatively unimpor- 
tant misdemeanor and it is extremely dif- 
ficult to make a case against the violators. 
Law enforcement does not have the time, 
manpower, or money to combat the 
situation. 

The owners and operators of these gray 
area games are unfair competition to law- 
abiding businessmen who operate 
jukeboxes and amusement games. 

Legislation to outlaw the gray area 
games was introduced for two consecutive 
years in the mid-’80s. Similar attempts 
have been made to protect state funds and 
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legitimate businesses but they only die in 
the process. 

It is a concern of State Police that profits 
(all cash) from gray area games may not be 
properly reported, resulting in a great loss 
of tax revenue. The fees generated by 
H.B. 283 for state and local law enforce- 
ment for 12,000 games would exceed $12 
million, which is more than adequate for 
maximum regulation and law 
enforcement. 

H.B. 283 also provides that the games 
meet criteria for protection of the player 
and be approved and tested by State 
Police. The games would be on a central 
computer supervised by the State Police 
Gaming Division. All participants in the 
industry would be licensed by the State 
Police Gaming Division. Except for 
manufacturers, all participants in the in- 
dustry must be Louisiana residents. 

Video poker games are not addictive. 
This is a propaganda ploy promoted by the 
pull-tab manufacturers. Under H.B. 283 
the law requires an 80 percent payback to 
the player. At 25 cents per play with a $2 
play maximum, video poker games pro- 
vide a reasonable form of adult 
entertainment. 

H.S. 283 would not become law until 
1992. The Louisiana amusement machine 
industry does not oppose a reasonable tax 
being placed on the gross profit. H.B. 283 
is not special-interest legislation and pro- 
vides a level playing field for everyone in 
the industry. In addition to the amusement 
industry, H.B. 283 has the support of law 
enforcement, the Louisiana Hotel-Motel 
Association, the Tourist Commission, and 
the Louisiana Municipal Association. 

Video draw poker games in Louisiana 
would become a state-of-the-art industry 
with the strictest regulation and monitor- 
ing of any gaming business in the country 
and provide honesty, integrity, and securi- 
ty for everyone as well as generate 
millions of dollars of revenue for state and 
local governments. 

Mr. Raymond accepts that some 12,000 
gray area video poker games exist 
statewide, but says that regulating, licen- 
sing, and legalizing this industry is ‘‘un- 
justified competition’’ and ‘‘will do great 
damage to the community.’’ After more 
than 10 years of gray area poker games we 
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see no evidence to support this. 

Finally, W. Findley Raymond’s appeals 
to prevent any other type of gambling 
besides his pull-tabs (commonly known as 
cherry bells and paper slot machines) are 
not motivated by altruistic reasons. It ap- 
pears that he wishes to protect his own 
‘‘personal, selfish interests.”’ 

Play Meter: 

Erroneous information is being spread 
by W. Findley Raymond regarding the 
proposed legislation that would legalize 
placement of electronic video poker 
machines in locations with a license to 
serve alcohol for consumption on the 
premises. 

Let’s establish at the start that Mr. Ray- 
mond has a vested interest in seeing this 
bill fail. He is Coordinator Pro Tem of the 
Louisiana Coalition of Charitable Gaming 
Organizations, which automatically colors 
his comments. He obviously views this 
form of legal gaming as a threat to the 
charitable gaming empire. 

Mr. Raymond claims that video poker 
machines are ‘‘addictive’’ and will 
‘“spawn compulsive gambling and 
gambling-related crime,’’ yet he offers no 
statistics to back up these claims (because 
there are no statistics to support his case). 

Machines of the nature proposed by the 
legislation have been in operation in Mon- 
tana since 1985 and in South Dakota since 
1989. Neither state has encountered any of 
the problems that Mr. Raymond alludes 
to. Ihave been to South Dakota, talked to 
players in locations, talked to businessmen 
and the Lottery Commissioner, and seen 
the central computer system that tracks all 
machine transactions myself. Has Mr. 
Raymond conducted a similar review? 

In South Dakota in particular, where the 
Lottery Commission administers the pro- 
gram, legal video poker has been a boon to 
the Commission’s bottom line and helped 
small businessmen throughout the state. 
South Dakota’s central computer system 
provides an unimpeachable audit trail, 
recording every activity on every 
machine. There is virtually no possibility 
of tampering with the system; the Com- 
mission has the power to turn off any 
machine at any time. 

Besides generating much-needed funds 
for the state, South Dakota’s system has 
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allowed locations and amusement machine 
operating businesses to add personnel in- 
stead of subtract personnel in these 
recession-laden times. It is no small mat- 
ter that the system has also ‘‘saved’’ many 
jobs and businesses. Taverns have long 
been under fire because of alcohol abuse. 
Let these locations offer patrons 
something else—a form of entertainment 
that ‘‘guarantees’’ a minimum payback of 
80 percent (much higher than the average 
lottery ticket). No one can get rich playing 
these machines—it is purely low-stakes 
adult entertainment. 

Here are other details of importance: 1) 
the maximum wager would be $2, 2) the 
maximum payback to the customer would 
be $500, 3) a central computer system 
would poll and read device activities, 3) 
only those of legal drinking age would 
have access to the machines, 4) all game 
operators, distributors, manufacturers, 
and locations would be subject to in- 
vestigation before being approved for 
licenses, and 5) only three machines would 
be allowed in each tavern or restaurant 
location, with the exception being 
establishments at which off-track betting 
and pari-mutuel wagering are permitted or 
conducted. The whole program would be 
administered by the gaming enforcement 
section of the Office of State Police. 

The race tracks and the lottery would not 
be in direct competition with these games. 
The race tracks would benefit since a 
clause in the bill provides that a share of the 
net device revenues be used for racing sup- 
plemental purses. The bulk of lottery pro- 
ducts are not sold in establishments with a 
license to sell liquor, therefore a different 
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market would play the video poker 
machines than would buy a lottery ticket at 
the neighborhood grocery store. 

Mr. Raymond conveniently omits key 
points of the bill, instead preferring to 
‘stir the pot’’ and introduce unfounded 
fears on the evils of video poker. Just 
because the word ‘‘charitable’’ appears 
before the word ‘‘gaming’’ in his title, 
does that mean it’s not gambling? Are the 
bingo halls populated by middle manage- 
ment personnel? I don’t think so. 

Mr. Raymond is misinformed and I 
suspect he does not wish to be informed at 
all, since he is trying to protect his 
kingdom with all the might he can muster. 
Wild claims that alarm the public are the 
tool he employs at present. Any well in- 
formed citizen can see through this cloud 
of accusations. I hope there are enough of 
them to write their congressman and ask 
for support for H.B. 283 in the name of 
economic reason. 

The final outcome 

After passing through the Judiciary C 
Committee, H.B. 283 was amended with 
the addition of a 22.5 percent one-year- 
only fee for the state. Before this, proceeds 
from the games, after payouts to patrons, 
would be divided 75 percent to the State 
Police to monitor the games and 25 percent 
to the parishes (counties) where games 
were placed. 

In Louisiana no ‘‘tax’’ can be con- 
sidered in the Legislature in an odd- 
numbered year. The bill was slated for 
Senate floor discussion in early July. For 
the latest update on the fate of Louisiana’s 
bill, and those in other states, check the 
News Bulletin. L] 
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The evolution of 


the pinball machine 


hat a treat it was to have this picture 

submitted to us by Gerald Goudeau 
of Gerald’s Amusement Machines in 
Lafayette, La. He has been in the coin 
machine business for 45 years and intends 
to be in ita whole lot longer! His son David 
has been active in the AMOA and the 
Louisiana state operators association. 
Here is what Goudeau had to say about this 
photo. 

‘‘Enclosed please find a photo of four 
pinball machines in my shop that represent 
the evolution of the pinball machine. They 
are World Series by Rock-Ola (1933), 
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Robin Hood by Gottlieb (1948), Captain 
Fantastic by Bally (1976), and Teenage 
Mutant Ninja Turtles by Data East (1991). 

The four main milestones were the 
mechanical, the electric with light-up scor- 
ing, the electro-mechanical with reel scor- 
ing, and the solid-state with digital 
scoring. 

I started my business in 1948 with Robin 
Hood, Keeny’s Wild Fire, and Bally’s 
Glamour—all used games. I think I pur- 
chased them from Louis Boasberg (I 
wonder if any of you remember him? Just 
kidding, of course!) 


It’s been a very demanding and reward- 
ing business and I’ve loved every minute 
of it. I will be active until way past the year 
2000 with the invaluable assistance my son 
and manager David, my other sons 
Gregory and Guy, my daughter Kelly, my 
wife Maurene, and the fine crew of 
dedicated personnel. Diversification into 
all types of coin-operated equipment and 
computerizing our operation will take us 
rejoicing into the 21st century and far 
beyond.’’ LJ 
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Marty and Paula Shumsky (Reno Game Sales). 


olorado Springs was the perfect set- 

ting for mixing business and pleasure 
for Nintendo distributors in mid-July. 
While activities like golf, tennis, and river 
rafting kept everyone pretty busy having 
fun, there was ample time to get down to 
business and find out what Nintendo has 
planned for the future. 

Nintendo, featured on last month’s Play 
Meter cover along with a lengthy cover 
story, has been a driving force in the coin- 
op industry and the leader in the home 
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distributors meet 
lorado Springs 


Gracious hosts, (I-r): Jon Pederson, Don James, Al Stone, Mr. Arakawa, and Howard Lincoln. 


video games market. Its list of unforget- 
table coin-op games reads like a who’s who 
of video games— Donkey Kong, Mario 
Bros., and Punchout!!, along with the VS 
system. 

Several years ago, Nintendo chose to 
focus on one product, Play Choice, and the 
games for it have been plentiful. At this 
meeting, the company announced it is in- 
troducing a new, advanced Super System. 
The capabilities are impressive— 16-bit 
compared to 8-bit, 256 colors displayed 


with 32,768 available compared to 16 
displayed on Play Choice with just 52 
available. 

From sound to graphics, Nintendo is 
looking toward the future with its new 
system, saying that there will be limitless 
opportunities for programming. It will be 
Officially introduced at AMOA in 
September and will be offered in a three- 
game version. Plans call for over 20 titles 
before the end of the year. | 


eh MEETING 


Jerry Johnston (H.A. Franz) checks out the new Super System. Nintendo’s Pete Walton and his wife Sherry get into the spirit. 
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Mark and Caron Haim dressed for the occasion. Nintendo’s Linda Weber (r) with Philip and Gayle Wood. 
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a eA RAY, > Greater Southern’s Morris Piha and wife Sarah accept the award as ‘‘Distributor of the 
Mary Anne and Art Gallagher (Nintendo) with their son Jay and his girlfriend. Year’’ from Nintendo’s Al Stone (I) and Mr. Arakawa. 
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Rich and Bev Babich of Colorado Game Exchange never fail to dress for the occasion! Nintendo’s Chuck Arnold and his wife Millie are certainly proud of their two grand- 
Here they are with their sons Chi and J.J. daughters. 
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to repair during the "hands-on" lab session! 


6 DAY CLASSES 
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ARCAD 


information call: 
(619) 593-6131 


able for operators and dis- 
tributors, 1 to 6 days. Call 
Randy to discuss your needs. 


Randy Fromm’s Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 


The object of the game is to draw patrons to locations and 
keep them coming back by offering a variety of entertaining 
diversions. Take a hypothetical location. Where do you 
start? 

The first association is a well-stocked jukebox, providing 
the atmosphere and “mood music’’ that makes customers 
comfortable. The clarity of CDs has made many a location 
rethink the importance 
of the jukebox. Juke- 
boxes were the start of 
the coin -op industry and 
have regained a place of 
prominence. 

Other staples for this 
particular type of loca- 
tion include pool tables 
and darts, two cate- 
gories of equipment that 
lend themselves ideally 
to leagues and tour- 
naments. This means 
more return customers 
who enjoy the friendship 
and competition of the 
games. Shuffleboards 
and foosballs are other 
naturals for taverns and novelty table games are appearing 
with frequency. 

Video lottery terminals are on many minds at present. The 
field of manufacturers is growing to supply this potential 
market, which would demand product on relatively short 
notice. 

Traditional video card games have been proven earners 
and will continue to be requested by locations. The growing 
list of 8-line games indicates interest in a new variety of adult 
entertainment. 

This Buyer’s Guide Section lists all the currently available 
games in these categories. An index of manufacturers with 
addresses and phone and FAX numbers comes at the end as 
a handy reference guide. 
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ALL BUYER’S GUIDE 


The Bubbler 
Antique Apparatus 

This jukebox gets its name 
from a unique bubble tube 
system. Bubbles of air perk to 
the top of the unit’s eight tubes, 
while a kaleidoscope of colors 
flow through its translucent 
plastics. Like other company 
boxes, the ‘‘guts’’ are manufac- 
tured by Rowe International 
(CD or vinyl). 


The Gazelle 
Antique Apparatus 

This model features art deco 
fawns playing the pipes of Pan 
above and two leaping 
gazelles, etched in mirrored 
glass panels, below. The 
gazelles are illuminated with 
changing colors, along with the 
four bubble tubes running the 
length of the side columns. 


Model 91 Countertop 
Antique Apparatus 

The latest jukebox from Anti- 
que Apparatus is a table-top 
version that plays 100 CDs. It 
has a 130-watt amplifier, a 
speaker in the front, and extra 
jacks in the back. The unit also 
features a Rowe CD-100 
mechanism and full remote 
control. It takes up less than 
two cubic feet of space. 


Jukeboxes 


The Peacock 
Antique Apparatus 

The company considers this 
model its ‘‘top of the line”’ 
jukebox. It features six bubble 
tubes, rotating colors in the side 
column, and “‘polarization of 
light”’ in the peacock. In fact, 
each feather in the peacock’s 
plumes changes color in- 
dependently from the feather 
next to it. 


Classic CD 
Golden Age Jukebox 

This jukebox, which has a 
Capacity of 60 discs, is 
nostalgic in appearance. 
Among the features are all- 
aluminum, cast metal trim; 
hand-polished, triple-plated 
chrome; user-friendly pushbut- 
ton operation; a built-in disc 
management system; and 
unlimited track selections. 
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Jammin’ Juke 
Music Videos 

This unit allows patrons to 
enjoy chosen music videos ina 
personalized enclosure. 
Volume control rests in the 
hands of the customer. One or 
two people can sit in the 
machine to enjoy selections, 
which come from a list of 40. 
Other features include monthly 
updating of music videos and 
selection by membrane 
keypad. 
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Fire Bird 
NSM-America 

This wall-mounted unit is 
ideal for locations that don’t 
have space for a conventional 
jukebox. It grabs attention with 
sculpted peacock art, mirrored 
glass, color-burst pilasters, and 
chrome adornments. Features 
include the Hyperbeam laser 
disc sound system, a 100-CD 
“quick change artist’ changer, 
and a picture display title 
viewer. 


Fire Country 
NSM-America 

This model, the sister 
machine to Fire Bird, has 
woodgrain moldings and 
touches of gold, orange, and 
red. Features include the 
Hyberbeam laser disc sound 
system, a 100-CD ‘‘quick 
change artist’’ changer, a pic- 
ture display title strip 
mechanism, self diagnostics, 
and automatic background 
music function. 
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Silver City 
NSM-America 

This jukebox is the sister 
machine to Silver Sky. It’s an 
economy model that offers 
sleek, contemporary lines and 
all of the standard NSM 
features. The unit has a CD 
capacity of four, six, eight, 
10—all the way up to 100. Op- 
tions include wireless remote 
control and collection informa- 
tion retrieval. 


Model 498CDX 
Rock-Ola 

This phonograph can play 
200 45 rpm selections, plus 
CDs. Features include 70 watts 
per channel, with 140 watts 
R.M.S. of total output; a built-in 
background music system; a 
new cabinet design with high- 
tech, 3D graphics; and a back- 
lit touch-pad selection switch 
with simplified PC board. 


Silver Sky 
NSM-America 

This unit is the ‘“‘flagship”’ of 
the NSM jukebox line. It 
features a visible mechanism 
and pulsating star animation. 
Other features include the 
Hyperbeam laser disc sound 
system, a 100-CD ‘‘quick 
change artist’’ changer, a pic- 
ture display title viewer, free 
credit allotment, and a max- 
imum play time setting. 


ROWE 


DanceStar 
Rowe 

This model offers operators a 
weapon against DJs and their 
ability to play continuous music. 
A hideaway box is hooked to a 
Rowe CD box for non-stop CD 
music. As one song fades out, 
another one begins; there is no 
pause between selections. 


Laser Juke CD Jukebox 
Pioneer 


This unit can accommodate a 
total of 54 CDs and over 800 
songs. It can incorporate up to 
three CD changers, each of 
which holds 18 discs. Among 
the functions are auto, free, 
album, and “‘best hits’’ play. 
Pioneer also provides software 
with its ‘‘Evergreen”’ and ‘‘Cur- 
rent Hits’’ compilation discs. 
Look for anew CD model in 
September. 


ROWE 


CD Hideaway 
Rowe 

This remote hideaway unit 
holds up to 100 CDs. It features 
a 250-watt amp and seven-band 
graphic equalizer. The dimen- 
sions are the same as Rowe’s 
DanceStar. 
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Jukeboxes 


The Mirage 
Rock-Ola 

This all-CD unit holds up to 
100 discs. It has a black, 
leather-grained vinyl cabinet 
with platinum-look trim, 
animated lighting, and futuristic 
graphics. The jukebox is 
capable of pumping out 280 
watts of power. An LED display 
identifies selections provided 
for the ‘‘top hits’’ option, as well 
as the selection in play. 


LaserStar Gold CD-100A 
Rowe 


This is Rowe’s next genera- 
tion 100-CD jukebox. It features 
an enhanced sound system and 
a new design, with the em- 
phasis on gold tones. CDs 
rotate in a multi-reflective 
enclosure. Twelve full-size CD 
jackets are displayed with title 
strips, highlighted by theatrical, 
step-framed halo lighting. A bill 
acceptor takes $1 and $5 bills, 
with 500-bill stacker. 
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LaserStar CD-51 
Rowe 

This attractive, compact unit 
is cost-effective for operators; it 
stocks up to 51 CD albums. The 
jukebox offers a changeable 
front panel that holds a custom 
sign for promotions, advertis- 
ing, and the name of the loca- 
tion or operator. Dimensions: 
25.3’ deep, 35’’ wide, and 
49.2” high. Bill acceptor for 
$1-$5, with 500-bill stacker. 


Laser Music SCD-1B, 
S$CD-1C 
Seeburg 

These models are updated 
versions of earlier Seeburg all- 
CD jukeboxes. The displays 
have been moved from the 
center of the jukebox to the top, 
and a bill stacker has been add- 
ed. The models hold 60 discs 
and provide over 600 total 
selections. 
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RB-8 Nostalgia Bubbler 
Rowe 

This jukebox has the look of 
the past on the front. The 
cabinet has eight bubble tubes 
and changing colors. It’s equip- 
ped with either a CD-100 or 
R-94 mechanism. The CD ver- 
sion holds up to 50 discs. This 
and other Rowe CD boxes have 
these accessories: a CD 
LaserStar wireless remote and 
LaserStar printer interface kit. 


Laser Music Classic 
Seeburg 

Four hundred peak watts of 
musical power are packed in 
this all-CD nostalgia 
phonograph, as is built-in 
Amplifier Protection Circuitry. 
The “‘hot hits’’ discs feature 
selections from the Top 50 
singles chart; the ‘All Occa- 
sion’’ is a 21-song disc of 
favorites. 
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Laser WallStar 
Rowe 

This CD wallbox has a choice 
of either 50 CD album covers/ti- 
tle strips or six CD album 
covers and up to 96 title strips 
(100-CD display). The box can 
interface with the CD Hideaway 
or LaserStar jukeboxes. A CBA- 
Il bill acceptor has a capacity 
for 500 $1-$5 bills. 


New Orleans CD 
Wurlitzer 

This jukebox features three- 
dimensional graphics and 
50-disc capacity. Discs are 
stored vertically; six CDs can 
be viewed at a time. Other 
features include a four-digit 
LED display for the disc and 
track number; microprocessor 
control; play stimulator; and 
plug connectors for an auxiliary 
amplifier. 


Jukeboxes 


CD/ Video Jukebox 
Rowe 

In addition to the large 
25-inch color monitor, up to 40 
video and 20 CD selections can 
be programmed for rock, pop, 
country and urban contem- 
porary. There’s also a self- 
programmable message 
center. Look for Rowe’s new 
CD Diner Booth jukebox at the 
AMOA show. 


New York, New York 
Wurlitzer 

Named in honor of the city’s 
prominence as a center of 
entertainment, this jukebox 
holds 100 CDs. It features a uni- 
que Y-shaped, bubble-tube 
front and New York City’s 
skyline on mirrored panels. The 
back of the unit is curved, mak- 
ing it reminiscent of Wurlitzer 
boxes in the 50s and ’60s. 


Quick. « « Lake music popularity 
readings on your CD jukebox. 


Now try to remember what they were. 


Successful music operators know that the key to top earn- 
ing jukeboxes is having the right music in them. It’s really 
no different than pins and videos....if you have “hot” 
games, they earn. If you have “hot” music, your juke- 
boxes earn. The problem comes in trying to keep 
“hot” music on a jukebox...with the least invest- 
ment of your time and money. 


Meet NSM’‘s hand-held DataPrint 2000 It prints = 


out how many times each CD has been played. It  § == 
does it for any NSM HyperBeam™ jukebox. And 3 
it takes less than 40 seconds. No more pushing Ss 


buttons and reading digital displays. No more 2S 


forgetting readings and having to do it over = # ~. 
. . a — / , ’ 
again. No more guessing. omer fy 
ss = j / 
DataPrint™ also lets you compare what all 2S, 
the other CD’s in all your other Ss 
s s 59 —— i . 
NSM HyperBeam jukeboxes are doing. EY rags aA | 
3 SS J / f . 


You'll be surprised how much you can ” 
learn just by comparing information 

from one jukebox to another. In fact, 
it isn’t unusual at all for operators to increase 


you get back to the shop. Let 
your office computer, coupled 
with our Music Management 
System, do a// the analytical 
work...as well as permanently 
store the information. 


If it sounds like DataPrint would all but 
ee lie eliminate theft and accounting errors, 


ae you're right. And if it sounds like DataPrint 


would make figuring out what CD's to buy 


aon i “a snap’, you're right again. 
ie) i But if it sounds like DataPrint would be 


expensive, you're wrong. You can get our entire 
Music Management System — the DataPrint 2000, 
the software for your office computer and all — for 
less than what you'd pay for a good set of speakers. 


Can you use an NSM DataPrint to collect 
information from other equipment? No, not 
yet. But we're working on it. The types of 
efficiencies, safegards and earning 
increasing-information you 


their jukebox income... NSM can get — coupled with the | 
and reduce the LE OPERATORS TAKE substantial labor savings — | | 
number of new ae cm POPULARITY READINGS are the operator's greatest | 
CD's they me — Pies ee opportunity for a 
buy at the | its i —— ee 
on. FORGET A ONE. increased profits in aay / 


time! @ 
But streamlining the 


= __ process of updating 
jukebox music is only 
| part of the DataPrint 

4 2000 story. 


f DataPrint also collects 
yall the other information 
you need to maximize music profits:cash collections, free 
plays, background music usage...and much, much more. 


You can either print the information out on the spot — 
which can be handy for settling accounts with location 
owners — or “dump” it into your office computer when 


the 90's. 


All NSM jukeboxes are fitted with DataPrint “Feed Ports” 
now. Have been for nearly 5 years. All NSM jukeboxes 
are also fitted with our advanced-technology, Hyper- 
Beam Sound System...which, too, is at least 5 years 
ahead of anything on the market. And that’s not an 
exaggeration. 


If you don't currently operate NSM jukeboxes, why not 
try one? Call us for the Distributor nearest you... 
and literature on the full line of HyperBeam 


CD jukeboxes and our Music Management 

System. y NSM 

It won't even take you 40 seconds. Ewa 
aA 


The Performance Machine 
5207 North Rose Street, Chicago, Illinois 60656 
Phone: 312-992-2280 Fax: 312-992-2289 


© Copyright, 1991, NSM-America, Chicago, Illinois 
™ DataPrint, DataPrint 2000, and HyperBeam are trademarks of NSM — Bingen, Germany & Chicago, Illinois. 
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Jukeboxes, Countertops 


One More Time 
Wurlitzer 

In the design of the most 
popular jukebox ever produced, 
Wurlitzer recreates its Model 
7075 with back-illuminated, 
rotating color drums anda 
pulsating light band. The unit, 
available in both vinyl and CD 
versions, comes with six 
speakers and a three-way 
stereo system. 


Crusher 
Bundra Games 

A strength tester that 
challenges players to crush 
a can within a time limit 
(operator-adjustable). A gauge 
shows the level of strength by 
the number of cans crushed. 
The cabinet is 100/plywood; a 
pedestal is available. Dimen- 
sions: approx. 18”’ wide, 16” 
high, and 12”’ deep. 
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SL 600 
Wurlitzer 

This is a 160-selection unit 
with four loudspeakers in a two- 
way stereo system. A three-digit 
LED display indicates the selec- 
tion, credits, and the record 
playing. Remote selections are 
available from a standard 
remote wallbox via an adapter. 


Ski Mania 
Bundra Games 

A one- or two-player interac- 
tive game. Players choose from 
three ski slopes and use a wand 
to race down the course to the 
finish line without touching the 
edges of the course. The 
cabinet is 100% plywood; a 
pedestal is available. Dimen- 
sions: 17’’ high, 22”’ deep, and 
10”’ wide. 
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SL 900 
Wurlitzer 

Nicknamed ‘‘Make My 
Music,”’ this jukebox offers 200 
45 rpm selections on easy-to- 
read title strips. The modern 
cabinet design is new and sleek 
with black and silver colors. 
There’s a 200-watt amplifier 
with eight speakers and con- 
tinuous lighting effects. 


El Dorado 
Grayhound 

A 13” countertop of the new 
skill-stop reel game, with GEl 
bill acceptor for $1-5-10-20 bills. 
Features include Flip 7 Bonus, 
Pair Bar Bonus, Money Bag 
Bonus, Pool Bonus, and more. 
Dimensions: 21’’ wide, 22” 
deep, and 21”’ high. Also 
available as upright or kit. 


Golden Poker 
Arjay Export 

A draw poker game housed in 
an all metal cabinet that 
measures 15-1/2’’ deep, 
11-1/4” wide, and 13-1/2”’ high. 
Game features appear at the 
right alongside of the 6” color 
monitor. Also available: Deluxe 
Poker, Diamond Poker, and 
Super Mini-Boy models. 
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Reel Fun 
Grayhound 

A complete-the-puzzle game 
featuring 25,000 puzzles, scor- 
ing reel, and a host of options. 
Among the options: one to four 
players, clock time and free 
play, misses per game, and 
player-out solving option. Also 
available as upright or kit. 
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Countertops 


Video Trivia 
Grayhound 

Choose from countertop, 
upright, and cocktail models of 
trivia with categories as diverse 
as science, music, comics, 
sports, TV, M.A.S.H., 
Hollywood, cartoons, TV soaps, 
general knowledge, and more. 
A game for one or two players. 


Vinton 
Prey 
MY Chevy 


PlayChoice 
Nintendo 

The versatility of the 
PlayChoice concept in counter- 
top form, offering easy software 
changes for multiple games. 
There are over 45 game 
choices in the Nintendo library. 
The game has button and 


joystick controls for two players. 


Kramer Top 
Kramer Mfg. 

A full library of poker games 
and 8-line games is offered in 
this unit with swivel base and 
9’’ color monitor. Choose from 
High Speed Bonus, Draw 
Poker, Bonus 21, Kramer 
Kasino, Joker Poker/Black 
Jack, Riverboat Poker, Hi-Lo 
Double-Up Joker Poker, Super 
Dominos, Trivia, and six 8-lines. 


Pick ‘N Play 
Quantum 

Twelve game choices are of- 
fered in this multi-game unit, in- 
cluding Draw Poker Deluxe, 
Horse Race Derby, Super Hang 
Man, Guess-A-Sketch, Sports 
Triv, and more. Also available: 
Bet or Fold, acard game that 
allows players to bluff, call, 
raise, and fold. 


Pit Boss Superstar 
Merit Industries 

A multi-game countertop with 
full bookkeeping and 
diagnostics, automatic game 
rotation, optional 12 screens of 
custom advertising, and swivel 
base. Game choices include 
Bonus Black Jack, Super 7 
Stud, Off to the Races, Tic Tac 
Trivia, Four Score, Roll Them 
Bones, and more (15 total). 


MicroLeague Football 


Quantum 


Players control the offense 
and defense in this game, bas- 
ed on the actual stats and per- 
formances of real players and 
real teams. The first in a series, 
soon to be followed by 
MicroLeague Basketball and 
MicroLeague Baseball. 
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Micro Countertop 
Micro Mfg. 

A multi-game unit with a 
choice of ten titles. Choose 
from Black Jack, Lucky 86, Skill 
Chance, Bingo, Turbo Poker Il, 
and five others. Select from 9” 
or 13”’ color monitor; bill accep- 
tor standard. 


Super Duper Casino 
U.S. Games 

The new 18-game version 
featuring Auto Select to deter- 
mine the least-played game, 
and Auto Adjust to evaluate 
play and make skill-level ad- 
justments. Games include 
Rush Hour, U.S. Craps, U.S. 
Black Jack, U.S. Slots, and 
trivias. Available in full and mini- 
upright with either 9”’ or 13” 
monitor. 


85 AUGUST 1991 


ALL BUYER’S GUIDE 


6300 Super 6 Plus Il 
Arachnid 

This model offers three new 
Cricket games for two to four 
players and a switchable dou- 
ble bullseye. Standard are the 
Arachnid Web, Spider Writer, 
League Slot, variable price swit- 
ching, auxiliary TV hookup, and 
accumulating credits. Conver- 
sion update kits are available. 


Newport 
Arachnid 

The newest green/orange 
version of the popular 6300 
model English Mark Darts 
game. Immediate rebate bonus 
and special promotion 
giveaways available from 
Lorillard Tobacco Co. Features 
include front-access com- 
ponents, Arachnid Web, Spider 
Writer, credit accumulation, 
and full game menu. 
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6300 T 
Arachnid 

A larger 12”’ overhead 
display monitor is the standout 
feature that makes game play 
more visible for both league 
and tournament players and 
spectators. This game has all 
the same features as the 
English Mark Darts 6300 and all 
the popular games. 


Oak Cabinet Super 6 Plus 
il 
Arachnid 

A dart game designed 
specifically for placement in 
finer establishments. It is 
crafted of real oak with all the 
features of the Super 6 Plus Il, 
including a full menu of nine 
games. Available options: bill 
validator and stacker. 
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Coors Light 6300 T 
Arachnid 

The game has all the features 
of the English Mark Darts 6300 
T, such as front-access com- 
ponents, full game menu, 
Arachnid Web, Spider Writer, 
credit accumulation, new 
fluorescent lights, 12”’ 
overhead monitor, and Coors 
Light Silver Bullet decals in 
silver, blue, and red. 


Silver Bullet Sharpshooter 
Arachnid 

A silver/blue/red version of 
the Super 6 Plus II (model 6300) 
with three games of Cricket, 
Arachnid Web, League Slot, 
front-access component tray, 
video display monitor, the eight 
most popular games, and all 
the other features of the Super 
6 Plus Il. 
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Galaxy 
Arachnid 

Features include a hands-off 
league management system 
that automatically records all 
data for NDA “‘Spre”’ points- 
per-round and marks-per-round 
for national player ranking, 
remote information retrieval op- 
tion, all the most popular 
games, and the Top Gun 
Challenge ladder to promote 
play. 
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OPERATORS 


4-Player Deluxe Cricket 
Kit 
Merit Industries 

An easily installed kit that 
adds overhead scoring and ex- 
panded game options to early 
Pub Time and Bull Buster 
machines. It includes all ‘01 
games, 4-Player Cricket, and 
Cut Throat Cricket. The kit up- 
dates machines to play like the 
ll Plus 2 models. 


OPERATORS WILL 


” APPRECIATE THESE NEW 


GALAXY™ FEATURES: 


A built-in "Hands Off" League 
Management System which 
eliminates manual paperwork, 
saves time and effort, and 
increases profits! 


Galaxy™ will automatically record 
all information for NDA "Spree" 
points-per-round and marks per 
round for "NATIONAL" player rank- 
ing and classification system. 


Remote information retrieval op- [gsseses 


tion which eliminates travel time! 


Three Spider Writer® screens 
which are remotely programmed. 


All the most popular and profitable ff 


games. 


Top Gun Challenge™, a competi- J} 
tive dart ladder which promotes tea | 
in-house tournament competition | 


and increases coin drop. Top Gun 
Challenge™ is operator selectable 
for best of three games up to best 
peeevent 


SELECT CHALLENGER FROM LIST OR 
NEW PLAYER. THEN PRESS ENTER. 


1. BILL WARD 
2. SAMZOOM 

3. MARCIOB. 

4. DEBBIE LAM. 
5. KEVINJONES 
6. JEFF WHITE 
7. LARRY GRN. 
8. BRIAN SMIT 
9. TIM TADMN 
10. BARRY REI. 


NEW PLAYER 


Top Gun Challenge Screen 


6421 Material Ave. 


Rockford, IL 


PLAYERS ARE ATTRACTED 
TO THESE EXCITING 
GALAXY™ FEATURES: 


| Game records and stores all player 

| league statistics automatically, al- 

lowing the player to totally con- 
centrate on playing the game. 


° «9 Individual team and player names 
= jj$appear on the screen during league 
a play. 


IHIITS 


=| © Top Gun Challenge™, gives recog- 

=e nition to the top gun and his nine 
closest challengers. This exciting 
new program promotes player 
competition in a tournament for- 
mat. 
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ia een Cricket, Cricket, 301, Count 
@| Up, Tic Tac Darts, 501, 701, 301 
1 Double in\ Double out, League Play 
Mode and_Top Gun 


Challenge. 


Isn’t it about time you got a break, 
worked less on record keeping and 
more on developing new accounts, 
while increasing your league play 


SSS 
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Si i hy ER 


ie BO 


and profits? 


*Patents Pending 


61111 815-654-0212 800-435-8319 FAX 815-654-0447 
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Pub Time Il Plus 2 
Merit Industries 

A host of features: overhead 
scoring, easy-to-read Cricket 
display, and 25 game option 
combinations (including team 
play). Standard are auto player 
change, Scorpion target, and 
league features, including 
stats. There’s also total front 
servicing and the exclusive new 
Solo Challenger (multi-skill 
level). 


Cougar Darts 
Valley Recreation 

Look for the new Cougar logo 
and these features: overhead 
scoring with four-player Cricket 
standard, new graphics, league 
software with Feats readout, 
flush mounting for shadow-free 
play, a spider closest to the 
bristle board to attract steel-tip 
players, and Valley’s selec- 
table, patented double bull’s 
eye. 
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Pub Time Premier Edition 
Merit Industries 

Features include video 
monitor display, player- 
selectable menu with all 
301/501/701 options, Cricket, 
team play, Scorpion target, and 
exclusive Solo Challenger 
(multi-skill level) single player 
vs. machine competition. This 
model has a complete range of 
credit adjustments, league 
features with player stats, and 
bill acceptor option. 


Stands Out Above the Crowd 
for League and Tournament Play! 


ere, CHCA 
A PIC gio? 
Now THE VALLEY COMPANY 
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Four-Player Cricket 
Valley Recreation 

An exclusive four-player ver- 
sion of Cricket as an option for 
the original models of Cougar 
Darts and Royal Dartes. The 
easily. installed kit allows one to 
four players to select conven- 
tional or cut-throat Cricket. Also 
available: the T-60/30 Target, a 
thin-ribbed spider target for all 
Valley games as a retro-fit kit. 
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Darts, Video Lottery Terminals 


Scorpion Wall Mount 
Merit Industries 

A space-efficient model with 
overhead LED scoring and full 
game menu and options, in- 
cluding Cricket, Scorpion 
target, Solo Challenger, 
automatic player change, built- 
in cash box, and sturdy wall 
mount with safety bracket. A 
ticket dispenser is optional. 


Lucky Touch 
Arachnid 

A new video lottery terminal 
in an upright cabinet with 19” 
touch screen. Features include 
multiple games, digitally pro- 
cessed graphics and sound 
with a full accounting and com- 
munication system. Com- 
ponents are based on proven 
technology and adapt to meet 
individual state regulations. 


TOP Dart 
T.O.P. Distributing 

An electronic scoring steel-tip 
dart game with regulation bris- 
tle board. Features include nine 
skill levels, up to 14 different 
games (Cricket and Top Score 
too), and self diagnostics. Up to 
four players can compete; 
among the options are modem 
link-up, wall mount or free- 
standing unit. 


Drop In/Slantop 
Aristocrat 

Suitable for in-bar, video lot- 
tery terminal, and sit-down ap- 
plications. All-metal enclosed 
unit drops into any cabinet. 
Choose from hundreds of video 
line-up, poker, keno, and black 
jack games, all video lottery 
certifiable, regulations allowing. 


Skil. Gangs 


Lucky 8 Line W-7 


pa ET SITES SSO eae cere 
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pe LAE, 


eRILDCHANCED |. 


Z Double-Up Games 
to Choose From. 


Fever Mode 
Bonus 
Optional Skill Stop 


|CREDIT WON | 
L_ 667} 195} 


* Authorized Wing/Eagle Distributor. 


Bonus Chance 
Call Toll-Free 1-300-277-6136 


Micro Manafactaring 
‘ 535 Old Nashville Highway 
LIL Lavergne, TN 37086 
3 (615) 793-5510 Fax: (615) 793-5512 


For Amusement Only. Noi Intended For Sale Or Use In States Or Municipalities Where Such Games Are Prohibited By Law. 
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Video Lottery Terminals 


Wild One 
Aristocrat 

One among a broad line of 
high reliability video pokers. Bill 
validator/printer models ap- 
proved for Montana and South 
Dakota lotteries and casino 
venues in over 50 countries. 
The cabinet is all-metal; custom 
scoreboards and game pro- 
grams available; progressive 
compatible. 


Fox 2000 Draw Poker 
Dynamo 

A dedicated single poker 
game housed in an upright 
cabinet with button controls, 
constructed of plywood. A bill 
acceptor for $1-5-10-20 with a 
500 capacity stacker is 
standard. 
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Joker Poker 
Baliy Gaming 

Standard features include 
single board technology, high 
resolution graphics, audio, high 
speed printer, built-in 
diagnostics and game security, 
dual coin comparitors, and 
menu-controlled setup. Dimen- 
sions: 39-1/4’’ high, 20” wide, 
and 24’’ deep. 


Fox 2000 Keno 
Dynamo 

A dedicated single keno 
game in an upright cabinet con- 
structed of plywood. The con- 
trol panel features buttons; a 
bill acceptor for $1-5-10-20 with 
500 capacity stacker is stan- 
dard. 
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Maverick Joker Poker 
Bally Gaming 

A video lottery terminal ina 
casino-style cabinet. Features 
include built-in diagnostics and 
game security, menu-controlled 
setup, ticket printer with cutter, 
and optional external 
$1-5-10-20 bill acceptor with 
stacker. 


Magic Symbols 
Bally Gaming 

A video game that asks 
players to match up a variety of 
different symbols. Designed for 
the Canadian market, the game 
is housed in a casino-style 
cabinet that measures 39-1/4”’ 
high, 24’’ deep, and 20” wide. 
The game has the same stan- 
dard features found in all Bally 
video lottery products. 
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The Fox (upright) 
Dynamo 

This new video lottery ter- 
minal comes in an upright 
cabinet constructed of plywood. 
Touch-screen technology and 
multiple game capability are the 
highlights. The monitor is a 19”’ 
model; pay tables appear on 
the screen. 


The Fox (casino cabinet) 
Dynamo 

A new video lottery terminal 
in an all-metal, casino- style 
cabinet with touch-screen 
technology, multiple games, 
and 13”’ monitor. The bill ac- 
ceptor takes $1-5-10-20 bills 
and has a 1,000 stacker. Pay 
tables appear on the screen. A 
line of stands will be available 
for casino cabinets. 
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Player’s Choice 
IGT 

This video lottery terminal is 
fully customizable. It offers 
touch-screen or button panel 
player interface, multi-game 
capability from a vast catalog of 
games, and custom graphics. 
These terminals can be con- 
figured for either dedicated or 
dial-up communications. 


South Dakota Superstar 
Merit Industries 

A family of video lottery ter- 
minals approved for the South 
Dakota Lottery. Available with 
various games: Draw Poker, 
3-in-1 Poker, Keno, Black Jack, 
5-in-1 combination. Both touch- 
screen and button-control 
models, casino style cabinet, 
and Mars $1-5-10-20 bill accep- 
tor with stacker. 


Kramer VLT 
Kramer Mfg. 

Multiple game play via touch- 
screen technology is offered in 
this video lottery terminal with a 
casino style cabinet. Features 
include changing background 
colors and speed of either 
game play or cards and a high- 
security bill acceptor with op- 
tional 400 or 1,000 stacker. 


Draw Poker 
Sigma 

Available in three models: 
Draw Poker, Joker’s Wild, and 
Deuce’s Wild. Many features 
are operator-selectable; options 
include card type/size, ad- 
justable screen background 
color, paytable color (on-screen 
or off-screen), and highlighted 
“winning”’ cards. Accountabili- 
ty through a Citizen printer. 


Video Lottery Terminals 


Keno Superstar 
Merit Industries 

A Montana-approved game 
with 19”’ screen, it comes with a 
journal printer to accommodate 
state-regulated operations. The 
cabinet is woodgrain with 
chrome trim, ready for a dollar 
bill acceptor. The game is also 
available with South Dakota- 
approved program. 


Player’s Touch 
SMS Mfg. 

A multiple-game touch- 
screen unit for legal video gam- 
ing and Indian reservations. 
Game choices include Jacks or 
Better, Aces or Better, Joker 
Poker, and Keno. Standard 
equipment includes a Mars 
$1-5-10-20 bill acceptor with 
1,000 capacity stacker and bub- 
ble light on top. 
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Montana Superstar 
Merit Industries 

An all-new look in Montana- 
approved games. The casino- 
style cabinet has chrome detail- 
ing and a Mars $1-5-10-20 bill 
acceptor with stacker. There 
are various models of Poker 
and Keno in 25-cent and nickel 
play versions. New touch 
screen models are available as 
well as button-operated games. 


South Dakota Draw Poker 
SMS Mfg. 

A draw poker game that 
meets all the requirements of 
the South Dakota video lottery. 
The cabinet is casino-style, all- 
metal, and features a Mars 
1,000 bill stacker unit inside the 
machine. The bill acceptor 
takes $1-5-10-20 bills. 
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Video Lottery Terminals 


South Dakota Video Keno 
SMS Mfg. 

A video Keno game ina 
casino-style cabinet of all-steel. 
The game meets all the re- 
quirements of the South Dakota 
video lottery and has a Mars 
1,000 bill stacker unit inside the 
machine. The bill acceptor 
takes $1-5-10-20 bills. 
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Invest in the Best 


Dakota Poker 
U.S. Games 

A newly designed Jacks-or- 
Better poker game that meets 
all the requirements of the 
South Dakota video lottery. 
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Bayou Bingo 
SMS Mfg. 

The classic game of Bingo 
brought to the video screen ina 
casino-style, all-metal cabinet 
with both coin and bill accep- 
tors. Three bingo cards appear 
on the screen at one time. The 
game, which features button 
controls, is approved in 
Louisiana. 


~.- POT-O-GOLD ..... | 
af >. — oS) re 
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Pot-0O-Gold 
U.S. Games 

A video pull-tab designed to 
meet all the requirements of 
video lottery and Indian reser- 
vations. The unit features pull- 
tab, touch-6 lotto, and poker. 
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Deuces Wild 
Universal 

A single game, casino-style 
unit with all-metal cabinet, 13” 
color monitor, ticket printer, 
and bill validator. Also available 
as Draw Poker, Joker Poker, 
and Double Up. A dual game 
unit will be introduced soon. 


Casino-style VLT 
VLC 

Hands-on interaction is af- 
forded players in this touch- 
screen unit with multi-color 
graphics, easy-to-follow instruc- 
tions, programmable scrolling 
banner, multiple game format, 
dual coin acceptors, and multi- 
denominational bill acceptor. 


Novelty Cabinet VLT 
Universal 

An upright cabinet video lot- 
tery terminal that’s all-metal 
and features a 19”’ monitor. 
Select from three games: 
Deuce’s Wild, Joker Poker, and 
Draw Poker. Universal’s plans 
include a new game available in 
three cabinet configurations. 


Upright VLT 
VLC 

A unit with player-friendly 
features such as touch-screen 
technology; anti-glare monitor; 
On-screen accounting, audit, 
diagnostic, and game statistics; 
on-board communications 
capability; and multiple game 
format with bilingual options. 
It’s available in two upright 
styles. 


BIG TEN ELECTRONICS INC. 


124. 2nd Avenue South @ Great Falls, MT 59405 


COPTRIGHT 1987: FERED 


FORVAMUSEMENTIONLY, 


FEATURES: 


* 13” or 19" monitor 

* Eye-catching graphics 

* $1-5-10-20 bill acceptor 

* Complete soft accounting 


* Complete electro-mechanical 
meters 


* Battery back-up 
* Adjustable game speed 


* Sturdy stand-up or 
slot style cabinet 


* Raise feature 
* Variable card styles 


ALSO 
AVAILABLE 


* Criss Cross Bingo 
* Reno Classic Keno 
* Fortune Favor 


3 programmable games! 


and backs 
PHONE: (406) 452-7361 
CALL US COLLECT’ 
OR FAX US ATE: 406-494-0791 


and the features contained therein may be subject to state DISTRIBUTORSHIPS 
and local laws or regulations. [t is not intended for this 

advertisement to solicit sales of such games where they NOW AVAILABLE! 

may not be lawfully sold or operated. @ 
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Draw Poker 
Advent Technology 

A dedicated Draw Poker 
game in an upright cabinet with 
13’’ monitor, button controls, 
and bill acceptor for $1-5-10-20 
bills. Cabinet construction is 
hard-pressed particle board 
sides with plywood reinforcing. 


N 


DREVYY 


Deuce’s Wild 
Drew’s 

A game with all the features 
common to Drew’s poker 
games: cheat-proof software, 
$1-5-10-20 bill validator, built-in 
static control, upright cabinet, 
and 13” monitor. 
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Hold-Um | 
Altec 

Cowboy figures in different 
colored hats with numerical 
designations highlight this 
video poker in a cabinet with 


Nevada-style coin acceptor and 


$1-5-10-20 bill acceptor and 
1,000 bill stacker. Also 


available in oak cocktail cabinet 


with optional cushioned seat. 


Honest Dealer Black Jack 


Drew’s 

A video card game that plays 
from one to five hands of Black 
Jack against the dealer— 
authentic Atlantic City-style 
Black Jack. Features include a 
new style CPU board, static 
control built-in, and $1-5-10-20 
bill validator standard. 
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Quarter Horse 
Arjay 

A horse racing game with 19” 
monitor, heavy-duty industrial- 
type disc player, dual coin en- 
try, adjustable number of 
credits, electronic audit system, 
and optional bill acceptor. For 
those desiring flexibility, a 
redemption option is available. 


Super Bonus Deluxe 
Drew’s 

New cheat-proof software is 
included in this newest model 
from Drew’s. There are also 
double coin switches, linear 
power supply, and a $1-5-10-20 
bill validator. 


Video Card Games 


Draw 88 Poker 
Big Ten Electronics 

Standard features include 
electromechanical meters, bat- 
tery back-up memory, complete 
software accounting, anda 13” 
monitor. Among the operator- 
programmable features are: 
continuous play credits, three 
sound modes, and two card 
styles. Also available: Reno 
Classic. 


Atlantic City 
Grayhound 

An adult entertainment video 
that offers a choice of five 
games in one cabinet: Joker 
Poker, Black Jack, Rolling 
Bones, Casino Slots, and Horse 
Race. Also available as a9”’ or 
13”’ countertop for locations 
with space limitations. 


FEATURES 
e 9" COLOR MONITOR 
e BILL ACCEPTOR W/STACKER: 


e DURABLE LIGHTWEIGHT 
CABINET . 


e UPS SHIPPABLE 
( 16"H x 18"W x 20'D ) 


e SWIVEL BASE 


e IDEAL SIZE FOR ALL 
LOCATIONS 


e FULL FACTORY WARRANTY 


ORDER FROM ANY OF 


OUR MANY KRAMERGAMES“ 
8-LINES 
°W4 ¢F5 °¢W6 -« W7 ° W8 
° CHERRIES 
POKERS 
eDRAW POKER eRIVERBOAT POKER 
eBONUS 21 eHI-LO DOUBLE 


eKRAMER KASINO UP JOKER POKER 
JOKER POKER °SUPER DOMINOS 
/ BLACKJACK ° TRIVIA 


- 


Se 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE. CROYDON, PA 19020 1-800-631-2126 
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Video Card Games 


Casino Games 
Grayhound 
A multi-game unit offering 


Casino Slots, Black Jack, Joker 


Poker, Rolling Bones, Horse 
Racing, Dog Racing, Beat the 


Spread, Pull-Tab Bingo, Super- 


bowl, and Play the Races; a 
GEI $1-5-10-20 bill acceptor is 
optional. It also comes as a 
countertop. 


Super Poker 
Grayhound 

An upright cabinet poker 
game (also countertop and kit) 
with added features and many 
options for operators, such as 
adjustable win percentages. 
There’s also an optional GE] bill 
acceptor for $1-5-10-20 bills. 
Also available: Hi-Lo Double-Up 
Joker Poker. 


High Speed Bonus 
Kramer Mfg. 

Features include a super 
bonus and random bonus, 
bonus draw, auto draw, auto 
bet, raise, auto raise, fast or 
slow deal, full or half-bet hi-lo. 
There’s a wide range of difficul- 
ty settings and it can be set for 
quarter or nickel play. 


Jackpot Bonus 
Kramer Mfg. 

Instant double bonus game 
now available. For the jackpot, 
a player wins 500 points on four 
deuces; in random bonus the 
player wins instant bonus ona 
pair of natural deuces. Added 
jackpot bonus features are bet 
and raise, half-bet or full-raise 
on hi-lo play. 


Joker Poker/Black Jack 
Kramer Mfg. 

A unit offering two games in 
one Cabinet: one is a Hi-Lo 
Joker Poker and the other is a 
casino-style Black Jack. 
Players can easily choose 
either game. The Black Jack 
game features Double Down 
and Surrender. 
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Kasino 
Kramer Mfg. 

A game expandable from four 
games (Black Jack, Craps, 
5-Card Draw, Hi-Lo) to more. 
Features include on-screen 
advertising, built-in power 
supply, no credit or replays, 
self-diagnostics, and an ac- 
counting system. It comes in 
upright, cocktail, and kit. 
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New Hi-Lo Double-Up 
Joker Poker 
Kramer Mfg. 

A basic five-card Hi-Lo game 
that is easy to understand. 
There’s a Superwide range of 
difficulty settings, a menu 
change, double coin mechs, 
plus anti-static and cheat-proof 
features. The game is totally 
secure for all bill acceptors and 
dollar values. 


Riverboat Poker 
Kramer Mfg. 

Features include super raise, 
full or half-bet hi-lo, auto bet, 
auto raise, and a wide range of 
difficulty settings. It can be set 
for quarter or nickel play; op- 
tions are 15 replay hi-score ver- 
sion, bill acceptor, ticket or 
token dispenser. 
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Dodge City 
Merit Industries 


Exciting new graphics appear 


in this classic game with 
Chicken Draw bonus feature. It 
comes standard with dual coin 
mechs; bill acceptors are 
available. The game is made in 
Pennsylvania and complies 
with the state law. 


Super Max 
PARS Electronics 
Available as dedicated 


upright or kit, the game features 


five card draw, bonus draw, 
raise, Super bonus multiplier, 
auto bet, enhanced statistics, 
and a choice of double-up or 
progressive hi-lo. The unit also 
has ticket dispenser capability. 


Riviera High Score 
Merit Industries 

All-new, hi-scoring play ac- 
tion, hi-score display for top 
players, operator-selectable 
double-up and raise, and twin 
bonuses each with separate 
controls. Specialized programs 
available such as Americana, 
Tennessee, Michigan, and 
Montana-approved. 


Wild Double-Up Il 
PARS Electronics 

A new upright version of the 
Wild Double-Up that offers ad- 
justable maximum bet, ticket 
dispenser capability, and 
menu-driven five-of-a-kind, 
bonus draw, diagnostic switch, 
and raise. 


Turbo Poker Il 
Micro Mfg. 

Features include raise after 
deal, bonus jackpot, hi-lo bonus 
hand, extra cards, low pairs 
win, and automatic draw, deal, 
and bet. Also available: Turbo 
Joker Poker and Classic Poker. 
All three come in upright and 
countertop, both styles with bill 
acceptor. 


Casino Strip 
Quantum 

A laser disc video (Sony disc 
player) with adjustable settings 
for rating of the strip and dif- 
ficulty level. Both men and 
women are featured in the 
game, which comes with an 
amusement poker program or 
non-poker program. The game 
is available in upright or 
countertop. 
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Video Card Games 


Poker/Bingo 

Omni 

Both classic games are 
available in upright and kit 
form. The upright features a 
Wells-Gardner monitor and bill 
acceptor. The kit includes 
board, harness, buttons, and 
power supply. Also available: 
an upright video pull-tab unit. 


Montana Draw Poker 
Quantum 

A Montana-approved game 
that features dual coin chutes, 
complete software and hard- 
ware bookkeeping, an easy- 
load printer, and battery 
backed-up memory. It is 
available in either solid wood 
upright or metal countertop. 
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Double-Up 
Ram Star 

One of several poker games 
from Ram Star. Also available: 
Double-Up Bonus Draw Poker, 
Montana Draw Poker, South 
Dakota Draw Poker, and Ticket 
Poker. 


Video Tab 
Ram Star 

A Class || cartridge-based 
game that offers five pull-tab- 
type games per machine. The 
game types and symbols can 
be custom created to the 
operator and location 
specifications. 
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Four Card Bingo 
Ram Star 

Four cards of bingo appear 
on the screen in this game 
housed in an upright cabinet. 
Also available: a new console 
cabinet in comfortable sit-down 
style with space for beverage 
and ash tray, well-suited for 
lounge locations and handicap- 
ped patrons. 


Draw 80 
SMS Mfg. 

A control panel of heavy-duty 
stainless steel makes this game 
distinctive. It has a Wells- 
Gardner color monitor mask- 
mounted directly to the cabinet, 
flashing lights for the winning 
hand, easy release plexi face 
glass, dual anti-cheat coin 
mechs, and dual locks. 
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Keno 
Ram Star 

A classic Keno game in an 
upright cabinet with keypad on 
the control panel. Options (for 
this and all other Ram Star 
games) include bill validator, 
mechanical meters, remote 
reset, and choice of glass 
styles. 


Top Draw 
SMS Mfg. 

Features include dual 
bonuses (super/random), Jacks 
or Aces minimum win, all or 
half-play hi-lo, and a skill stop 
option. It comes complete or as 
an upgrade kit for other games 
with similar PCB 
configurations. 


Video Card Games 


Wild Double-Up Joker 


Poker 
Ram Star 

A game available in upright, 
console, or new cabaret 
cabinet, with all the options 
common to Ram Star games. 
The company offers service on 
Omega boards and carries a 
full line of Omega parts. 


“Old Reliable” Hi-Lo 
Double-Up Joker Poker 
SMS Mfg. 

Fast playing action highlights 
this game with automatic raise, 
automatic replay, on-screen op- 
tions menu, and 13”’ Wells- 
Gardner monitor. A host of error 
detection features and special 
features are part of the 
package. 


CAMES THAT ASSURE INTEREST OF 
YOURS AND TO PLAYERS 


3 BONUSES RENDER GREAT ATTRACTION 


Joker as any to give additional winnings 

Fever Line to give twice line score 

x2 to give double scoring 

Unconditional Free Plays to capture players’ interest 
and 

Last Chance in Double Up to regain from loss 


Games are now available in PCB, Kit or Dedicated Machine. 
Kit includes PCB, 13” or 19” fancy plexiglass, harness 

and lit buttons with legends. 

19” Dedicated Machine includes $1-$100 bill acceptor, 

5V 15A power supply and complete accessories for 
immediate operation. 


COINTEK (USA) CORPORATION 


ce: 216 ROUTE 206, SUITE 17 
HILLSBOROUGH, (SOMERVILLE) NU 08876 U.S.A. 
TEL: (908) 281-0616 FAX: (908) 281-0316 


CoINIEK ©1990 COINTEK (USA) CORPORATION 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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| POINTS PLAY : 


THREE OF A KIND 


ol rn ¢ A = 
roi el OLalY? 


»BECK HAS 2 WILD JOKERS 


4 . 


AT5100 TV Poker 
Tekbilt 

Two small remote control 
devices connect with a modified 
19”’ color TV to allow patrons to 
play Joker Poker, then switch 
instantly to regular TV program- 
ming. The company also offers 
the Powerhouse cabinet for 
poker or 8-line games. 


eine | 


Fast Food 
Cointek 

An 8-line game with joker, 
fever, win double, last chance, 
free play, bonuses, and more. 
This is the new definition 
graphics version, available in 
dedicated and kit models. 
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Zanadew 
Tekbilt 

A dispenser for pull-tabs, 
breakaways, or pickle tickets in 
the most popular sizes. 
Features include six-column 
dispenser, over 3,000 ticket 
Capacity, four-digit money-in 
display, full bookkeeping and 
accounting, and bill acceptor 
for $1-5-10-20 bills. 


Joke Line Ill 
Cointek 

An 8-line game with joker, 
fever, win double, last chance, 
free play, bonuses, and more. 
This is the new definition 
graphics version, available in 
dedicated and kit models. 
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Video Card Games, 8-Line Games 


Cherry Master 
Atlantic & Pacific 

An 8-line video featuring 
three kinds of bonuses: cherry 
bonus stage, bell bonus stage, 
and one-bar bonus stage. 
There’s also a big bonus 
double-up feature, anda 
$1-5-10-20 bill acceptor 
standard. 


MZ A 


SZ 
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Hi-Lo 8 Lines 
Drew’s 

The famous W-4 from 
Yamate offers clear instructions 
on the plexi. Features include 
normal and special odds and 
bets up to four per line for up to 
all eight lines (832 maximum). 
The game’s plexi is a brightly 
colored red, gold, and green. 


Lucky 8 Lines 

Duke Distributing 

Choose from W-4, W-6, W-7, 
W-8, W-11, F-5, F-16, Bingo, 
Jumbo Lucky 90, and cherry 
games, available in deluxe ver- 
sions and economy models with 
either 13” or 19” monitors. Kits 
can also be ordered for 
uprights, cocktail cabinets, 
countertops, and minis. 


Hi-Lo 8 Lines Skill Chance 
Drew’s 

A reel game that offers the 
traditional bells, fruits, and bars 
with a number of features, in- 
cluding double-up. The game is 
the W-7 from Eagle Wing. 


JOINT-VENTURE 
PROFIT 
OPPORTUNITY! 


We're the Atlantic & Pacific Amusement Corporation, 
one of the world’s most professional and progressive 
specialists in coin machine joint ventures. 


WE OFFER A BROAD RANGE 
OF PROVEN EXPERTISE. 


On behalf of our joint venture partners, we 
manufacture, assemble, import, export, operate, rent, 
lease, finance, consult, advise and do anything 

else that’s necessary to ensure each ventures 
success. (And make no mistake about it. We and 

our partners have been highly successful!) 


WE OFFER A BROAD SELECTION 
OF PROVEN MACHINES. 


A&P's varied coin machine product line includes 
such popular items as juke boxes, video games, 
video game boards (direct from the Far East), 
Wings, W-7, W-8, etc., Cherry Master, roulette, 
all types of video slot machine games and boards, 
Keno machines, traditional Bally and IGT slot 
machines, poker machines, all types of traditional 
flipper pinball games, cranes, prize redemption 
equipment, Bally bingo and six-card electronic bingo 
from Belgium, pool tables and kiddie rides. 


WE’RE DEVELOPING A WORLD-WIDE 
NETWORK OF OFFICES. 


We already have facilities in the New York 
Metropolitan Area, San Juan, Caracas, Sao Paulo, 
Bogota, Cali, Santa Cruz, Asuncion, Buenos Aires, 
Montevideo, Mexico City, San Salvador, Santo 
Domingo, London, Nicosia, Budapest, Athens and Tel 
Aviv, etc. We also have valuable contacts in almost 
all world-wide markets. And we can communicate in 
their language — whether it’s English, Spanish, 
French, Italian, Portuguese, Arabic, Polish, Russian, 
Greek, Hungarian, Armenian, Czechoslovakian, 
German, Yiddish, Hebrew or whatever. 


GET THE PROFITS YOU'VE 
BEEN LOOKING FOR. 


Why not find out how Atlantic & Pacific's 
success can contribute to your success. 
Contact us direct or our European Agent 
today, and let’s explore this further. 


ATLANTIC & PACIFIC AMUSEMENT CORPORATION 


1428 NORTH BROAD ST., HILLSIDE, NEW JERSEY, 07205-1639 
1-800-327-6076, or 201-926-0700, FAX: 201-926-3512 


U.K.: MR. DAVID (Phone #) 0202-707294 — (Fax) 44-202-70084e. 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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8-Line Games 


Hi-Lo 8 Lines 
Bonus Chance 
Drew’s 

The W-8 from Eagle Wing 
that offers fever and bonus 
rounds, among other features. 
Drew’s markets boards, conver- 
sion kits, and complete games 
for all video products. 


El Dorado 
Grayhound 

Features include skill-stop, 
all-stop, and a host of bonuses: 
flip 7, pair bar, 1-2-3 bar, gold 
ingot, and money bag. The 
game is from Dyna and 
available in upright, kit, and 
countertop; the GEI bill accep- 
tor for $1-5-10-20 bills is 
optional. 
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Lucky Star 
Drew’s 

The W-11 Eagle Wing reel 
game with these features: free 
play, pool points bonus, fever, 
double-up love chance, com- 
binations, and double-up high 
or low. The game is a compati- 
ble connector with W-4. Also 
from Drew’s: W-13 8-Lines and 
Lucky 25 Poker Bingo (from 
Eagle Wing). 


New Super 8 Lines 
Kramer Mfg. 

An 8-line game that comes in 
a ‘‘works-in-a-drawer’’ cabinet 
with bill acceptor, dual coin 
mechs, and optional ticket 
dispenser. Choose from 13”’ or 
19”’ monitors and a host of well- 
known games: W-4, W-6, W-7, 
and W-8. 
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Lucky 75 
Drew’s 

A special ‘“‘hold system”’ 
adds excitement to this game. 
Features include free play, star 
bonus, fever mode, bingo 
double-up, combinations, and 
poker double-up (guess if the 
next card will be higher or lower 
than the previous card). 


5-Line 
Leisure Entertainment 
Available with or without a 
matching wooden stand, the 
game features a high-quality 
13’’ monitor, realistic sound ef- 
fects, heavy chrome-plated 
front door, and sturdy plywood 
and mica woodgrain cabinet. 


Cherry Master ’91 
Grayhound 

Eight different ways to win 
with five different bonuses: 
cherry, bell, pool, single bar, 
and a times-50 bonus in hi-lo 
double-up mode. Skill-stop and 
female stripper optional. 
Available as PCB, kit, and 
countertop, all with optional 
GEI bill acceptor for $1-5-10-20 
bills. 


Lucky Numbers 
Leisure Entertainment 
Simple and easy to play are 
the bywords for this upright 
game with 13” monitor. Stan- 
dard is a $1-5-10-20 bill accep- 
tor, a one-piece unit that takes 
bills in any direction. 
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8-Line Games 


Cherry Bonus Il 

Micro Mfg. 
Lucky Roulette Super 8 Line Winner 8 Line and Available in upright, counter- 
Leisure Entertainment Leisure Entertainment Jumbo 8 Line top, or kit, features include a 

A new game with roulette A space saving mini-cabinet Leisure Entertainment Mars $1-5-10-20 bill acceptor 

theme. It comes in an upright houses this 8-line game with A live stripper highlights this and 19”’ Wells-Gardner 
cabinet with roulette wheel double-up strip action figure game, available with either 13” monitor. The object: line up 
graphics and a 19” monitor. and 13”’ monitor. Also or 19” color monitor in the bells, bars, and fruits. Lining up 
Sound effects are realistic and available: $1-5-10-20 bill accep- | upright cabinet. A $1-5-10-20 5s or 7s in the center reel adds 
the cabinet is sturdy. A tor. The game also comes ina bill acceptor is optional; the to pool. Fever modes bring ex- 
$1-5-10-20 bill acceptor is standard upright cabinet with game can be obtained in kit tra spins without deleting 
available. either 13” or 19”’ monitor. form. points. 


MARK 
YOUR 
CALENDAR 
NOW! 


AMERICAN COIN MACHINE EXPOSITION 
San Antonio Convention Center 


Draw 8 Lines 


Lucky 8 Lines Yamate \ 

Micro Mfg. The newest 8-line game, it of- san Anton lO, Texas 
Features include 13”’ or 19” fers skill-stops, sound effects, 

Wells-Gardner monitor and a and eye-catching graphics. Su nday, March 15 

Mars $1-5-10-20 bill acceptor. A | New hold and re-spin features 

host of other 8-line games are add extra interest. Also Monday, M arch 1 6 

available that offer a variety of available: W-4, W-6, and an ex- Tuesd ay March 17 

jackpots, bonuses, and free tensive list of other proven . 

plays. 8-line units. 


SEE YOU THERE! 
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Pool Tables 


Bumpa Pool 
American Shuffleboard 

Features: All deluxe accessories; genuine 
Formica throughout; professional K-66 type 
rails; highest grade billiard cloth; guaranteed 
automatic ball return; exclusive “‘cue ball 
lock;’’ tamper-proof cash box; and cheat- 
proof ‘‘feather-touch”’ coin chute 
mechanism. 


Royal Oak 
Corner Pocket Billiard Supply 

Features: Contemporary oak design; one- 
piece 7/8”’ slate bed; aluminum, heavy-duty, 
adjustable leg levelers; cue ball separator; 
exclusive dump system featuring no elec- 
tronics; counter balanced ball tray; and slide 
chute operation. 
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The Classic 
American Shuffleboard 

Features: 38-1/2”’ x 54” x 31”’ high; 220 
lbs. (domestic packed) or 285 Ibs. (export 
packed); comes with one set of 10 high-grade 
balls (five red, five white), two high-quality 
48”’ cue sticks, one chalk holder, one box of 
pool chalk, one rules sign, extra tips, cement, 
and cue clamp. 


The Challenger“ 


— of every pool table on the market today! 


The Challenger 
Dufferin Inc. 

Features: Solid aluminum side panels; 
doweled and framed 1”’ slate; heavy-duty, 
laminated frame; full 6-1/2’’ hardwood rails 
covered with formica; built to BCA specs; out- 
side ends of leg pedestals finished with 
heavy duty molded plastic sleeves; and 
height-adjustable, die-cast metal leg levelers. 


Coin-Op Table 
Continental Manufacturers 

Features: Mechanical design and architec- 
tural features simplified; constructed of the 
best materials using wood, imported Italian 
slate, and lamination; reliable coin 
mechanism; heavy-duty lock box; and drop 
or push chute. 


Ce 


Bump-A-Pool 
Dynamo 

Features: Quality all-plywood construction; 
rugged corner caps; heavy duty casted 
bumpers; slate top covered with quality 
green billiard cloth; and easy-to-adjust leg 
levelers. 


Uiabiesompaesal = 


HOLD & RE-SPIN 


THE BEST 
JUST GOT 
5B ETT E R WINNING HAND 


YAMATE ADDS A MONEY-MAKING HOLD AND RE-SPIN FEATURE TO 
LUCKY 8-LINES — AND INTRODUCES DRAW 8-LINES! 


If you thought Lucky 8-Line was a profit-puller wait until you offer your 
customers the first 8-line machine that has “Lucky's” advantages plus 
a Hold and Re-Spin feature too. 


Draw 8-Line offers Skill Stops, great sound effects, eye-catching 
graphics, a design for customer convenience and a reasonable price tag. 


SO WHY NOT EXTEND YOUR “LUCKY” STREAK BY 
PHONING US FOR DETAILS ON DRAW 8-LINE! 


YAMATE USA CORP "a4 


185 WEST MAIN STREET 


‘Your path to the 


DUDLEY, MA 01570 MICRO MANUFACTURING 
508-949-3595 e Fax: 508-943-1394 DEERE ace 
MEMBER AAMA 615-793-5510 e FAX: 615-793-5512 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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Pool Tables 


Dynamo Pool Table 
Dynamo 

Features: Availability in four sizes; modular 
coin box system; steel ball ramp; ‘“‘push Lok’’ 
plastic pocket liners; steel slate support 
system; polished chrome corners; standard 
interchangeable parts; plastic pocket ramp 
system; and plywood construction of 
floors/walls. 


Excaliber 
Dynamo 

Features: Solid hardwood oak rails and 
blinds; genuine handmade leather pockets 
with bullion decorative fringe highlights; oak 
V-shaped cabinet; sturdy country club oak 
legs; brass inlays; brass push chute; and 
standard Dynamo components. 


The Coin 
Global Billiards 

Features: Solid all-plywood construction 
with high-pressure Formica laminate; solid 
hardwood rails with full-size K-66 profile rub- 
ber cushions; a magnetic separator; anti- 
cheat mechanism; one-lock sliding window; a 
trap door for debris removal; no chalk pro- 
blems; and a new free play feature with the 
turn of a key. 


Old Timer 
Global Billiards 

Features: This has all of the same features 
as the standard Global Coin table; available 
in three sizes: 7'40”’ x 80’’; 8’44”’ x 88”: or 
9’50”’ x 100”’ (three-piece 1”’ slate); also 
available with the new free play feature with 
the turn of a key. 
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Pro Series Coin-Op Table 
Murrey & Sons Co. 

Features: New high tech design; 
polyethylene one-piece ball return system 
with magnetic 2-1/4’ and 2-3/8”’ cue ball 
separator; solid hardwood and plywood con- 
struction; professional cushions and 
wool/nylon blended cloth; fully adjustable 
coin slot from 25 cents to $1 per game; 
separately keyed and locked metal cash 
drawer; solid hardwood pedestals with 6” 
easy level leg adjusters; available in 3-1/2’ x 
7’ or 4’ x 8’ size. 


Series D 
United Billiards Inc. (U.B.1.) ) 

Features: ‘‘Works in a drawer’ (the entire 
coin mechanism is housed in a drawer); all- 
plywood “‘tongue and groove”’ construction; 
slate supported from end to end; push chute 
adjustable to $1; large locking cash box; 
steel, chrome-plated legs; and comes in four 
sizes: 6’, 6-1/2’, 7’, and 8’. 
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Pool Tables, Foosball 


Series E & T 
United Billiards Inc. (U.B.I.) : 
Features ‘‘Electronic rack/time play”’ 
allowing price and play modes to change 
automatically; other adjustments and 
features offer flexibility to the operator. The 
Series T is a simpler version of the Series E 
with rack only and without automatic ad- 
justments. Both are available in 6-1/2’, 7’, 
and 8’ and operate on low current with op- 
tional bill acceptor. 


EE 


Cougar ZD-4 
Valley Recreation Products 

Features: Available in four sizes; redesign- 
ed coin chute; all-plywood cabinet; durable 
high-pressure laminate; coin mechanism ad- 
justable to $1 play; reliable ball separator; 
one-piece Italian slate; end-to-end slate sup- 
port system; and double-reinforced 
fiberglass legs. 
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Series S 
United Billiards Inc. (U.B.1.) 

Features ‘‘Sideball viewer,”’ with an op- 
tion of magnetic or 2-3/8’’ cueball; ‘“‘works 
in a drawer’; all-plywood tongue and groove 
construction; slate supported from end to 
end; push chute adjustable to $1 with large 
locking cashbox; steel and chrome-plated 
legs; comes in three sizes: 6-1/2’, 7’, and 8’. 


eS 


The Leopard 
Valley Recreation Products 

Features: Can be pre-set for Rack Play, 
Time Play, or Rack/Time Play for full ad- 
justability; functional components are hous- 
ed in a unitized service drawer for easy 
repair; also, reinforced fiberglass legs, im- 
ported Italian slate, choice of 93-inch or 
101-inch models. 


Bumper Pool 
Valley Recreation Products 

Features: Slate bed covered with genuine 
green billiard cloth; stainless-steel corner 
caps; aluminum bumpers, rubber cushions; 
hardwood rails; legs with individual levelers; 
the feel of leather with a specially developed 
Pionite laminate; and ball return to the end of 
the table. . 


Powerkick Soccer 
Amazing Games 

Features: Durable construction; sleek styl- 
ing; figures made of high performance, 
specially formulated material; hand grips are 
medium sized; one-piece, seamless field; 
solid rods; adjustable pricing from 25 cents to 
$1; made of high density fiberboard with 
plastic laminate and polyurethane paint 
finish; and a pedestal base. 


BELAM 


America’s National & International Distributor of all amusement machines 


GREAT GAMES FROM BELAM 


BELITA WORLD SPORT FOOSBALL 


This is the BEST foosball game ever made with many 
features not found in any other table—with GLASS 
TEMPERED TOP! 


BELITA KIDDIE RIDES 

Great rides such as MUCCA COW, SILVESTRO CAT, 
3 ~SOMARO DONKEY. All rides with fascinating music. 
These are great Kiddie Rides, produced in Italy just 
for BELAM. 


BELITA COIN COUNTERS 

Manual and electric. These wondertul small compact 
counters are ideal for the Industry. INEXPENSIVE e 
RELIABLE ¢ AND SO PRACTICAL. 


And 


These Very Special, GREAT Games! 
HOLOGRAM TIME TRAVELER e FINAL LAP II 
HOP-A-TIC-TAC-TOE ¢ ‘CISCO HEAT Simulator 
ATARI ROAD RIOT ¢ COSMO GANG 


wy and Full Assortment of: 
oe) “ Upright Video Games 
& + Deluxe Driving Simulators 
ane DATA EAST Pinball Machines (the BEST!) 
g, 
“Ge R. H. BELAM COMPANY, INC. 
(4 Nassau Plaza ¢ One Fulton Ave ¢ Hempstead, NY 11550 
DS 


Tel: (516) 292-2670 © Fax: 516-486-0957 
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Foosball 


World Sport Foosball 
R.H. Belam 

Features: Deluxe model with patented 
‘quiet play’; tempered glass-top covering 
the playfield; telescopic rods with ball bear- 
ings; tamper-proof ball return; sturdy 
aluminum legs; and playfield made of 
tempered glass. 


Texas Style Soccer Table 
Dynamo 

Features: The Texas Style table has the 
same features as the DS-3 table with the ad- 
dition of a three-man goal, black cabinet, and 
wood handles. 
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Rene Pierre Foosball 2000 
Brady Distributing 

Features: Hard chromed outside rods, 
hard varnished beech furniture finish of the 
cabinet, locking device by the latch, steel in- 
side ball chute, light shock absorber springs, 
adjustable number of balls for each game, 
and removable gerflex base for easy 
Cleaning. 


Premier Championship Soccer Table 
Imperial International 

Features: Burn-resistant, laminated Nava- 
jo oak; triple-chromed solid rods; one-piece 
laxan playfield; longer, soft rubber handles; 
medium density fiberboard core is higher im- 
pact resistant than plywood; solid fiberboard 
core legs; steel cross dowel construction; 
and recessed drawer system. 


DS-3 Soccer Table 
Dynamo 

Features: Polypropylene playing figures for 
breakage resistance, a molded playfield con- 
structed of high-pressure laminate, steel 
quick-glide rods, slide-out drawer, choice of 
nine or 11 balls, a molded ramp, a one-piece 
cabinet, and Dynamo-sponsored regional 
and national playoffs. 


Indoor Soccer 
Murrey & Sons 

Features: Solid chrome-steel rods, 
tournament-size cabinet playfield, profes- 
sional scoring device, chrome ash trays, 
rubber-handled grips, easy access ball 
return, genuine ABT coin slot({25 cents stan- 
dard), special metered ball-count 
mechanism, and non-slip rubber casters. 


OP rene pierre FOOSBALL COMPETITION 2000 


Hard varnished beech furniture. Hard chromed outside 14 mm @ rods. Adjustable number of balls for each game. 

Strong and heavy structure. Special steel inside rods. Legs and crossbars are packed together 

Locking device by latch. Unbreakable players non revolving on rods. inside the game. 

Removable gerflex base for easy cleaning. Steel inside ball chute. Height 36% in. - Length 61 in. 

Huge ashtrays far from playing area. Light shockabsorbers springs. Width 39% in. - Weight 200 Ibs. 
Exclusive Importer and Distributor Miami, FL 

4308 Wilmont Road, P.O. Box 19269 305-621-1415 
Chattanooga, TN Charlotte, North Carolina 28219 Orlando, FL 


615-855-0322 (704) 357-6284 « FAX #(704) 357-1243 407-872-1666 
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Foosball, Air Hockey, Shuffleboard 


Tournament Soccer 
Penn-Ray Sutra 

Features: Easily accessible scoring unit 
(made of unbreakable plastic); white goal 
hole liner for clear identification and protec- 
tion of the goal mouth area; large easy-grip 
handles; a patented ball metering system; 
vends nine to 11 balls; and solid rods. 


The Standard 
Tornado Table Soccer 

Features: Long-lasting men; the ‘‘McCloud 
Split-Bearing,’’ octagon handles; rubber 
bumpers; solid-steel posts; stainless-steel 
rods; hand-crafted fiberwood cabinet; high 
pressure laminate surface; three-man goalie; 
simple lock system; and nine balls dispensed 
per game. 


Dynamo Air Hockey 
Dynamo 

Features: Heavy-duty, long-wearing 
laminate top; premium blower and rail con- 
struction; player-approved goal size and 
table design; centerline for tournament play; 
deluxe mallets and pucks; electronic scoring 
with digital readout; push coin chutes; and 
easy removal of goal for service. 


Deluxe Air Hockey 
Dynamo 

Features: The features are the same as the 
Dynamo Air Hockey with the addition of a 
deluxe color package and overhead scoring 
to enhance player appeal. 
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SST-8 Table Hockey 
Imagination Leisure 

Features: Stainless-steel top; twin-drop 
coin chutes; solid-state mechanism; 
automatic scoring with ‘‘game over’’ light; 
automatic puck return/puck lock-in at game’s 
end; adjustable time; access doors to all 
parts of the game; safe cash box; 100 per- 
cent mica cabinet; and reinforced 
goals/frame. The SST-8 is 103”’ x 50’’; the 
SST-Lite, 79”’ x 44”’. 


Royal Bank Shot (9 ft.) 
American Shuffleboard 

Features: Compact size allows for easy fit 
in locations; pin-gate control to prevent free 
play; slick Dura-Lak finish; climatic adjusters 


to ensure a level playing surface; electric 


(digital) scoreboards; and kits for organizing 
tournaments or leagues. 


STAINLESS STEEL TOP 


WONT 
WEAR OUT: 


SST is the ideal game for thousands of appreciate the serviceability, rugged 
operators worldwide. Why? Because it trouble-free construction, and built-in cash 
consistently produces higher earnings and box security. 
its Stainless Steel top just won't wear out! And best of all, you can purchase SST 

SST is loaded with features that players direct from the manufacturer and save 
want—digital scoring, fast action, and a hundreds of dollars. In fact, our nearly 
good solid feel. Operators like you really indestructible SST costs you less than the 


competition’s game with a better top and 
significant service advantages. So, isn’t it 
about time that you make your life easier 
and more profitable? Call or 
FAX today and place 
your order. 


stainless 
steel top 


Two Sizes: $1795 


SST-8: 103" x 50" mica foP 
SST Lite: 79" x 44" 


SST’s are found in some of the finest locations in 
the world including: 
O Disneyland O Disneyworld — 
O Show Biz Pizza Oi Malibu Grand Prix 251 Dixon Avenue, Amityville, NY 11701 
XW Pizza Time “I Chucky Cheese (516) 842-4242 
“Putt Putt Golf & Games FAX: (516) 842-0532 


_ BUYER’S GUIDE 


Royal Cushion (9 and 12 ft.) 
American Shuffleboard 

Features: The 9 ft. has the same features 
as the 9 ft. Royal Bank Shot; the 12 ft. 
features a ‘“‘horse collar game’”’ where up to 
nine players score individually; adjustable 
pin-gate control for 15, 21 and 51 points; a 
Rail-Type Electric Scoreboard, and a full set 
of accessories. 


Dynamo Shuffleboard 
Dynamo . 

Features: Totally electronic operation; 
automatic shut-off; unique scoreboard 
design with programmed pause and audible 
feedback on each score; 3/16”’ poured, resin 
finush applied to the 4/4 maple playing sur- 
face; a rich oak cabinet; heavy-duty leg 
levelers; and optional light kits and dollar bill 
acceptor. 
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Shuffleboards, Misc. Table Games 


Royal Longboard 
American Shuffleboard 

Features: Availability in 16-, 18-, 20-, and 
22-foot sizes; pin-gate control; Dura-Lak 
finish; climatic adjusters; electric 
scoreboards; sparkler weights; tournament 
kits; a scoreboard lit by pedestal fluorescent 
lamps; and complete accessories and 
instructions. 


Grand Master Shuffleboard 
Playfair Shuffleboard 

Features: 3’’ solid maple playing surface 
with silk-screened graphics; microprocessor- 
controlled, over/under cash box doors; 
available without coin doors for time rental 
play or home use; and available in smaller 
18’ size; customized options inlcude black 
lacquered siding and ply-barrier control 
device to prevent free play. Also available in 
the Signature Series for home use. 


Classic | & ll 
Classic Wood Products 

Features: Constructed of birch and poplar 
with a hard maple top; curved steel- 
reinforced corners; available in three sizes: 
16-, 18-, and 22-feet long. The Classic II 
features are identical to the Classic | with the 
added feature of an electronic eye. 


Rattle and Roll Table 
Bush Electronics 

Features: Up to four players can choose 
Poker-Dice or Liar’s Poker; battery powered 
with the charge maintained by solar panels . 
on the top of the table; needs just 75 watts of 
light overhead; 25 cents for 60 seconds; to 
spin the dice cage, players press the button 
on the edge of the tabel in quick motions to 
make the dice “‘rattle and roll.’’ 


ALL BUYER'S GUIDE 


Misc. Table Games 


Bauchaa!! 

Cortesi Research & Development 
Features: Based on the ancient Italian 

game of boccie; Play indoors with balls 

similar to billiard balls; Game is 32”’ high, 

9’5”’ long, and 54”’ wide; Toss area is 4’ long 

and 2’ wide; and ball racks are built in. 


Shuffle Ball 
Les Industries Electro Jeux 

Features: A mini-shuffleboard with red and 
blue siding pieces; polished wood playing 
surface; sleek, black handrails; a halogen 
lamp hanging overhead and stools are op- 
tional; available in coin-operated or non-coin- 
operated model. 


Roll-R-Ball 
Design Plus 

Features: A mini-shuffleboard 75” long, 
40”’ high, and 48” wide with two eight-inch 
drink ledges attached; high pressure 
laminate construction; digital sound; 
microprocessor-controlled time and score; 
clear score and resume feature; operator set- 
tings for time and score; laser lighting along 
each side; and an optional $1-$5 bill 
validator. 


Tournament Master 
National Sports Games 

Features: Two- to four-player coin operated 
table tennis keeps playing surface tilted until 
coins are inserted; regulation scoring is pro- 
vided with a bright LED scoreboard; ad- 
justable price and time settings; dual coin 
mechs; paddles and balls included; and op- 
tional ball dispensing machine. 


Super Chexx 
1.C.E. 

Features: Advanced version of the popular 
Chexx ice hockey game with a dome top; 
brightly colored heavy base cabinet; and dual 
coin mechanisms; reconditioned original 
Chexx games also available. 


Rollerball 
Rollerball Inc. 

Features: A table game involving two- 
handed participation; the object is to score 
goals by propelling a one-inch steel ball into 
the opponent’s goal; two wooden paddles per 
player, the ball, and three-by-five foot playing 
surface; the paddles are used to defend three 
goals; working on a new low-cost design, with 
manual rather than automatic scoring. 
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Advent Technology 


5621 Baltimore National Pike 


Baltimore, MD 21228 
(301)744-3700 
FAX: (301)747-5343 


Altec Manufacturing Inc. 


245 Vine St. 

Suite A 

Reno, NV 89503 
(702)323-2900 

FAX: (702)323-5333 


Amazing Games 
~ P.O. Box 5305 
Portland, OR 91228 
(503)222-3103 
FAX: (503)655-0726 


American Shuffleboard 
210 Patterson Plank Rd. 
Union City, NJ 07087 
(201)865-6633 


Antique Apparatus Co. 
2525 237th St. 

Torrance, CA 90505 
(213)534-1511 

FAX: (213)534-3620 


Arachnid Inc. 
6421 Material Ave. 
Box 2901 

Rockford, IL 61111 
(815)654-0212 

FAX: (815)654-0447 


Aristocrat Inc. 
750A South Rock Blvd. 
Reno, NV 89502 
(702)329-7767 

FAX: (702)329-5646 


Arjay 

119-A Thornton Dr. 
Hyannis, MA 02601 
(508)771-6088 

FAX: (508)771-6119 


Duke Distributing 
210 Cherry St. 
Franklin, KY 42134 
(502) 586-1773 
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Atlantic & Pacific 
1428 N. Broad St. 
Hillside, NJ 07205 
(201)926-0700 

FAX: (201)926-3512 


Bally Gaming 

6601 So. Bermuda Rd. 
Las Vegas, NV 89119 
(702)896-7777 

FAX: (702)896-7770 


R.H. Belam Co. Inc. 
Nassau Plaza 1 Fulton Ave. 
Hempstead, NY 11550 
(516)292-2670 

FAX: (516)486-0957 


Big Ten Electronics 
124 2nd Ave. So. 

Great Falls, MT 59405 
(406)452-7361 


Brady Dist. Co. 
4308 Wilmont Rd. 
Charlotte, NC 28208 
(704)357-6284 

FAX: (704)357-1234 


Bundra Games 

3955 Suffolk Lane 
Hoffman Estates, IL 60195 
(708)705-5991 

FAX: (708)705-8095 


Bush Electronics 
300 Ames St. 
Saginaw, MI 48602 
(517)797-0200 

FAX: (517)797-0069 — 


Classic Wood Products 
1181 RR 9 South 

Columbia City, IN 46725 
(219)248-2958 


Cointek (USA) Corp. 
216 Rt. 206 

Suite #17 

Hillsborough, NJ 08876 
(908) 281-0616 

FAX: (908)281-0316 
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Continental Mfg. 
611-623 Holt St. 

P.O. Box 3232 
Montgomery, AL 36109 
(205)272-2460 

FAX: (205)265-951 1 


Corner Pocket Billiard 
Supply 

134 Regal St. 

Billings, MT 59102 
(406)259-4898 

FAX: (406)245-7757 


Cortesi Research & 
Development 

P.O. Box 121 

Arcola, MS 38722 
(601)332-3258 


Design Plus 

737 E. Marietta Ave. 
Peoria Heights, IL 61614 
(309)682-9359 

FAX: (309)682-9394 


Drew Industries 

120 Southwest Dr. 
Spartanburg, SC 29301 
(803)574-0162 

FAX: (803)574-7680 


Dufferin Inc. 
4240 Grove Ave. 
Gurnee, IL 60031 
(708)244-4762 


Dynamo (Foxtronics) 


2525 Handley-Ederville Rd. 


Richland Hills, TX 76118 
(817)284-0114 
FAX: (817)284-7606 


Entertainment 
Enterprises 

25 Hutcheson Place 
Lynbrook, NY 11563 
(516) 593-5050 
800/645-2162(outside NY) 


Foxtronics (Dynamo) 


2525 Handley-Ederville Rd. 


Richland Hills, TX 76118 
(817)284-0114 
FAX: (817)284-7606 


GAME MANUFACTURERS (listed in alphabetical order) 


Gametronix 

8053 Bloomington Fwy. 
#121 

Minneapolis, MN 55420 
(612) 935-4775 


Global Billiards 
1263 W. 132nd St. 
Gardena, CA 90247 
(213)327-0562 

FAX: (213)327-3816 


Golden Age Jukebox 
650 Cochran St. 

Suite #1 

Simi Valley, CA 93065 
(805)584-0515 

FAX: (805)584-2536 


Grayhound Electronics 
Rt. 37 & Germania Station 
Road 

Toms River, NJ 08753 
(201)341-5200 
800/222-0491 (outside NJ) 


imagination Leisure 
251 Dixon Ave. 
Amityville, NY 11701 
(516)842-4242 

FAX: (516)842-0532 


imperial International 
1270 Valley Brook Ave. 
Lyndhurst, NJ 07071 
(201)507-0936 

FAX: (201)507-9181 


Innovative Concepts in 
Entertainment (I.C.E.) 
1501 Kensington Ave. 
Buffalo, NY 14215 
(716)833-0481 

FAX: (716)833-1342 


International Game 
Technology (IGT) 
520 So. Rock Blvd. 
Reno, NV 89502 
(702)323-5060 

FAX: (702)788-6564 
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Kramer Manufacturing 
1100 Towlin Ave. 
Lakewood, NJ 08701 

(201) 367-7810 
800/631-2126 


Leisure Entertainment 
Ltd. 

25 Hutcheson Place 
Lynbrook, NY 11563 
(516)593-5050 

FAX: (516)593-5896 


Les Industries Electro 
Jeaux 

1361 Boul Smith Sud. 
Thetford Mines (Quebec), 
Canada GGG 6K8 
(418)338-5131 

FAX: (418)338-1500 


Merit Industries 

2525 State Road, Box 5004 
Bensalem,PA 19020 

(215) 639-4700 
800/523-2760 


Micro Manufacturing 
535 Old Nashville Hwy. 
P.O. Box 1103 
LaVergne, TN 37086 
(615)793-5510 

FAX: (615)793-5512 


Murrey & Sons Co. Inc. 
14150 So. Figueroa St. 
Los Angeles, CA 90061 
(213)321-5161 

FAX: (213)217-0504 


Music Videos 

14 Scott Ct. 

Ridgefield Park, NJ 07660 
(201)641-4017 

FAX: (201)541-4288 


National Sports Games 
1711 W. Rose Garden 
Suite #4 

Phoenix, AZ 85027 
(602)470-1490 


Nintendo of America Inc.| RAM Star 


P.O. Box 957 

4820 150th Ave. NE 
Redmond, WA 98052 
(206)882-2040 

FAX: (206)882-3585 


NSM-America, Inc. 
5207 N. Rose 
Chicago, IL 60656 
(312)992-2280 


Omni 

334 Knight St. 
Building #1 
Warwick, RI 02886 
(401)732-2789 

FAX: (401)732-6710 


PARS Electronics 
2719 Interstate St. 
Charlotte, NC 28208 
(704)398-1177 

FAX: (704)398-1577 


Penn-Ray 

P.O. Box 1088 
3161-A State Rd. 
Bensalem, PA 19020 
(215)638-4720 

FAX: (215)639-2732 


Pioneer Laser 
Entertainment Inc. 
2265 East 220th St. 
Long Beach, CA 90810 
(213)746-6337 

FAX: (213)816-5111 


Playfair Shuffleboard 


Co. Inc. 

7021 Bluffton Rd. 
Ft. Wayne, IN 46819 
(219)747-7288 

FAX: (219)747-0470 


Quantum Industries 
366 Stamm Rd. 
Newington, CT 06111 
(203)667-7655 

FAX: (203)666-8767 


21210 Hwy. 60 
Platteville, CO 80651 
(303)737-2441 


Rock-Ola Manufacturing 


313 S.Rohlwing Road, 
Hwy. 53 

Addison, IL 60101 
(312)629-9200 


Roller Ball 

2829 So. Memphis St. 
Aurora, CO 80013 
(303)693-4978 


Rowe International Inc. 
75 Troy Hills Road 
Whippany, NJ 07981 
(201)887-0400 


Seeburg Phonograph 
1105 Westwood Ave. 
Addison,IL 60101 
(312)543-1270 


Sigma Dist. 

One Aerojet Way North 
Las Vegas, NV 89030 
(702)399-5000 

FAX: (702)399-5300 


SMS Manufacturing 
Corp. 

601 Prospect St. 
Lakewood, NJ 08701 
(908)370-3030 

FAX: (908)363-6329 


Tekbiilt Inc. 
3979 Mann Rad. 


Huntingdon Valley, PA 19006 


(215)322-3232 
FAX: (215)322-3238 


T.O.P. Dist. Co. Inc. 
739 Linden Ave. 
Rochester, NY 14625 
(716)586-1100 

FAX: (716)248-8777 


PLAY METER 


Tornado Table Soccer 
Inc. 

4959 Rendon Rad. 

Ft. Worth, TX 76140 
(817)483-6646 

FAX: (817)561-2899 


U.S. Games 
5825-B Peachtree 
Crossing E. 
Norcross, GA 30092 
(404)441-2910 

FAX: (404)446-2211 


U.B.L. 

51 Progress St. 
P.O. Box 37 

Union, NJ 07083 
(201)686-7030 

FAX: (201)686-1518 


Universal 

745 Grier Dr. 

Las Vegas, NV 89119 
(702) 361-3166 


Valley Recreation 
Products Inc. 

333 Morton St. 

P.O. Box 656 

Bay City, Ml 48706 
(517)892-4536 

FAX: (517)892-6513 


Video Lottery 
Consultants (VLC) 
2311 So. 7th 
Bozeman, MT 59715 
(406)586-4423 

FAX: (406)586-821 1 


Wurlitzer 

30-55 Vernon Blvd. 

Long Island City, NY 11102 
(718)721-4000 

FAX: (718)626-1163 


Yamate USA Corp. 
185 West Main St. 
Dudley, MA 01570 
(508)949-3595 

FAX: (508)943-1394 
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| m not a game designer; I don’t even 

play one on TV. But it doesn’t take a 
designer, or even a designer wanna-be to 
notice some of the common features of 
successful games. I’m beginning to 
wonder whether the similarities beginning 
to appear are flukes, or if they are the result 
of manufacturers opening their eyes to 
what works (that means ‘‘sells’’) and what 
doesn’t. 

I thought I'd take a little time to point out 
a few of the things that winning games 
have incommon. Ihave no greater insight 
than the next guy; most of these things are 
obvious when you think about them. But 
they are important because each factor 
contributes to a game’s potential pro- 
fitability. When operators notice details 
like these, they can separate the money- 
makers from the duds... 

Realism 

Video games and pinballs are machines 
of escapism. They are to our current 
culture what the nickelodeon was decades 
ago. The more complete the escape, and 
the more of reality a player can abandon in 
play, the better the game will do. 

Some videos do this by building a com- 
plete environment around the player. High 
Impact Football and Clutch Hitter, for in- 
stance, have sportcasters, cheerleaders, 
and screaming fans to make the player feel 
like.a sports star. That’s addictive—feed 
the player’s ego and he will be married to 
the machine for life. 

Think about what makes Mad Dog 
McCree such a hit: the player gets to shoot 
at real people with a rather realistic gun. 


118 


PLAY METER AUGUST 1991 


Watching the players concentrate as they 
square off against McCree’s villains 
leaves little doubt that players feel like 
they’re in the Old West. 

The Machine: Bride Of Pinbot asks the 
player to turn a man-made machine into a 
living, breathing woman. The ‘‘metamor- 
phosis’’ is accompanied by an EKG 
display, chillingly realistic heartbeat, and 
an obviously warm, human female voice. 
You don’t always have to go big budget or 
super high-tech to make the illusion more 
real; you only need the right sound or 
visual at the right moment. 


Tom Yager 


What makes a good 
game really good? 


Gals Panic certainly gives male players 
something worth playing for. 

Negative messages to warn players that 
they’re not doing so well also work in the 
right circumstances. The undertaker in 
Mad Dog McCree is someone a player 
does not want to see. 

Involve the player 

If the player has a clear objective and at 
least some hint of how to get to it, you’ve 
got half the game down. Cloud the objec- 
tive or make the path to it impossible to ob- 
tain and you’ve constructed a loser. 

Gilligan’s Island has some of the best 


‘‘My point is merely to show that anyone can 
analyze a successful game and figure out some of 
the reasons it makes money. ’”’ 


Make the reward worth the effort 

Game play is hard work. If the software 
is good enough to leave the player drench- 
ed with sweat, you’d better come through 
with one hell of a payoff for completing the 
main objective. Gone are the days when 
it’s enough to just move to the next 
‘‘wave.”’ Players will gravitate toward the 
games that best reward their hard work. 
Does that mean lots of noise and lights? 
Not always. The big payoff in Funhouse, 
for instance, is a puking dummy’s head (it 
takes all kinds, doesn’t it?). 

But noise and lights are a good place to 
start—that’s the basic formula for Data 
East pins when the player makes the 
jackpot shot, activates multi-ball, or other- 
wise hits some major objective. Kaneko’s 


game rules I’ve seen and they’re simple to 
understand. The game’s a winner because 
the player knows what he is shooting for 
and can achieve the objective with a plan. 
It also helps to construct a plot and to place 
the player as a character in it. Gilligan’s 
Island does this—the player is Gilligan. 
Konami’s The Simpsons lets the player 
choose the character before game play 
begins—a setup that works best when the 
personalities of the characters are either 
well-known or clearly obvious. 
Namco’s Steel Gunner plays a short 
scene of a brutal terrorist attack to instill a 
sense of purpose in the player before the 
game begins. Shooting and driving games 
do the best job of satisfying the ‘‘player is 
part of the action’’ requirement because 
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they are generally done from the player’s 
perspective (the player can’t be seen on the 
screen). 

Keep the player informed 

I’ve already mentioned that game soft- 
ware must provide a worthwhile reward 
for reaching the final objective. It’s also 
important to keep the player informed 
while he’s on the way, too. If the game has 
a central objective, always let the player 
know how far away it is. The clock in the 
center of the Funhouse playfield is a 
perfect, constant meter of how much fur- 
ther the player has to go to reach the objec- 
tive. The long-range scan window on 
Strike Force shows how many villains re- 
main, and where they are located. 

If the player loses the game knowing 
how much further he had to go to reach the 
next objective, he’ll have a measure of 
how much better he must do next time; he 
will play again. 

Keep it exciting 

The moment boredom sets in, the player 
is finished. I’ve seen players walk away 
from games in progress out of boredom. 
The astonishing thing is that it’s so easy to 
avoid. Remember that excitement takes 
several forms. Steel Gunner and other 
shoot-em-ups deliver ‘‘kill or be killed”’ 
excitement. Checkpoint and Hard Drivin’ 
simulate the thrill of high-speed racing 
competition. Rampart challenges the 
player to out-think the enemy and makes 
him watch the carnage that is the result of 
his plan. 

For excitement, I think Data East pins 
have the best formula. You can always 
count on a maddening mix of music, 
lights, and voices that combine to make 
you feel as though your life depends on 
winning. They build the excitement 
gradually—another important aspect. If 
you give the player too much too soon, 
first-timers and other timid players will be 
frightened away; expert players will be left 
with nothing to keep playing for. 

Make it unique 

Each game should have some spark to 
it, some individuality that makes it stand 
apart from the others. Williams knows this 
well: every game has its own gimmick, 
from talking dummies to spinning heads. 
It doesn’t have to be earth-shattering, 
either. A simple device like the LED sights 


in Laser Ghost can help give a game a 
flavor of its own. | 
Another way to give a game its own flair 
is to base it on a licensed theme. The Simp- 
sons (pin and video), Gilligan’s Island, 
and the upcoming Batman and Terminator 
2 pins all share licensed themes. A license 
is more than a way to get people interested 
in a game. It sets a framework for a 
designer that often brings impressive 
results. 
Put in something for everyone 
Expert players are, in most markets, 
much rarer than the less gifted. Since the 
majority of people dumping money into 
games are average or lesser players, a 
good game takes care to provide entertain- 
ment to good and bad players alike. 
Videos like Clutch Hitter that let the 
player choose the difficulty level before 
starting have the right idea. While it’s con- 
ceivable that a great player might take ad- 
vantage of a lower skill level to lengthen a 
game, it’s more likely that the experts 
would rather be challenged. 


In pinball, The Simpsons and Cactus | 


Jack’s both allow even the most inex- 
perienced player to stumble into multi-ball 
play. Expert players recognize that there 
are greater goals to strive for, but often, 
for lesser players, a little reward is enough 
to satisfy. 

There are easily dozens more examples 


like these, golden rules of game design that 
are closely tied to what players call “*fun.”’ 

When I walked the floor of the ACME 
show, and followed up later with tours of 
popular arcades, I was pleased to find that 
a number of manufacturers seemed to be 

genuinely interested in entertaining 

players. The application of technology for 
its own sake was pretty rare (but not non- 

existent). Gadgets and high-tech twists 

were mostly applied in ways that truly add- 

ed to players’ enjoyment, thereby increas- 

ing a game’s earning power. 

That manufacturers seem to know part 
of the formula for fun doesn’t guarantee 
that there will never be any flops. There 
isn’t enough creativity in the world to en- 
sure that every game released will be a hit. 
It’s best to participate in the game-buying 
market with your eyes open, making your 
own decisions based on the rules that 
you’ve seen proven in your own locations. 

I won’t pretend that what I’ve presented 
here is any kind of gospel, or that it will 
work for everyone. My point is merely to 
show that anyone can analyze a successful 
game and figure out some of the reasons it 
makes money. That’s a worthwhile effort, 
because the result is a set of criteria that 
gives you more than a gut feeling or 
manufacturer’s propaganda to go on when 
it’s time to buy anew game. [1 


“Simply The “Best” 


8 Liners From Games of Tennessee 


GAMES AVAILABLE: 

W-4, W-4 F-5, CHERRY BONUS, 
CHERRY BONUS II, W-6, W-7, W-8. 
W-11, CHERRY MASTER, 
ELDORADO, & MORE 


WE FEATURE: 


e WELLS GARDNER MONITOR 

e CHOICE OF MARS OR LEISURE 
$1,5, 10, & 20 BILL ACCEPTOR 

e 12 AMP POWER SUPPLY 

e SEPERATE COIN BOX 

e IN HOUSE MANUFACTURING 

e TRIPLE INSPECTION QUALITY 

e FREE DELIVERY IN MOST AREAS 


CALL TOLL FREE! 1(800)456-6882 


GAMES OF TENNESSEE, INC. 
1220 WEST JACKSON, SHELBY TN 37160 
615/684-0100 
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Houston hosts national 
air hockey tournament 


record 85 players took part in the 

1991 National Air Hockey Cham- 
pionships, held at Houston’s Fame City on 
April 20-21. Over $10,000 was put up for 
grabs by co-sponsors Dynamo, Fame Ci- 
ty, and others. Players came from such 
cities as Dallas, San Antonio, Atlanta, 
Philadelphia, Minneapolis, and Denver. 
But those from Houston fared best in the 


event. 
Houston’s Tim Weissman captured the 
national title for the fifth consecutive year, 
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a feat that ties him with Jesse Douty of 
Atlanta. Douty, ironically, was the man 
Weissman defeated to win the 1991 
crown. Albert Ortiz of Houston finished 
third, followed by Robert Hernandez 
(Houston), Paul Marshall (Dallas), T.C. 
Cabot (Houston), and Andy Yevish 
(Philadelphia). Sixteen-year-old William 
Upchurch of Arlington, Texas, placed 
eighth and became the youngest player 
ever to finish in the top 10 of a nationals. 
The other division winners include: 


From left: Robert Hernandez, Paul Marshall, Tim Weissman, J 


esse Douty, and Albert Ortiz. 


Pro B: Anton Mawhood of Houston. 
Expert: Patrice Nale of Houston. 
Women’s: Patrice Nale. Amateur: Bang 
Tran of Houston. Novice: Thomas Nelson 
of San Antonio. Beginner: Zaher Broubi 
of Houston. 

For more information on the remainder 
of this year’s tournaments, which offer 
over $60,000 in prize money, contact 
Mark Robbins at Dynamo, (800) 
527-6054. C) 
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Houston’s Fame City served as the tournament site. 


he 10th edition of the Ohio Coin 

Machine Association/Valley 8-Ball 
State Championship Tournament, held 
May 2-5 at the Richland County 
Fairgrounds in Mansfield, proved to be the 
largest in OCMA history. 

Eight hundred players competed for 
$16,000 and a chance to participate in the 
international VNEA championships. 
Thirteen OCMA member operators pro- 
vided the event with 132 men’s and 32 
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women’s teams. 

The top finishers included: 

Open Division: Ist place: Airways 
Billiards #1, Dayton; 2nd place: Larry 10 
Pin #1, Defiance; 3rd place: Double Dia- 
mond #2, Defiance; 4th place: Raiders #8, 
Warren. 

Women’s Division: |st place: 3’s Co. 
#2, Youngstown; 2nd place: Tommy's 
Gimme A Break, Warren; 3rd place: J.B. 
Shaker’s #4, Defiance; 4th place: 


Racking ‘em up in Ohio 


Characters Misfits, Warren. 

The 1991 tournament was highlighted 
by two ‘‘30 Zip’? games—one by Tim 
Roberts (A. Van Brackel & Sons, De- 
fiance), the other by Tom Loudermilk 
(Hughes Music Co., Springfield). 

The 1992 event will be held on April 
30-May 3 at the same location. Contact 
OCMA at (614) 486-8677 for more infor- 
mation on the league program. [1 
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Nancy Stull displays the Meritorious Service Award given in memory of her late hus- 
band, Wayne Stull. OCMA pool league president John Ramberger is on the right. 
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Tournament director Jerry Dunbar (r) wishes good luck to Dale Shetler, the sheriff in 
Richland County, before the start of the ‘‘Celebrity Shoot-Out” match. 
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Whac-A-Mole™ 
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OCMA stages state 
dart tournament 


Ohio Coin Machine 


ASSOCIATION 


rer 
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look for 
an old 
friend! 
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Whac-A-Mole has been a great money- 
maker for years and it just keeps getting 
better. It is the one game that you should 
add to your operation. 


We can help with all your redemption 
needs. 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 

FAX 904-677-0794 

Telex 249-238 RACER 


Since 1970 ©Bob’s Space Racers, 1990 
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The top three finishers in the 301 Singles event, (I-r): Jim Jackson (Bremer Vending, Toledo), third; Lou Lovash 
(Gem Music, Dayton), first; and Chris Righter (Bremer Vending), second. 


Catalog for Players and Collectors 
Featuring specially selected cues by... 


Tim Scruggs * Richard Black 
Omega/dpk ¢ Benson ¢ Keith 
Libra * Peterson ¢ Padgett 
McDermott ¢ Hagan ° Guffey 
Porper * George ° Helmstetter 
Huebler ¢ Viking * Meucci 
Joss Custom Cues-Danny Janes 
Joss Cues West-Bill Stroud 
Szamboti ¢ Schuler 
Kersenbrock ¢ and many others 


} 
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pen Doubles 


J.J. Jackson and Lou Lovash (second and third from left), representing Gem Music, won the 301 0 
event. Chris Lemon (I) and Jim Adams (r), representing Hughes Music in Springfield, finished second. 


Cases by: Porper * George . . 
Centennial he Ohio Coin Machine Association 301 Mixed Doubles. 


(OCMA) recently conducted its se- Lou Lovash (Gem Music, Dayton), the 
cond State Electronic Dart Championship defending singles champ, returned to cap- 


For a FREE COLOR CATALOG in Columbus, drawing some 200 players. ture both 301 and Cricket Singles. Sam 
es ee or Bill McF oliaia They competed for over $4,000 in prize and Vicki Anderson won the 301 Mixed 
- 7 a.m. - 9 p.m. Mon-Fri . 
paw 404-787-4419 money. Doubles event, while Lovash and J.J. 
Or Write: CUE STIX Sixteen OCMA member operatorsheld Jackson teamed to capture the top prize in: 
742 Rocky Pt. Road qualifying tournaments across the state, 30] Open Doubles. 


Covington, GA 30209-USA 


with many of their league players takin ‘ee eadiiaat 
Visa and Master Card Accepted y gue players taking OCMA wished to thank its participating 


part. The two-day finals consisted of four member operators, Arachnid, Shaffer 
double-elimination events: 301 Singles, Distributing, and Cleveland Coin for their 
Cricket Singles, 301 Open Doubles, and assistance. (1 
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Merit holds inaugural 


erit’s World Series of Darts tour 

recently stopped in Spokane, Wash.., 
for the first-ever Northwest Open, a 
$5,000 event co-sponsored by Dilley 
Amusements. Community service spots 
by local TV and radio stations helped the 
tournament attract players and spectators. 

The charity event raised nearly $1,000 
for City Gate, an organization that feeds 
and assists the homeless in and around 
Spokane. 

In the Blind Draw Doubles category, 
Mike Tylzynski and ‘‘Bear’’ Borden cap- 
tured first place by defeating Edward Beck 
and Thomas Thurston. Other tournament 
winners include the following: 

Four-Person Team: Ist place: Steve 


Merit tournament director John Hooten (I) with the runners-up in the Mixed Triples 
event: Steve Smythe, Kathi Kaufman, and Dewayne Davenport. 


Northwest tourney 


mAb 


Arionus, Mark Bauch, Ed Munns, and 
Chris Seewald; 2nd place: Mike Tylzyn- 
ski, John Baxter, Mack McLendon, and 
Mike Luke; 3rd place: Steve Smythe, 
Albert Mendoza, Dewayne Davenport, 
and Jim Conant. 

Men’s Singles: | st place: Mark Bauch; 
2nd place: Mike Mechum; 3rd place: 
Larry Prewitt; 4th place: Dewayne 
Davenport. 

Women’s Singles: Ist place: Linda 
Gorrell; 2nd place: Kathi Kaufman; 3rd 
place: Helen Lux; 4th place: Lee Bauch. 

Mixed Triples: Ist place: Ed Munns, 
Mark and Lee Bauch; 2nd place: Steve 
Smythe, Kathi Kaufman, and Dewayne 
Davenport; 3rd place: Mack McLendon, 


Helen Lux (I), third place finisher in Women’s Singles, with Robin Kissee, general 
manager for Dilley Amusements. 


Kevin Luke, and Diana Giles; 4th place: 
Linda Murray, Mike Mechum, and Larry 
Prewitt. 

Men’s Doubles Cricket: Ist place: 
Mike Mechum and Larry Prewitt; 2nd 
place: Dewayne Davenport and Steve 
Smythe; 3rd place: Steve Arionus and 
Albert Mendoza; 4th place: Kevin Luke 
and Jake Murray. 

Women’s Doubles 301: Ist place: Lin- 
da Gorrell and Laura Moore; 2nd place: 
Cindy Luke and Linda Murray; 3rd place: 
Charlotte Randall and Cindy Prusa; 4th 
place: Kathi Kaufman and Diana 
Giles. LL] 
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Copyright 1991 by Billboard Publications, Inc. Compiled by the Billboard Research Department and reprinted with permission. 


Hot SINGLES 


TITLE ARTIST 
Label & Number/Distributing Label 


1. Rush Rush 

Virgin 4-98828 Paula Abdul* 
2. I Wanna Sex You Up 

Giant 4-19382 Color Me Badd* 


3. Unbelievable 
EMI 50350 EMF 


4. Power Of Love/Love Power 
Epic 34-73778 


5. Losing My Religion 


Luther Vandross* 


Warner Bros. 4-19392 R.E.M.* 
6. More Than Words 

A&M 1552 Extreme 
7. Right Here, Right Now 

SBK 07345 Jesus Jones 


8. Love Is A Wonderful Thing 
Columbia 38-73719 


9. Strike It Up 


Michael Bolton* 


RCA 2794 Black Box* 
10. Playground 
Motown 2088 Another Bad Creation 


11. Gypsy Woman (She’s Homeless) 
Mercury 868 284-4 Crystal Waters* 


12. Here I Am (Come And Take Me) 
Virgin 4-9914] UB40 


13. Place In This World 
Reunion 19019/Geffen 


14. How Can I Ease The Pain? 
Elektra 4-64897 


15. Walking In Memphis 


Michael W. Smith* 


Lisa Fischer 


Atlantic 4-88747 Marc Cohn 
16. I Don’t Wanna Cry 

Columbia 38-73743 Mariah Carey* 
17. Piece Of My Heart 

Giant 4-19364 Tara Kemp 


18. Lily Was Here 
Anxious 2187/Arista| Dave Stewart/Candy Dulfur* 


19. Never Gonna Let You Down 


Columbia 38-73643 Surface* 
20. P.A.S.S.1.0O.N. 
Impact 54046/MCA Rhythm Syndicate 


* available on vinyl 
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TITLE ARTIST 
Label & Number/Distributing Label 


1. Slave To The Grind 


Atlantic 82242 Skid Row 
2. Spellbound 

Captive 91611/Virgin Paula Abdul 
3. Efil4zaggin 

Ruthless 57126 N.W.A. 
4. No Fences 

Capitol 93866 Garth Brooks 
5. Gonna Make You Sweat 

Columbia 47093 C&C Music Factory 
6. Out Of Time 

Warner Bros. 26496 R.E.M. 
7. Time, Love And Tenderness 

Columbia 46771 Michael Bolton 
8. Mariah Carey 

Columbia 45202 Mariah Carey 
9. Shake Your Money Maker 

Def American 24278 The Black Crowes 
10. Coolin’ At The Playground Ya’ Know 

Motown 6318 Another Bad Creation 
11. New Jack City 

Giant 24409 Soundtrack 
12. Extreme ITI Pornograffitti 

A&M 5313 Extreme 
13. Schubert Dip 

EMI 96238 EMF 
14. Power Of Love 

Epic 46789 Luther Vandross 
15. Wilson Phillips 

SBK 93745 Wilson Phillips 
16. Heart In Motion 

A&M 15321 Amy Grant 
17. Don’t Rock The Jukebox 

Arista 868 1 Alan Jackson 
18. Cooleyhighharmony 

Motown 6320 Boyz II Men 
19. Unplugged 

Capitol 796413 Paul McCartney 
20. Mama Said Knock You Out 

Def Jam 46888/Columbia L.L. Cool J 


UARTER CORNER 


The ‘‘wins’’ and outs 


Vic Fortenbach 


of ticket dispensers 


Deltronic Labs’ ticket dispens 


icket redemption games have been get- 

ting quite complex over the last several 
years. However, one thing has remained 
the same—the ticket dispenser. 

This device, about the size of your open 
hand and weighing less than two pounds, 
is really quite simple. To load a flat of 
tickets (that’s 2,000), they are set into a bin 
just behind the dispenser. The tickets are 
fed into the rear of the dispenser through 
a channel. 

As the tickets are being fed, a tension 


Coin Controls’ Model CC200 


spring or springs (varies with ticket 
dispenser) must be held open with your 
fingers to allow the tickets to continue 
through the dispenser. Some of the newer 
models have a ‘‘ticket advance push but- 
ton’’ that aids the feeding of the tickets. A 
series of rollers within the dispenser pull 
the tickets from the ticket bin through the 
dispenser and out through a slot to the 
player. 

Once the tickets have been fed into the 
dispenser, the ticket ‘“‘notches’’ must be 


Clever Devices’ TVM 


lined up with an opto sensor (light beam 
sensor). The notches and the opto sensor 
work together with the game to vend the 
proper number of tickets to the player. 
One notch equals one ticket vended. If the 
sensor was to become inoperative due to 
dirt or ticket paper fragments, the ticket 
motor would continuously run and vend 
tickets. 

The game would then stop the ticket 
motor and display an error message. No 
unearned tickets would be vended. Some 
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games will keep the game operational but 
disable the ticket dispenser if trouble oc- 
curs. If you use care when filling the 
dispenser and use better quality tickets, 
you should not have any problems 
There are several types and manufac- 
turers of ticket dispensers. The oldest 
manufacturer is Deltronics Labs Inc. in 
Chalfont, Pa.; (215) 362-9112. Its 


DL-1275 is the mainstay of the industry, 
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THE STEINER Boys 
“WE VEND OVER BACKWARDS!” 


Steiner 
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being used in games manufactured by 
Skee-Ball, Meltec, and Doyle. 

The DL-1275 dispenser mounts to the 
game with four bolts and is operated by 
one motor enable wire, one ‘‘ticket notch’’ 
output wire, and two power connection 
wires (+ 12 volts and Ground). These four 
wires are connected to the game by a stan- 
dard four-pin molex connector. A new 
ticket advance push button has been add- 


(And so do the quarters). 


the Steiner Boys introduce 
the KidStop fun vending center. 


We’ ve packaged one of our FunSticker machines with a pair of | 
bulk gumball and capsule venders to create a merchandising = 
center delivering the utmost in flexibility and reliability. S 
EARN UP TO 400% GROSS PROFIT MARGINS S 
ON OUR POPULAR STEINER FUNSTICKERS! 
New products are constantly available and all machines come {— 
guaranteed for a full year, parts and labor! = 
Want to learn more about this exciting new money-maker? 
It’s easy—Just call the Toll-Free number! 
THE STEINER BOYS WILL SHOW YOU WHAT 
VENDING OVER BACKWARDS IS ALL ABOUT! 


al 


ed on the DL-1275 to aid in the loading of 
tickets. 

Deltronics also manufactures several 
other ticket dispensers. The DL-4SS is fast 
becoming a new standard. What is so neat 
about the DL-4SS is that it is a one pulse, 
one ticket dispenser. That means that all 
the game has to do is pulse the dispenser 
once and one ticket is vended. Two pulses 
and two tickets are vended. This dispenser 
also has a built-in ticket meter circuit. 
LaserTronics uses this dispenser in its 
games. The DL-4SS can free the game 
from having to count ticket notch pulses 
and drive a ticket meter. 

The sister to the DL-4SS is the DL-4PS. 
The difference between the two dispenser 
boards is that the DL-4SS accepts a pulse 
(vend) input that can be a relay, 
microswitch, or pushbutton switch. The 
DL-4PS is made for a logic or solid-state 
input from the game’s electronics. 

Deltronics also makes two other boards 
that replace the original DL-1275 elec- 
tronic board, but because these boards are 
larger, they must be mounted inside of the 
game. One of these boards is called the 
SC-700 or ‘‘Yogi’’ board (Yogi is the 
name of the person that suggested this type 
of board to Deltronics). 

The Yogi is made for video poker-type 
games, since this board will vend an ad- 
justable number of tickets for an adjustable 
number of pulses. An example: one ticket 
is worth $5, the player wins $5 from the 
game. So one ticket is vended instead of 
250 tickets. (One ticket @ $.02 cents.) 
Besides, vending 250 tickets would take 
over four minutes, not to mention that you 
would have to refill the ticket bin at least 
once a day! 

The second retro fit board is the M-300. 
This board does just the opposite of the 
SC-700. Instead of X-number of pulses for 
one ticket, this board vends X-number of 
tickets for only one pulse (example: 10 
tickets for each pulse). The M-300 is great 
for promotions like double- or triple-ticket 
days. 

All of Deltronics’ ticket dispensers 
operate on standard 12 volts power 
distributed by the game. Deltronics has 
also made available a ticket validation kit. 
This kit, when installed into a DL-1275 
ticket dispenser, will indent ‘‘diamond’’ 
knurls on to the ticket as it passes through 
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the dispenser. 

The kit comes complete with two knurl- 
ed metal drive rollers and a new metal 
ticket guide. The new rollers replace the 
existing drive and idler rollers within the 
dispenser. The new metal ticket guide 
replaces the top plastic one. The plastic 
bottom guide remains unchanged. The 
DL-1275 dispenser now comes standard 
with the ticket validation kit already 
installed. 

Ticket validation—when a ticket has 
been validated, it’s marked ‘‘used’’ by the 
ticket dispenser—is somewhat new. 
Because of that ‘‘used mark’”’ your ticket 
inventories, both inside the games and in 
storage, are safe from theft (employee or 
otherwise). If a large number of tickets 
were taken, they would not be validated. 
You would know the tickets were stolen 
and you would not redeem them for prizes. 

Deltronics also offers a ticket dispenser 
manual. It should be required reading for 
anyone wanting to gain more insight into 
the technical aspect of ticket dispensers 
and retro fit boards. 


Clever Devices in Port Washington, 
N.Y.; (1-800-872-6129) is manufacturing 
the TVM-1, aticket vending mechanism. 
The TVM-1 utilizes reliable, state-of-the- 
art electronics and all-metal construction 
to vend single or multiple tickets. The first 
game to use this new ticket vending 
mechanism is Showdown by Skill Games 
Inc. 

What is nice about the TVM-1 is that it 
is a ‘‘drop in’’ replacement for other ticket 
dispensers presently available. The moun- 
ting holes and the molex connection are the 
same, so there should be no problem with 
compatibility. The TVM-1 comes with a 
pushbutton for loading or unloading 
tickets. Some other features of the TVM-1 
are ground stainless steel shafts and 
lifetime-lubricated, sintered (tempered) 
bronze motor and drive bearings. The 
electronics of the TVM-1 are fuse 
protected. 

Coin Controls of Elk Grove Village, 
Ill.; (1-800-323-8174), makers of coin 
doors for video and pinball games, is now 

‘marketing a ticket dispenser, the CC2000. 
This ticket dispenser is compatible with 
other ticket dispensers having the same 
mounting holes and four-pin molex 
connector. 


One major difference with the CC2000 
is that by moving a jumper on the elec- 
tronic board the dispenser will function 
like two dispensers. In other words, the 
CC2000 will vend tickets normally and/or 
it will vend one ticket for one pulse! The 
CC2000 has a built-in ticket ‘‘embossing’’ 
feature that will deposit a tire tread-like 
image onto the ticket to prevent theft. 
Several other features of the CC2000 in- 


clude an ‘‘out-of-ticket’’ indicator, ticket 
meter voltage flexibility, and quiet 
operation. 

Thanks to Steve Horniak, Jr. of 
Deltronics Labs, Neal Coleman of Clever 
Devices, and Mike Meisinger of Coin 
Controls for their assistance. L] 
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Pome RESPONSE 


OPERATORS: This column is devoted to you. It is your chance to have your voice heard on the state of 
the industry. We welcome all complaints, compliments, and comments. We will print your letters as 
received, when possible. We would appreciate it if you would refrain from sending a scathing letter 
about a specific manufacturer. Instead, we would like your general observations on the industry. Your 
name will not be used if you prefer. Take a few moments to share your thoughts with the rest of the 
coin-operated entertainment industry. There is a self-addressed sheet waiting for you to fill out and 


return to us. 


Interesting 


I have noticed an interesting similarity in 
the downturn of cvin-op video games and 
home games. It happened in 1983 through 
1985 and again from mid-1990 until now. 

In the early 1980s, Atari home systems 
were the rage. As this market registered a 
serious downturn, coin-op videos showed a 
similar downturn. Then came Nintendo with 
its powerful home system in the mid-’80s and, 
surprise, 1985 through 1989 were strong for 
coin-op video games as well as the home 
games. 

I have heard and read that Nintendo home 
sales dropped 20 percent in 1990. Again, I 


noticed that it was about the same with coin- 
op video games. This year continues to be 
weak and Nintendo is said to be looking at a 
further drop in its consumer division. 

Is it possible that, contrary to popular 
belief, as goes home video so goes coin-op 
video? 

A small arcade operator 


Sore knees! 


Yes, sore knees are what happens to 
operators when video game manufacturers 
put their cash boxes at floor level. 

Weare sick and tired of having to straddle 


NCAMA 
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the floor to pick up our quarters. If Ms. Pac- 
Man games can have cash boxes at waist 
level, why can’t the rest of the manufacturers 
do it? 

We have 300 video games on location and 
it’s become a tiresome chore getting up off of 
the floor to empty the box and then getting 
back down to replace it, find the right key, and 
get up again 300 times a week! Manufacturers 
beware, I think twice about buying a game 
with floor-level access. 


Harold Lieberman 
Liberty Vendors 
Los Angeles, CA 
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Basic test instruments for 


troubleshooting logic boards 


oday’s electronic equipment catalogs 

are full of new expensive “‘magic 
boxes’’ that promise to make trouble- 
shooting digital circuit boards easier. 

There are still just three basic in- 
struments that are indispensable: the 
digital multimeter, the logic probe, and the 
dual trace oscilloscope. 

The digital multimeter (commonly 
referred to as a ‘‘meter’’) is the most basic 
piece of test equipment that every route 
person should carry in his tool box. Even 
collectors who have limited knowledge of 
electronics can use a meter to test fuses, 
check continuity of wires and connections, 
and measure the output voltages of a 
power supply. 

This valuable information saves each 
operating company countless dollars, as 
often as a collector can repair a game in the 
field or tell the technician exactly what is 
needed to repair a game. 

Prices for a digital multimeter vary from 
$30 to several hundred dollars, depending 
on brand name and the number of special 
features. For example, some expensive 
models have built-in transistor and 
capacitance testers. 

In its most basic form, a meter should 
have the following functions or settings: 
resistance (measures resistance in ohms), 
AC voltmeter (measures AC voltages in 
volts), DC voltmeter (measures DC 
voltages in volts), AC ammeter (measures 


AC current in amperes), DC ammeter 
(measures DC current in amperes), and 
diode test (a feature where a small test 
voltage is applied across the semi- 
conductor junction under test, such as a 
diode). The latter display will show the 
normal voltage drop across a good junc- 
tion at forward bias, which is approx- 
imately 0.7 volts. With this feature you can 
test diodes and transistors for open or 
shorted junctions. ) 


how good (and expensive) the meter is. 
The Fluke 75 (about $120) has a range 
from 3.2 volts to 750 volts in four steps at 
the AC volts function, 3.2 volts to 1,000 
volts in four steps at the DC volts function, 
320 ohms to 32 mega ohms in six steps at 
the resistance function, and 32 mA to 1OA 
in three steps at both the DC and the AC 
ammeter function. 
Lesser-known facts 

1. When set at voltmeter function, the 


“‘The minimum and maximum ranges that a meter 
can measure is also a gauge of how good (and 


expensive) the meter is.”’ 


Many models—including my favorite, 
the Fluke 75—have autoranging features 
which are a big convenience. Autoranging 
means you only need to set the selector 
switch to the function that you desire, say 
AC volts, and then do your measurement. 
The internal circuitry in the meter will 
automatically set the range to give you the 
most accurate reading. With an old analog 
meter, if you measure 100 volts and are at 
a 10 volt setting range, you would blow up 
the meter. 

The minimum and maximum ranges 
that a meter can measure is also a gauge of 


meter presents a very high resistance (in 
the kilo ohm or mega ohm range) so it will 
draw a negligible amount of current and 
not disturb the part of the circuit under test. 

2. When set at ammeter function, the 
meter presents a very low resistance. Go- 
ing back to the Fluke 75, this meter shows 
about 6 ohms at its lowest range and 0.5 
ohms at its highest range of 10 amps. 
Remember, when you use an ammeter, 
you actually break the circuit and insert the 
instrument in series with the component 
whose current you are measuring. 

The meter then should have negligible 
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resistance compared to the component 
under test. Otherwise the meter’s 
resistance will add to the component’s 
resistance and the current that the two 
items draw will be less than what it is sup- 
posed to be when the meter is out of the cir- 
cuit. Therefore, you don’t get an accurate 
reading. 

Knowing this fact, never make the 
mistake of measuring voltage with the 
meter set at ammeter function. By doing 
SO, you are presenting an almost short cir- 
cuit path across the voltage source you are 
measuring. In the worst case, you are at 
the 10 amp ammeter function and put your 
leads to 120 volts AC. Boom! You either 
blow your Fluke or your line circuit 
breaker, or both! 


“The digital multimeter 
is the most basic piece _ 
of test equipment that 
every route person 
should carry in his tool 
box.”’ 


Whenever you use your meter at any 
function, especially the ammeter function, 
move it back to ‘‘off.’’ In the case of the 
Fluke 75, to go to the ammeter function, 
you will have to move the positive test lead 
to another jack. If you don’t make it a habit 
to move the lead back to the regular jack 
after using it in that function, it is very easy 
to make this same mistake the next time 
you use the meter (or someone else does). 

There is one function that the digital 
multimeter cannot perform as well as the 
old analog version: observing fluctua- 
tions, like testing a potentiometer, for ex- 
ample. As you measure the varying 
resistance, the digital display will not be 
fast enough to respond to sudden jumps in 
resistance at any bad sports in the pot’s 
range. 

Each meter comes with excellent, easy- 
to-understand instructions, so there isn’t 
any reason why every route and shop per- 
son doesn’t own a meter and know how to 
use one. Next month’s issue will be about 
the logic probe and its mate, the logic 
pulser. As always...keep cranking! [J 
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t has been 36 years since my first con- 

sultation with a closely held business 
owner who had the ‘‘its time to transfer my 
business to the kids’’ itch. One thing 1s cer- 
tain: nothing has changed. 

The two biggest transfer fears of the 
50s are still going strong in the 90s. What 
are they? Here’s a hint. The number two 
fear is taxes—estate taxes, that is. And the 
all-time, number one fear? Control! 

Almost all owners (19 out of 20, to be 
exact) are frozen with fear when it comes 
to passing control to their own flesh and 
blood. So much so that many go to the big 
business in the sky and force their surviv- 
ing families to overpay their estate tax. 
Why? Well, they held control (over 50 
percent) of the business’ common stock up 
to the day they died. 

But there are little-known—yet easy— 
ways to beat both fears. We use them 
every year, in consultation after consulta- 
tion. Here’s an example. 

The owner turns all of his stock (com- 
mon) into the corporation and takes back 
two types of common stock in exchange: 
voting common (say, 100 shares) and non- 
voting common (say, 9,900 shares). This 
transaction is tax-free and works for both 
C (tax-paying) and S corporations. 

The owner then sells (rarely) or gives 
(the method used most often) the non- 
voting stock to his kids over a period of 
years. The owner can own as little as one 


percent of all the stock (100 shares of 
voting stock) and still retain 100 percent of 
the voting control. Just as he wanted—low 
value, high control, and no fears. It’s 
perfect. 


How notto play the estate tax game 

Sometimes the IRS beats up a taxpayer 
because of a complex tax law. The tax- 
payer may be technically wrong, but in my 
opinion the tax law is what’s wrong. Such 
cases really make me angry. This is the 
story behind a real case that tripped up a 
taxpayer. It could affect every married 
reader of this column. 

Here are the facts. Corinne, a Texas 
resident, had a typical will. She left 
everything to her husband Charles and 
wanted her estate to go to her two children 
if Charles died before she did. One clause 
in her will gave her estate to the kids if 
Charles should predecease me or die 
before this will is admitted to probate. 
Reread the last eight words of the 
will—slowly. 

The kids would get the property instead 
of Charles if two things happened. First, 
Charles had to survive Corinne; second, 


Irving Blackman 


Keeping control after 
a business transfer 


Charles had to die before Corinne’s will 
was admitted to probate. This is exactly 
what happened after Corinne died: 
Charles survived her and her will was ad- 
mitted to probate within three weeks of her 


‘Almost all business owners are frozen with fear 
when it comes to transferring control of the 
business to their own flesh and blood.”’ 


death. So Charles got Corinne’s property, 
not the kids. 

Let me give you a little lesson in federal 
estate tax law. A wonderful rule called the 
‘‘unlimited marital deduction’’ allows a 
husband or wife to make unlimited gifts to 
each other, during life or at death, free of 
any estate tax. That a good law—but wait. 
You can blow the marital deduction by 
giving your spouse a ‘‘terminable in- 
terest.’’ That’s defined as an interest that 
will cease after a certain length of time or 
upon the occurrence of an event. 

OK, now let’s apply the law to Cor- 
inne’s case. The IRS did—and blew away 
a marital deduction of over $500,000 
claimed by Corinne’s estate. Is the IRS 
right? Yes, said the Tax Court. You see, 
under Texas law, a will can be admitted to 
probate at any time within four years after 
death. 


So what? Well, legally, Charles’s in- 
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terest in the estate could have been ter- 
minated up to four years after Corinne 
died, if the will took that long to get to pro- 
bate and he had died within that period. 
Simply put, even though it didn’t happen 
that way, it was a possibility. The result? 
Charles’s interest was terminable. No 
marital deduction was allowed (See Tax 
Court Memo, 1989-610). 


“It is impossible for 
anyone except a tax 
specialist to recognize 
traps when planning an 
estate.”’ 


A mistake like this could cost your fami- 
ly thousands or millions of dollars, de- 
pending on the size of your estate. It is, in 
my opinion, impossible for anyone except 
a professional who specializes in this area 
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of the tax law to recognize the oppor- 


tunities, traps, and exceptions when plan- 
ning an estate. 

How can your protect your family? Use 
only full-time tax practitioners who are ex- 
perts in this area. Others can be dangerous 
to your family’s tax and economic health. 
Your divorce, business: strange 
bedfellows 

For the owner of a closely held 
business, trouble in your marriage spells 
trouble in your business. Every year I field 
dozens of phone calls from business 
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owners with urgent tax questions that must 
be answered no later than yesterday. But 
never are the questions so urgent, or the 
caller (male or female) more frantic, than 
when a divorce is pending. 

If anything, the number of calls starting 
with “‘I need tax help’’ because of a 
divorce has increased since the dawn of the 
1990s. The following is a basic, up-to-date 
primer that gives answers to the five most 
common questions, which are obvious 
from the context of the answers. 


1. No special rules apply when valuing 
a business interest (majority or minority) 
for divorce. A good way to estimate the 
price is to ask what a willing buyer would 
pay. Don’t mess around; hire an ex- 
perienced business appraiser who knows 
and understands your industry. 


2. If the payments (alimony) are deduc- 
tible by the paying spouse, an equal 
amount is income to the receiving spouse. 


3. Taking fat bonuses or increasing your 
salary as ameans of lowering the value of 
the business won’t fool anyone. And the 
same tactics to get alimony could spell 
‘‘unreasonable compensation’’ and cause 
problems with the IRS. Electing S cor- 
poration status—then taking tax-paid 
dividends—is usually the smart way to get 
the alimony job done. 


4. Transferring appreciated property 
has no tax consequences for either party. 
For example, assume Ronald transfers ti- 
tle to his house (it cost $100,000 and is now 
worth $215,000) to his wife Nancy as part 
of the divorce settlement. Neither has any 
income because of the transfer. 

But check this out: Nancy steps into 
Ronald’s tax shoes. Let’s say she sells the 
house for $250,000 after the divorce. Nan- 
cy must pay tax on the $150,000 profit 
(assume no special tax breaks are available 
for certain sales of your principal 
residence). Ronald escapes with no tax. 


5. Child support is not deductible. It’s 
best to clearly spell out in the divorce 
agreement who can take the kids as an ex- 
emption on their tax return. L/ 
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Pot-O-Gold 


U.S. Games has developed 
Pot-O-Gold, a multiple game 
machine that offers pull tab, 
bingo, keno, and ‘‘pick six of 
25 lotto’’ all in one. It’s 
available in a 19’ touch 
screen model and 13’’ button 
model, 

The 19’’ unit comes as an 
integrated package, offering 
its own progressive game and 
banking capabilities, player 
tracking, and on-line 
auditing. 

A full debit/credit system is 
available on this model. 
Here’s how it works: A 
player credit card registers 
credits purchased. When in- 
serted in the machine, it 
shows the player’s name and 
credits on the screen. As he 
plays, wins and losses are 
registered on the card. The 
player can keep the card or 
cash it in upon leaving. 

Standard equipment in- 


cludes a single coin mech and 
Mars VFM 5 bill acceptor 
with serial interface to handle 
$1-5-10-20 bills. There’s also 
a 1,000 bill stacker and a 
two-color printer with jour- 
nal. Each game can have up 
to 10 games built-in, all 
operator-selectable. 

Pot-O-Gold is housed in an 
upright cabinet with 
woodgrain over high-density 
particle board. Included are a 
padded armrest and brass 
rail. Additional features are 
built-in diagnostics, a battery 
backup game configuration, 
accounting registers, and 
dual power supply for 
reliability. 

For more information, or 
distributor referral, write 
U.S. Games Inc., 5825-B 
Peachtree Crossing E, Nor- 
cross, GA 30092; (800) HIT- 
GAME or (404) 441-2910; 
FAX (404) 446-2211. 


Road Riot 4WD 


Atari introduces a new 
driving/shooting game that 
takes players into the heart of 
off-road racing. Called Road 
Riot 4WD, it has a unique 
cabinet design and ‘‘rump 
thump’’ feature. 

The game, for one or two 
players, offers an overall 
season of off-road driving 
with the added attraction of a 
stun gun. The side-by-side, 
two-monitor configuration 
encourages two-player linked 
competition. 

Controls include a gas 
pedal and a feedback steering 
control with trigger buttons. 
These buttons activate a 
solenoid in the other player’s 
seat and give the “‘rump 
thump’’ its name. On the 
screen, video graphics are 
digitized pictures of real 
objects—vehicles, people, 
and obstacles. 

Challenges include lifelike 
skidding and bouncing ac- 
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tion, plus crashes that come 
in several different ways: the 
car can roll, fly end-over- 
end, or explode on impact. 
Twelve tracks await the 
player, each with special ter- 
rain and different 
backgrounds (mountains, 
deserts, corn fields, ice 
fields). 

There are incentives for 
two-player simultaneous 
play: competing head-to-head 
against each other for the 
championship, game con- 
tinuation when the player 
defeats the hosting oppo- 
nent’s team yellow cars, one 
less computer-controlled car 
to beat, and cooperation to 
beat an opponent’s cars. 

For more information, or 
distributor referral, write 
Atari Games Corp., 675 
Sycamore Drive, Milpitas, 
CA 95035; (408) 434-3750; 
FAX (408) 434-3776. 
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Fireball 


Alter Enterprises debuts 
Fireball, a one- or two- 
player, fast-action novelty 
shooting game that asks | 
players to guide a rapid-fire 
stream of two-inch hollow 
balls at a backboard of chang- 
ing targets. 

Standard features include 
two ticket dispensers, 
operator-adjustable play time 
and price, steel frame, and 
plywood cabinet. A special 
netting ensures that the balls 
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are kept in the game’s 
cabinetry. 

Unit dimensions are 10” 
long, 4’ wide, and 7’3”’ high. 
The cabinet is brightly col- 
ored in red and yellow; the 
mounted guns are black. 

For more information, or 
distributor referral, write 
Alter Enterprises, Westpark 
Business Center, 210 West 
Parkway, Pompton Plains, 
NJ 07444; (201) 616-1111; 
FAX (201) 616-1415. 
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Crazy Clown 


Coastal Amusement adds a 
new novelty/redemption unit 
to its lineup of product with 
Crazy Clown, a colorful 
circus-themed skill amuse- 
ment game with a simple 
premise. 

Players are asked to move a 
colorful clown across the 
playfield to catch colored 
balls as they drop from above 
through a pachinko-type 
board. Every ball caught 
registers on a circle of lights; 
tickets are awarded for 


success. 
Other features include 
steering wheel action, ad- 
justable scoring, and ad- 
justable illuminated rotating 


_timer. Dimensions are 


27-1/2’’ wide, 44’’ deep 
(with seat), and 78”’ high. 

For more information, or 
distributor referral, write 
Coastal Amusement 
Distributors, 601 Prospect 
St., Lakewood, NJ 08701; 
(908) 905-6662; FAX (908) 
363-6329. 


Sticker Machines 


Steiner introduces two new 
sticker vending units, the 
Sports Card Center and the 
Fun Sticker Vendor. 

The Sports Card Center is 
available in two- to six- 
column models; it vends two 
to seven cards per sale 
without folders or five cards 
with folders. Choose from 
basketball, baseball, and 
football cards. 

The Fun Sticker Vendor 
comes in two- to six-column 
models. Sticker choices in- 
clude cars (classics and 
racers among them), animals, 
skateboards, and unicorns. 
Also available: Flintstones, 
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Ninja Turtles, Archies, and 
other popular groups. 

Both units share these 
features: all-steel cabinet 
construction, two high- 
security locks with personal 
key code, 25-cent or 50-cent 
vend price, and coin mechs 
for each column. The 
machines can be placed on a 
counter or wall-mounted. 
Steiner also offers the Stamp 
Machine. 

For more information, 
write Steiner Mfg., 617 
Sackett St., Brooklyn, NY 
11217; (800) 445-4321 or 
(718) 875-0835; FAX (718) 
858-3897. 


HAT’S NEW 


Camera Vendor 


Star Manufacturing has 
developed the Fugicolor 
QuickSnap camera vendor 
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that vends Fuji one-time use 
cameras and Fuji 35 mm col- 
or print film. 

The compact unit measures 
24’’ by 28”’ by 12”’ and can 
be used as a floor pedestal 
display or wall-mounted. The 
unit holds 50 one-time-use 
cameras, pre-loaded and 
ready to shoot 24 exposures 
and 20 rolls of 35 mm color 
print film for customers with 
their own cameras. 

Standard equipment in- 
cludes a bill acceptor for 
$1-5-10-20 bills and one-inch 
LED alpha/numeric display 
instructions. Locations that 
cater to patrons on holiday, 
or those where film and 
cameras are naturally 
desired, can benefit from the 
machine. 

For more information, 
write QuickSnap Sales Inc., 
125 Royal Woods Court, 
Suite 140, Tucker, GA 
30084; (800) 226-6660 or 
(404) 270-2900; FAX (404) 
270-2915. 


Video-Foto 


Data East brings a new 
high-tech photo booth to the 
marketplace with Video-Foto, 
a machine that uses a laser 
print computer method in- 
stead of the standard develop- 
ment process. 

Video-Photo shows the 
customer posing on a 14-inch 
TV monitor. The customer 
poses for four pictures and 
selects a favorite, then 
chooses from four different 
printout styles: 8 x10, four 4 
x 5s, two 4 x 5s and four 


wallet-size IDs, or a news 
story with the picture. 

The machine accepts 
dollars, quarters, and tokens. 
The final printout takes less 
than one minute. Dimensions 
are 57’’ long, 36’’ wide, and 
72” high. 

For more information, or 
distributor referral, write 
Data East USA, 1850 Little 
Orchard St., San Jose, CA 
95125; (408) 286-7080; FAX 
(408) 971-0722. 


Four by Four 


A progressive ticket- 
dispensing program 
highlights Exidy’s new Four 
by Four, a one- to four-player 
redemption game that can be 
an arcade centerpiece. 

Players drop lightweight 
balls into slots that cause 
trucks on the race track to 
move forward (and 
backward) to the finish line 
and a ticket reward. The pro- 
gressive feature is an incen- 
tive: the more players who 
compete means the ticket 


return is higher. 

Trucks move on an 
elevated track covered with a 
plexi hood. Each truck is 
color-coded with a player sta- 
tion. Four by Four is a game 
of speed and skill and is 
designed for all age levels. 

For more information, or 
distributor referral, write Ex- 
idy Inc., 2688 C Middlefield 
Road, Redwood City, CA 
94063; (415) 364-5201; FAX 
(415) 364-5286. 


HAT’S NEW 


Caveman Ninja 


Cartoon characters 
populate Data East’s two- 
player video kit, Caveman 
Ninja. 


Caveman Ninja features 
heroes Joe and Mac, the 
world’s only caveman martial 
arts types, who have set out 
to rescue captured cave 
babes. Their reward? A cave- 
babe kiss, of course! 

Along the way, Joe and 
Mac must battle their way 
through prehistoric jungles 
and fight flying pterodactyls 
and hungry dinosaurs. Two 
players can race against each 
other to see who rescues the 
first cave babe. Picking up 
colorful food items helps the 
heroes fuel up. 

The kit comes complete 
with PCB, dedicated 
graphics, harness, buttons, 
and joysticks. 

For more information, or 
distributor referral, write 
Data East USA, 1850 Little 
Orchard St., San Jose, CA 
95125; (408) 286-7080; FAX 
(408) 971-0722. 
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Draw Poker 


Sigma has developed a 
high-resolution video lottery 
terminal that’s available in 
three models: Draw Poker, 
Joker’s Wild, and Deuce’s 
Wild. The game allows 
operators to choose a variety 
of features by selecting on- 
display rather than by dip- 
switch settings. 

Machine options include 
card type/size, adjustable 
screen background color, 
paytable color, paytable on- 
screen or off-screen, audio 
credit simulation, and 
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highlighted ‘‘winning’’ 
cards. 

Optional features include 
double down, on-screen pro- 
gressive, and double down 
with linked progressive. 

Game flexibility is achiev- 
ed with a simple EPROM 
change; the terminal uses a 
single logic board for 
reliability. Accountability is 
through a Citizen printer with 
automatic cutter. Game 
dimensions are 37-1/2’’ high, 
18-1/3’’ wide, and 22-2/3”’ 
deep. 

For more information, or 
distributor referral, write 
Sigma Distributing, One 
Aerojet Way, North Las 
Vegas, NV 89030; (702) 
399-5000; FAX (702) 
399-5300. In Canada write 
11411 Seabay Road, Rich- 
mond, B.C. V7A 3H5; (604) 
272-3935; FAX (604) 
272-0071. 
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Impulse Machines 


Golden Years Amusements 


offers a line of novelty im- 
pulse machines housed in 
handcrafted oak cabinets 
available in three configura- 
tions: countertop, pedestal 
base, or upright. 

Game choices include the 
Love Tester, Mystic Lady, 
Love Meter, and Lifespan. 
All the machines have simple 
play instructions, a padlock 
locking system for additional 
security, and one-year 
guarantee against defects in 
materials and workmanship. 
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Each unit required only 
three square feet of floor 
space; dimensions are 78”’ 
high, 24’’ wide, and 18”’ 
deep. The machines, which 
are made in the USA, are 
suitable for arcades and street 
locations. 

For more information, or 
distributor referral, write 
Golden Years Amusements 
Inc., P.O. Box 1306, 
Castroville, CA 95012; (408) 
384-5800; FAX (408) 
633-5494. 


HAT’S NEW 


Slope Scope and Easy Levelers 


The International Pool 
Player Association now of- 
fers two items designed to 
remove some of the 
headaches from leveling pool 
tables. 

The Slope Scope is a fluid 
displacement leveling system 
of four fluid-filled pods con- 
nected by a flexible hose. 
Equal liquid circles in the 
pods indicate a level surface, 
a small liquid circle indicates 
a high spot, and a large circle 


indicates a low spot. 

Easy Levelers afford a 
back-saving way to raise or 
lower pool table legs and are 
companion tools to the Slope 
Scope. The kit contains four 
levelers, a convenient 
detachable adjusting handle, 
and an instruction guide. 

For more information, 
write International Pool 
Player Association, 2664 W. 
I-40, Oklahoma City, OK 
73108; (405) 235-9999. 
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Hop-A-Tic-Tac- Toe 


Data East introduces a new 
redemption-oriented game 
that combines the classic Tic- 
Tac-Toe board game with an 
updated theme and elec- 
tromechanical technology. 

Named Hop-A-Tic-Tac- 
Toe, the game challenges 
players to be the first to get 
three balls in a row on the 
board. Players press buttons 
on the control panel, causing 
balls to pop up into the air 
and land in spots on the game 
board. 


Options include operator- 
adjustable ticket award levels 
with programmable return 
percentages, fully-metered 
LED test function, ‘‘low 
ticket’’ indicator light and 
double stack ticket holder, 
and a ‘‘bonus play’’ detection 
mechanism. 

For more information, or 
distributor referral, write 
Data East USA Inc., 1850 
Little Orchard St., San Jose, 
CA 95125; (408) 286-7080; 
FAX (408) 286-2071. 
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Lucky Star 


Drew’s adds to its list of 
8-line games with the new 
Lucky Star, a unit that’s 
available in PC boards, kits, 
and dedicated games. 

The host of features in- 
cludes free play, pool points 
bonus, fever round, double- 
up love chance, combinations 
of free play and fever for 
repeated wins, and double-up 
high or low when players 
guess if the next card will be 
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higher or lower than the 
previous one. 

Lucky Star is a compatible 
connector with W-4 games 
and has a special stop button 
system for four types of con- 
trol panels. 

For more information, 
write Drew’s, P.O. Box 632, 
Fairforest, SC 29336; (803) 
574-0162; FAX (803) 
574-7680. 
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Play Meter’s Classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply firms 
and employment opportunity ads. You may pay by check, money order, Visa or MasterCard. The deadline is usually the 15th 
of the month prior to issue (example: August ad must be in by July 15th). Send ad orders and payment to: Play Meter Magazine, 
P.O. Box 24970, New Orleans, LA 70184 or FAX 504-488-7083. 


For more information contact Carol Lea 504-488-7003. 


WE SPECIALIZE IN READERS/ADVERTISERS: PP 
POKER BOARD REPAIR Please note that we do not solicit or ® 
We also do all types of knowingly accept advertising for - 
P.C. Board Repair! illegal PC Boards. However, we can- Col nN Cou n ter S 
not screen every advertisement and rap pers, orter 
Call Today: advise buyers of used games. Stay eines Se 
Jay’s Vending Service informed and ask questions before e Sales 
Sales-Service-Parts you buy! 
Distributors For Leading e Parts a 4. 
Coin Machine Factories! PLAY METER MAGAZINE e Factory | 
Service iets In The U.S.A. 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


WANTED 
Big Choice Triple Crane 


717-848-1846 
-Mike- 


ATLAST...AN AFFORDABLE COMPUTER PROGRAM! 
GAMESTAR 


Now YOU can enjoy the benefits of ROUTE MANAGEMENT PROGRAM! ALSO 
Save hundreds of hours in labor each year. Increase accuracy and AVAILABLE 
productivity with computerized route slips and sales reports. NOW IS 


Monthly commissions are a snap with the automatic statement VEN DST AR 
printout. No special training is needed...simple, easy-to-use and 


comprehensive. FOR 
SODA & SNACK 


Daily Route Slips Completely Menu-Driven ONL Y 
MACHINES 


Route & Inventory Control Easy to Install & Use 
Sales History-Monthly IBM or Compatible $ 1 2 500 


Commissions Calibrated Over 3000 copies sold 


Please specify disk size needed. Send check or money order to us today: 


VENDSTAR SOFTWARE 


P.O. Box 3396 * Humble, TX 77347 ... or call us at (713) 876-4708 
e VISA & MASTERCARD ACCEPTED e 
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me EXPERT 


Frank ‘‘The Crank’’ Seninsky 


President 


LPHA OMEGA SALES, ING. 


Great Deals on Redemption 
Equipment — Try us first!! 
You will be surprised at the 
savings: Skee-Ball, Cranes, 
Rotaries, Token/Ticket 
Games, Pushers, Basketballs 
(all sizes). We also sell tokens 
New Redemption 


EXPORT—FREE 


6 Sutton Place, Edison, NJ 08817 OCEANCRATING ~ | \ 
(908) 287-4990 ‘‘Hablamas Espanol ( A Y) 
FAX # (908) 287-3079 ee tue 
SUPER ‘‘CRANK’’ SPECIALS ” 
High Impact — $1795 Pit Fighter — $1895 
Overdrive — $1695 Super Off Road — $1495 

Final Fight — $1595 Space Gun — $2895 
Gals Panic — $1095 Hit the Ice — $1595 


Arch Rivals 
Ataxx u/r 
Basketball (2 pl.) 
Bowlarama u/r 


Chase H.Q. 
Combatribes 
ESWAT u/r 
Gates of Doom u/r 
VIDEO GAMES 
Ameri-Darts ......... 695 
A.P.B. ............. 695 
Arkanoids .......... 495 
Assault U/R ......... 695 
Capcom Bowling ..... 995 
Carrier AirWing ..... 1695 


Continental Circuit U/R 1195 


Crackdown ......... 995 
Crime City .......... 795 
Crime Fighter ....... 695 
DJ Boy ulr ..:...46.- 795 
Escape - Robots ..... 795 
Final Round ......... 595 
Gain Ground ........ 795 
FIM 6 oe pa 5 ROR Gaon 8 595 
Ninja Warriors ...... 1295 


Operation Thunderbolt 1595 


Operation Wolf ..... 1195 
Out Run........... 1795 
PlayChoice 10....... 695 
Quarterback ........ 795 
Rampart .......... 1995 
RoadBlasters ....... 1295 
Rowe BC 25 MC .... 1795 


“CRANK” SPECIALS: 
795 Golden Axe u/r 1195 Pigskin 695 
795 Growl 1295 Punk Shot 1595 
795 Hydra 1495 Rad Mobile 2995 
1095 Magic Sword u/r 1095 S.C.l. 2095 
1795 Majestic 12 1095 Sly Spy ur 995 
695 Narc 995 SmashTV 1895 
795 Ninja Turtles 1795 Turbo Drive 1995 
1095 Pigout 1295 WWF ulr 1195 
Rowe BC 35........ 2395 Outzone............ 595 REDEMPTION GAMES 
Speed Buggy ........ 995 Pigout ............. 595 Reconditioned-Warranteed 
Strike Force ........ 1895 Pigskin............. 495 BatterUp.......... 2495 
Super Sprint ....... $995 P.O.W.............. 295 Boom Ball.......... 895 
Team Quarterback .. 1495 Punk Shot.......... 695 SkillDozer......... 1195 
TOG cs bccn be oe et 1695 Robo Cop .......... 395 Fantasylsland...... 2295 
Turbo Outrun mini... 2195 SlySpy............. 395 
World Soccer Finalist 1895 TwinEagle.......... 295 
VBall 595 | NEWBASKETBALLS 
PC BOARD & HEADER WWE .............. 595 NEW PUSHERS, 
Arch Rival .......... 395 Zero Wings ......... 295 NEW CRANES! 
Attaxx ............. 395 Fire Fighter 
Cabal .............. 295 New Skeeball 10’ & 13’ 
Combatrides ........ 395 PINBALLS Bia Choice & Action Claw 
Crime Fighters ....... 395 Bone Busters....... 1295 g 
é Clean Sweep & Classic 
DJ Boy 2... sicaeews 395 BrideofPinbot...... 2295 Sinale. Super Single 
Escape - Robots ..... 395 Cactus Jack........ 2095 rend g 
and Jumbos Call 
Eswat.............. 395 CarHop........... 1895 ip Basketballe<Dabbles 
50 Caliber .......... 395 Checkpoint ........ 2195 Shaot arate 
Final Fight: 3.52. 4.42.+ 895 Cyclone........... 1495 barn Baekelb all 
Gates of Doom....... 495 Jokerz............ 1295 Taciool Bola 
Golden Axe ......... 395 Pinbot ............. 795 pete E bests 
Guerilla War ........ 295 Simpson’s......... 2095 
Klax 0. eee ee. 295 Turtle’s ........... os 
Magic Sword ........ 795 Vegas ............ 1595 Dum ake Lin g 
Neo GeoGames .... CALL Whirlwind ......... 1895 eae 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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KRAMERGAME™ 


BETTER THAN EVER |!!! 


MARS ELECTRONICS 


BILL ACCEPTORS 


@GREAT PRICES AND $1 - $5 - $10 - $20 
COURTEOUS SERVICE ($1 & $5 ALSO AVAILABLE) 
@SAME DAY SHIPMENT TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 
OF PARTS ORDERS for Mars “‘Amusement & Games” Bill Acceptors. 
@QUuICK TURNAROUND TEKBILT is proud to announce sens eccrone 
ON REPAIRS it’s official appointment as: | "Sas Cone 


KRAMER MANUFACTURING’S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE’RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


ask aBouT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 


* Great Price - Great Service - Same day shipping! 


" Let the quantities we purchase save you money! 
* Distributor and OEM inquiries invited! 


CALL US TOLL-FREE TODAY! 
in ae i aie aie ai ai ai ai aie 


Huntingdon Valley Industrial Center 
wee 3979 Mann Rad. 
Cortes Huntingdon Valley, PA 19006 
L | BILT inc (215)322-3232 


FAX (215)322-3238 


1-800-666-7776 


GAME LIQUIDATORS 


Complete used kits NinjaGarden 295 Altered Best 295 Last Duel 105 
ae Air Wolf 145 Rough Ranger 195 Thunder Jaws 395 
POW 195 Arch Rival 445 Klax 345 Dragon Breed 495 
Rambo Ill 495 Bloxeed 295 Ghost Busters 245 Toki 445 
Strider 495 Bottom of 9th 345 Aliens 445 Crime Fighters 395 
StreetSmart 395 Combatribes 395 Rampart 795 
Silkworm 195 Mission XX 105 Sky Shark 145 REDEMPTION 
Kuri Kinton 195 Thundercade 395 Superman 395 EQUIPMENT 
Golden Axe 495 Twin Eagle 395 Exterminator 295 Pop-A-Ball 2,795 
Double Dribble 105 Kageki 195 Lighting Fighters495 Roller Poker 3,495 
Cabal 295 Pit Fighter 895 Black Tiger 195 Wedges n 
Vigilante 195 Blockout 195 1942 195 Ledges 4,995 
WWF 995 E SWAT 395 .50 Caliber 495 Roll Down 2,395 
Ataxx 395 Double Dragon 195 Sports Match 395 Roosta Shoota 2,995 
Heavy Barrel 245 Rygar 105 Blood Bros 845 Rockn Bowl 2,695 
Two Crude 395 Shinobi 295 R-Type II 345 Starburst 3,095 


WE PAY HALF THE FREIGHT (UPS BLUE) TO ANYWHERE IN THE USA 


VIDEO VEND, INC.: CALL CINDY OR DENNY 
(808)842-5155 or FAX (808) 842-2748 
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M & P AMUSEMENT 


(Phil) Se Habla Espanol (Terry) 
658 West Market St. ¢ York, Pennsylvania 17405 (Mike) 


(717) 848-1846 Fax # (717) 854-6801 


Summer Special $50.00 pays freight on Uprights Videos any place in continental United States, $80.00 on sitdowns 


SUPER SPECIALS MUSIC SPECIALS Alley Master .................... 350 
oo APB With Seat .................. 795 
Betson Big Hitter Golf (w/ticket) ... 5995 NSM Prestige Il ............... +. 595 Altered Beast ................... 550 
Biplane Kiddie Ride .............. 995 Rock-Ola 456 ................... 395 A 895 
Chex Hockey ................... 795 ROCK-OIG AAT 6b vce ewkag yb esanes 495 Astyanax ...................00.. 450 
Crime City Kit .................. 395 Rock-Ola 464 ................... 495 Blades of Steel .................. 495 
Draw 80 logic bds ............... 395 Rock-0la470................... 495 Buggy Challenge (s/d) ............ 750 
Gates of Doom Kit............... 395 Rock-Ola 474 .................0.. 495 Championship Sprint ............. 995 
Magic Sword Kit................ 695 Rock-Ola 480.............00000. 550 Hirai ala a RE = 
NSM Music Prestige Il............ 595 Rock-Ola 488 ..... 0.0... cece en. 795 Al hh Sel er ga ni 
Pitfighter (ded. game) ........... 1795 Rock-Ola 488 widollar kit ......... 895 aie ‘cc tb 
Pop Gun w/counter Rock-Ola 490 ........ Keatewee ee 895 Double Dragon ................-. 550 
and money OOD: 6k iia be his 2500 Rock-Ola 490 w/dollar kit ......... 995 Double Dragon Il ................. 695 
POIIDOR Bll 6.5 ceigtadeceesdarani 895 Rock-Ola 494 w/$1&5 ........... 1495 Empire City ..................... 295 
Rock-Ola 494 w/$1&5.......... 1495 Rock-Ola 496 Combo ........... 2395 Enduro Racer (u/r) ............... 850 
Rock-Ola 496 Combo ............ 2395 Rowe R-87 W/$1&5............ 1050 Excitebike ...................06. 295 
Single Cranes w/dollar kit ......... 895 Rowe R88 .................... 1150 Exterminator .................... 595 
SMS Poker Roll witicket ......... 1995 Rowe R9OW/$1&5............. 1350 Gain Ground ................ 005. 850 
Street Fighter Kit................ 395 Seeburgs (as is-Working) ......... 495 Gates of Doom (ded./new) ........ 1095 
Super Chex Hockey............ 1395 BOUMIGI o3 eciwstawexe tae saws -. 595 
Gimme A Break ................... 550 
Team Quarterback .............. 995 
Tecmo Bowl.................... 895 DEDICATED P.C. BOARDS pa reer ser hia a oo ne 
Thunder Jaws Kit................ 495 Gunsmoke ..................... 32 
TICKO! TODO 2 isa co vcdostasacdebe 500 W/ USED ACCESSORIES MOOG OR, ese tanmes baceges aw sea 345 
TINGE occ ocbwew dc dudadacvandes 1550 ; Heavy Barrel .................... 350 
Aliens (new) bors CS om odes GPa -e 4 eo 595 Heavy Weight Champ hs 2 ke Ss 595 
PINBALLS FOR SALE Bad Dude eee eee ee He eae eee 295 Hot Rod (3pl.)..............-000- 695 
BIASIGIOIG: usctassbeeushaeaneas 150 Indiana Jones ................... 595 
Back tothe Future.............. 1995 Championship Wrestling (new) ..... 395 KOIOK 5b awsnsbxvueenacaewes aod 395 
Big GUNS... 6 6 icc be be cade cee 795 Combatribe .................... 395 LegendofKage.................. 295 
Black Knight 2000 ............... 1395 Contra .................0 0a 200 Maina Challenge .................... 
Bone Busters .................. 1095 Crime Cit) :6460<4 saaavaded cee ox 395 Mat mania ...................... 175 
Bonzai Run................... 1195 Crime Fighter .................. 395 Nastar Warrior .................. 495 
Comet ................0 eee eee 595 Double Dragon ................. 150 1942 (Sid)... . 0. eee eee 495 
Eight Ball Champ ............... 550 Double Dragon Ill............... 695 CE ee 995 
FUG oc cvtddmescacd vn avestuea 695 Dynasty Wars (new) ............. 395 Se eae ee bbe 
Heche) ee 850 
a Se eee ae ee ee 595 Escape from Planet of Pole Position!................... 595 
Game NOW 2.405 crawks een ewe 4 1550 Robot Monsters ............... 395 Pole Position ll .................. 795 
High Speed ..................... 695 EOWA 6.030625 5 500k s o5 Rw RMS 395 Pole Position | (S/d) ............... 795 
MOU ONO 6.004. 4200%2id ne deRon teas 895 FING! PIOMU(KID) 63 viaadwn ei dowene a 895 Pole Position Il (S/d) .............. 895 
MNO Loci cons rcwercdse sek anid 1295 Gauntlett Il..................0.. 150 PURCIOUN ¢ .0d tac ace eas sinwane = 450 
Lights Camera Action........... 1395 Ghost Busters .................. 395 Quarterback .................... 895 
Millionaire ......0..0.0..00.0000. 595 Golden Axe ...............0.0.. 495 Rampage ..........-..-.....00, 550 
Monte Carlo.................... 650 Gondo Mania................... 200 eaten Hib ocd ors hc ore chun 595 
Pinbot ....................00.. 795 GuerrillaWar ................... 200 Ring {Ci i lala aia nbs 
PONCE FOICO 6:52 chi ewe cin ee Gen 1395 Karate Champ ................... 50 cr Poe ae algae 2 
p Road Blaster................... 1095 
Pool Shark ee 1495 Kung Fu Master.................. 50 Rolling Thunder ................. 595 
Secret Service .................. 795 Magic Sword (New) .............. 795 Rough Ranger .................. 295 
The Simpsons ................. 1995 Main Event .................... 150 RO 5-4 <4 @ a 9.469 sdk oer ee 495 
Sorcerer ....................... 595 Miss Pac Man.................. 300 ee ee ny Teen eee 995 
Space Station .................. 995 Ninja Gaiden ................... 295 SKY AGVONMUTE: 6 oc 6c se cece ne eee 395 
Roller Games ................. 1795 Pig Skin ....................... 495 ORY GOON occas ier enh ceased gnes 395 
Taxi cece cece e cece. 1250 POW ..0. o.oo 225 Spy Hunter (u/r) .........--. see 450 
Spy Hunter (s/d) ................. 550 
Rampage ....................... 150 Super Off Road 1750 
WANTED PERE sen geneane sheen ae ss ei Super Sprint....0.....0........ 1195 
After Burner Sitdown/Galaxy Force (s/d) brea eo eS eee ee eerie Se aE Superman cat te Qrisines asa) @ Gite) ue Weds Sn 1) BOE ae 595 
Dixieland/Wacky Gator/Power Drift (s/d) proneetanteg LEGO EMS RRR DS RR BRIE ae Team Quarterback ............... 995 
Klondike/Pop-A-Ball/Cosmo Gangs SlySpy...............--- eee. 395 LE oat grr leach Coat eld: { a 
Radmobile ada ae On (s/d) Spy (new) .............-.0- 200. 395 Thunder Blade (u/r).............. 1095 
Bin Choice Triple Cranes Superman ..................... 395 THONdG! Cross «oii heey ceews en ies 495 
Thunder Fox ................... 495 Tiger Heli Crete ee 395 
CABINETS Thunder Jaws .................. 495 Le pea PEL EAT RE GES eR SE eA : cee 
; TH MINS: 5a ote Sy ow oad oo ae 100 Triv Quiz ...................... 100 
(ready for conversions) TWO CHAS sie ccs ade enacted 395 Trojan... 295 
With either Vertical or Horizontal Mount World Cup Soccer ............... 795 Turbo (S/d) .......... 02.0 eevee eee 450 
Monitor working with 30 day guarantee sy abee ee eee rere ee 495 
e Jamma Wiring Harness indicator ...................... 695 
* Complete aan door VIDEOS FOR SALE de ae eee ere eee oe 
e Monitor Color 19 inch ; or OUICS: aio. 6 sib arc ee ww OS 
° Switching Power Supply ..... 195 Piel tea ae ent at eage as Bet Wrestle War .................... 595 
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JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


1 (800) 992-2388 


TaeY Got D4 BEST 
GARSH DARN 
PLUSH IN TOWN / 


Y ] DEO CON NEG TION 930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Street Fighter Il (2 pl. Latest HOT New Kit) ..... CALL 
Gunforce (2 pl. Commandeer Enemy Vehicles!) . $1295 
Final Fight (Brand New Factory Kit) ........... $995 
TMNT (2-4 pl. Cowa-Bunga Radical Dude!) ...... $995 
Dragon Saber (Vert. 2 pl. Namco Masterpiece) . . . $795 
WWF Superstars (2 pl. Hulkmania at it’s best) . . . $695 
Golden Axe (2 pi. Top Earning Medieval) ....... $650 
Birdy Try Golf (Excellent Vert. Golf Action) ..... $595 
Arch Rivals (2 pl. A Basketball Brawl!) ......... $550 
Aliens (2 pl. Search & Destroy Mission) ........ $550 


Roller Games (2 pl. Roller Skaters Stunt Attack) . $495 
Air Buster (2 pl. Namco’s Flying Masterpiece) . . . $495 
Midnight Resistance (2 pl. Excellent Combat Action) $495 


Superman (2 pi. The Man of Steel) ............ $495 
Cobra Command (Attack Holicopter Adventure) . $450 
ESWAT (2 pl. Police Force Action) ............ $450 
Out Zone (Vert. 2 pl. Space Hostage Rescue) .. . . $450 
Champ Bowling (Vert. Like Cap. Bowl/Cocktails) . $395 
Snow Bros. (2 pl. Top Bubble Bobble Sleeper) . . . $395 
Spinal Breakers (2 pl. Cabal Style Adventure) . . . $395 


Bio Ship Paladin (2 pl. Star Cruisers Deep Space) $395 
M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’) . . $395 
Cabal (2 pl. Desert Storm Action) ............. $395 


Combatribes (2 or 3 pl. Motorcycle Gang Brawl) . $395 
Buster Bros. (2 pl. Harpoon Ballons Worldwide) . $395 
U.S. Classic Golf (Top Tavern Place) .......... $395 
Street Fighter (2 pl. The Original Top Earner) ... . $395 
Shinobi (All time top earner) ................. $375 
Double Dragon II (The Revenge, Now a kit) ..... $375 
ATAXX (Excellent Tavern Strategy) ........... $350 
Omega Fighter (New 2 pl. Vert. Space Odyssey) . $350 


Sly Spy (James Bond & Golden Gun adventure) . . $295 
Crime Fighters (2 or 4 pl. Battle Punk-Rockers) . . $295 
Bad Dudes (2 pI. Rescue the President from Ninjas) $295 
Bottom of the Ninth (2 pl. Baseball Heavey Hitter) $295 


Aurail (2 pl. Sapce Armour Attack) ............ $295 
Super V-Ball (2 pl. Summer Time Volleyball Action) $295 
Pushman (Mind Boggling Maze Strategy) ....... $295 
1943 (2 pl. simul.-hit like 1942) ............... $275 
Contra (Vert. 2 pl. Commando Adventure) ...... $250 
Silkworm (2 games in 1! Jeeps & Helicopters) ... $250 
Fighting Golf (Bar Piece for Cocktail Tables) .... $250 


Double Dragon (Top earning 2 pl. Karate Action) . $195 


Dead Angle (Guns and Grenades in New York) .. . $195 
F-1 Dream (Racing Car Excitement) ........... $195 
Super Qix (Top Novelty Bar Table Action) ...... $195 
Kageki (Vert. 2 pl. Boxing Action) ............. $195 
World Series (Baseball at its best) ............. $195 


Guerilla War (2 pl. Jungle Rambo hostage rescue) $175 
Black Tiger (Medieval Myst. Underground Caverns) $175 


Ikari Warriors (2 pl. Rambo Style Combat) ...... $175 
UFO Robo Dangar (X-Former Robots Gone Wild!) $150 
Time Soldier (2 pl. Medieval Ikari Warrior) ...... $149 
Last Mission (Space Weapons Galore) .......... $95 
Marble Madness or R/Runner or Indiana Jones .. . $95 
VS Dr. Mario (Tetris Style Winner) ............. $295 
VS RBI Baseball (Top Earning Software) ....... $195 
VS Super Mario Bros (All Time Greatest Hit) ..... $175 
VS Golf (Excellent Tavern Piece) .............. $75 
VS New Red Unisystem Gun .................. $75 
VS TKO Boxing (Like Ring King Il) ............. $49 
VS Freedom Force (Airliner hostage rescue) ..... $49 


Buy 2 kits & get a free control panel button label sheet or 50 push button 
Buy 3 kits & get a free Gold Medalist Kit (a $195 value) 


We want to buy Super Mario Bros., Platoon, Ice Climber and R.B.I. VS Software; plus Tetris 
Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, |) ce $29 


“= | We Ship Worldwide || Buy, Sellor Trade | 


CALL OR WRITE FOR FREE NEWSLETTER: 
‘*“The Conversion Kit Hit Parade-over 200 Kits Listed’’ 


916/678-5189 


Phone or FAX 


916/678-1313 


FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software 


AUGUST 1991 


IMONEX” 


MAKING CHANGE 
ACCEPTABLE™ ... 


Introduced at NAMA (Orlando) and InterBev (Chicago), 
a 3-coin Contin-U-Op® for a variety of machines. 


Get the same 
dependability with 
your 3-coin 
acceptors as 
Vendors have been 
getting with their 
Contin-U-Op® 
Model #520 for 
cigarette machines. 


CALL TODAY TO FIND 
OUT WHICH 3-COIN IS 
AVAILABLE FOR YOU P.O. BOX 519 


KATY, TX 77492-0519 
1-800-446-2719 


PH. (713) 692-7021 
FAX (713) 391-4239 


© 1991, IMONEX SERVICES INC. 
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HELP! 


OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST 

COMPONENTS FROM OLDER VIDEOS & 

PINBALLS. GIVE US THE OPPORTUNITY TO 

SUPPLY YOU WITH THE MISSING PART 

THAT KEEPS YOU FROM MAKING MONEY! 

Conversion ltems-Power Supplies, Joysticks, 
Buttons, Overlays, ... 


Video game P.C.B.s-Over 400 Kinds 
(See Play Meter June Pg. 184) 


Call for price list WE BUY OLD 


Power Supplies-Many types 


Electronic pinball parts-All makes-Used playfields ie . BOARDS! 
Backglasses & Electronic Components 


Laser Disk games-Players, disks & P.C.B.s ( 
Monitors-All sizes: color, B&W -all XYs 


Manuals, schematics and other service data ELDORADO GAMES LTD. 


Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 3385 E. Artesia Blvd. e Long Beach, CA 90805 


Video Arcade Analyzer: . . _42N0. 
Test Fixture for Monitors-NOW ONLY $295 (21 3) 630-3300 FAX: 213-630-1566 


NOTICE!! NOTICE!! NOTICE!! 


Last Chance to buy a QUIK POKE™ game 
table at the unbelievable low price of $295.00 
F.O.B. Bay City, Michigan. 


This exciting coin game can pay for itself in 
less than a month. Also suitable for the home 
recreation room. 


Limited Quantity of upright and cocktail 
models available - new in carton. First Come! 
First Served! 


Contact Melody 


Valley Recreation Products, Inc. 


1-800-248-2837 
FAX: 1-517-892-6513 
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Have your own copy of Play Meter 
Magazine delivered fo your home 


or office. Call (5O4) 488-7003 fo 


ETER 


agazine 


PL Vy 


ETER 


agazine 


PLM 


start your subscription today. 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


C] Mr. C0 Ms. Name 


Street 
City 

Zip 
Signature 


Title 


Company 


1) Payment Enclosed 


Charge my: 
Card No. 


CC] New 
[] Renewal 


Street 
City 

Zip 
Signature 


Title 


Company 


Charge my: 
Card No. 


CL] New 
CL] Renewal 


(] Payment Enclosed 


Telephone 


1) Billme 
1) MasterCard 
Card Exp. Date 


USA "Canada 

$50.00 $50.00 
90.00 90.00 

120.00 “Payable in U.S. currency only 


"Foreign 
OO lyr. 150.00 
(1) 2yrs 


LJ 3yvrs. 


C]) Mr. Ms. Name 


Telephone 


() Billme 
[) MasterCard 
Card Exp. Date 


USA *“Canada 

$50.00 $50.00 
90.00 90.00 

120.00 “Payable in U.S. currency only 


"Foreign 
150.00 


Check One: 

CL] Manufacturer 

() Distributor 

1) Route Operator 
1] Arcade Operator 
(1) Support & Supply 
CL) Technician 

CL] Other 


Please specify: 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


Check One: 

LJ] Manufacturer 

C) Distributor 

1) Route Operator 
1) Arcade Operator 
(1) Support & Supply 
CL) Technician 

L) Other 


Please specify: 


Have your own copy of Play Mefer 
Magazine delivered to your home 
or Office. Call (5O4) 488-7003 to 

start your tr Slat loda y. 
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Amusement 


Auction 
All Auctions 


Saturday, 10 a.m. 


Indianapolis, IN 


Sept. 7, Farm Bureau Bldg. on 38th St. 
Indiana State Fairgrounds 

Phone April 26 & 27: 317-927-7556 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


San Jose, CA 


Sept. 28, Santa Clara Co. Fairgnds 

344 Tully Rd., off Hwy. 101 

Gateway Hall Bldg. 

Cellular: 408-234-7626 

Reorder Tone Dial: 502-551-1866 

Hotel: Pepper Tree Inn (walking distance) 
800-325-3710 
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al # 33 ow ana 
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2415 West Amherst 
Bloomington, IN 47404 


For Information 


Call Ric Stephan: 


Auctioneer: Bill Hughes &$ 1 2 —= 3 3 3 —_ J 3 J 
502-451-6241 
\ 
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FINALLY! Operators can offer their 
customers the convenience of 
moving their own pool tables’... 


oy STEP-N-ROLL: 
=” Capsules DOLLY =: 


Novelties, yo-yo’s, watches, cameras, 
key chains, tricks, calculators, 
sunglasses, knives, hair fashions 


e Fast -¢ One-person operation 
aD | e Easy ~° Prolongs life of table 
2¥2"" or 32" 7 ¢ Safe °¢ Saves time & money 


mm Or more information call or write... ~-— 
BEST MFG. CO. == STEP-N-R@LL™ DOLLY (2 
1-800-962-4486 TOLL FREE: 1-800-634-6157 or 216-652-1251 


FAX: 216-652-1985 
(414) 947-5051 131 Youngstown-Warren Rd. Niles, Ohio 44446 
A division of J.E.R.M. Enterprises 


Monitor Board 
Replacements 
with one year warranty 


YOUR KEYS 
TO ARGENTINA 


If you are a very busy businessman with 
good products to sell, but lack the time — 
The opportunity or the know how for placing 
your products in our country — turn to us for 
help. 


Through our extensive network of more 
than 500 eager-to-buy clients in all of our ter- 
ritory and a staff of 20 highly qualified col- 
laborators — we can guarantee the best for 
your profits. 


EYGO CHASSIS are available for most monitors 


including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


EYGO MONITORS are available in 13 inch, 19 
inch, 27 inch, and 33 inch 


EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


EYGO COMPANY, LTD. 


Phone (214) 986-9008 
Fax (214) 255-4007 


Save time — save money — avoid trouble 
We'll do the work for you. 


Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 


FAX: 541-786-1747 
TEL. 541-581-9152 582-9550 
581-1634 583-9820 


581-5084 
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END OF SEASON CLEARANCE SALE 


USED VIDEO NEW KITS W/ TESTED BOARDS | Fire Fighter 6995 
Mad Dog McCree call | Street Fighter II 1250 | PopA Ball 3595 
Street Fighter 2 (ded) 1995 | High Impact Football 995 | Bozo Double Basketball 
(25" kit) 1750 | Clutch Hitter 1095 (w/ticket) 1895 
(19" kit) 1400 | Pit Fighter 895 | Betson Double Jumbo Crane41 95 
Simpsons 2095 | Strata Bowling 495 | Betson Double Big Choice 1895 
Road Riot 7995 | Ataxx 195 | Betson Single Top Choice 1895 
Race Drivin (ded) 7400 | King of the Monsters 225 | Betson Single BigChoice 895 
(update) 5795 | Sengochu 225 ori ew a cranes 795 
TMNT 1495 egas noulette 
Off Road (2 dude) 1295 | USEDKITS (6 pl pusher) 9995 
Smash TV (ded. 25”) 1650 | (Available as complete gamesfor | Rock and Roll (3 mo old) 
SCI 1895 | $150 additional) ' . pl ie ae 
Turbo Outrun 1895 | Championship Wrestling Il 545 | LOC@n0 mulaly 
Hyra (ca 195 | Wonderboy ji 
Clutch Hitter — Double Dragon 100 |" icket soar 
a ae _— tony. | Al American Football hs Pokerino Rolldown witicket 850 
Tetris (mini) 1250 | Sky Adventure 285 | ce daker Pok nt 
Neo-Geo (2 pl w/o games) 1195 | Baseball — Season 2 195 | ee a : : ied cigs 
— nit 1 ed bbl i Roller Bowler witic call 
oad Blaster 1943 145 | oo” 
Night Striker s/d 1295 | punchout 150 | Big Dipper (4 pl rotary crane) 595 
Beast Buster 2395 | Bubble Bobble 300 
720° 1050 | Gun Smoke 175 MICELLANEOUS 
Golden Axe 750 Super Pac Man 125 Slug Fest 2595 
Crime Fighters (ded) 695 | Circus Charlie 100 | Polaroid Face Place Call 
Operation Wolf 795 | Gladiator 425 | Auto Photo (b&w) 2295 
Pole Position s/d 695 | RBI Baseball 50 | Game Masters Basketball 895 
hace — Il (up) ti Track and Field 50 eae aad 
aper Oy Mat Mania 50 0ZO VOuDIe DaskKetda 
Endoro Racer 725 | Frogger 50 | Mating Game (cabaret) 575 
Arch Rivals 795 Mating Game (arcade) 795 
indiana Jones 525 | PINBALLS Rowe R89 Jukebox 1298 
ndiana Jones owe R-89 Jukebox 
Terminator Il 2395 
—— 0 | NT ans | Seem 
a Fun House 0005. 
Super Mario Bros 300 The Machi 9095 Helicopter Giant Ride 1495 
Centipede (mini) 300 pabnesn Parrot Egg Vendor 325 
Checkpoint 2095 
AP Bwiseat 895 hionte Cara 405 Bimbo the Clown 350 
Ms Pac Man 250 Apollo Smokeshop cigarette 
en 305 Firepower 2e0 hi 150 
Wrestle War 395 paces wacels _ National cig machine 30 
Spy Hunter 395 Identification metal coin 
Haunted Castle 195 BED EMe oe oeeramere stamper 125 
World Series Baseball 195 | Cosmo Gangs 5200 
Wacky Gator 5000 


All equipment is available September 9, 1991. 
Call Steve at (609) 263-1377 or (609) 263-3277 
Call Rob at (609) 729-5371 or (609) 465-2785 
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Slot Machines 


-Pokers e Blackjacks (21’s) 
Aristocrat e Bally e IGT e CEI 
Jennings e Games of Nevada 


Vintage Slot Machines & Jukeboxes Summer Sale 


e For Export Origi 
ginal Wing Boards 
e For Home Use Skill Chance W-7 $325 


¢ Legal In Most States |i HA fim | Bonus Chance W-8 $375 
e Cleanest Shopped ee 
Machines 


call /08-259-7878 


FAX 708-259-7726 


7038 Hoke Road 
Clayton, Ohio 45315 
(513) 833-5143 
Fax: (513) 833-4845 


EVERY 
MAKE & MODEL OF 


@ KIDDIE RIDES @REDEMPTION GAMES 


M Ss z OF WHAT THEY 
. = WOULD COST 
NEW.” 


AMERICA'S 


; SN ~ LARGEST THE AMUSEMENT 
oe Zi SELECTION 
vy ese | OF Used EQUIPMENT EXCHANGE, INC. 
N oS | AMUSEMENT 
EQUIPMENT 


1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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SWITCHING POWER SUPPLY fo oi VIDEO GAME 


=" OVERLOAD PROTECTION #® HIGH QUALITY, BOTTOM PRICE 


# BUILT-IN EMI FILTER 
= BEST AFTER SERVICE 


BVTA/12VIA/-12V1A 


95~125V 
or 
195~250V 


A3074AM3 5V10A/12VIA/—-12V1A 
SIZE: 50(W)x100(H)x140(D) mm_ N.W.: 0.6 KG 
1.97 x394 x551 inch 1.32LB 


FLYBACK 


D 

O 
~] z 
= 


—_— 
cn) 
> 


MODEL 


AC IN 


J5™129V 
or 
195~250V 


DC OUTPUT 


5V12A/12VIA/—5V1A 


A3880AL3 


5V15A/12V2A/—-5V1A 


5V18A/12V2A/—5V1A 


SIZE: 52(W)x124(H)x177(D) mm NW.: 0.68 KG 
2.05 x4.88 x697 inch 1.5LB 


A3100AL3 


A3120AL3 


PWM 
ALUMINUM 


#8ce 


pom | | mm} | 
OO] |Un} |b 


_ oy) 
¥ Nn x 
we ¢ te 


era 
: a.0.¢ 
MODE, A3i09 3 


= HIGH EFFICIENCY 
# SHORT CIRCUIT PROTECTION ON ALL PRODUCTS 


SIZE: 55(W)x106(H)x162(D) mm_ N.W.: 0.72 KG 
2.17 x4.17 ~x638 inch 16LB 


95~125V 
or 
195~250V 


FLYBACK 
ALUMINUM 


7A 
JOA 


A3095AS3 95 ~ 125V 
or 


A3100AS3 195 ~ 250V 


SIZE: 50(W)x125(H)x156(D) mm_ N.W.: 0.67 KG 
2 X4.90 ~x6.15 inch 1.5LB 


PWM 
ALUMINUM 


iss ’ &: _ 
MODEL: A3095453° - 


® 
lap CHUNG yy 


Pp — +1025, 
la 
l 2 A ig Sa 


> Hes 
3 GND 


ek 


15A OY 
hey 


mR 


re. 

= 

Ss} 
Wane tite 


CHUNG YU ELECTRONICS CO., LTD. 


P. O. BOX 30-535 TAIPEI, TAIWAN, R.O.C. 
FAX: 886-2-397-1968 TLX: 24451 CYELEC 
TEL: 886-2-392-0746, 886-2-341-4596 
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NEW 
POWER 
SUPPLIES 


Slot Machines “°° 


Jenning 


To Sell “aye 


¢ Dealers Wanted For 
Home Market 


¢ Legal in most states 
For Home Use 


e Slots For Export 


e Call For More 
Information and Prices 


¢ Old Bingos for Sale 
¢ New Bingo Glass for Sale 


$19,955 
Faynwoner 


Absolute Satisfaction Guaranteed 
| Year Warranty 


RK & J Amusement, Inc. 
9104 Park Dr. - Unit 104 

Fredericksburg, VA 22401 

703-898-1570 — Tues.-Sat. 


703-786-4187 — Recorder 


Great Western, Inc. 


1300 Mohawk Blvd. 
Springfield, OR 97477 


(503) 726-1813 


“> NEW FACTORY KIT BLOW OUT! & 


ALL KITS CONTAIN NEW TESTED JAMMA PC BOARD, FACTORY NEW MARQUEE, OVERLAY, 
MONITOR BEZEL, NEW JOYSTICKS, BUTTONS, WIRE HARNESS, BOOK AND INSTRUCTION DECALS. 


ROMSTAR OUTZONE: Vertical, 2 player. Space Warriors rescue their comrades from the OUTZONE. $450 
ROMSTAR SNOW BROS.: Horizontal, 2 player. An excellent Bubble Bobble style novelty sleeper. $395. 
AM.SAMMY SPINAL BREAKERS: Horizontal, 2 player. Cabal style commando shoot'em up. $395. 
BIO SHIP PALADIN: Horizontal, 2 Player. Space Battle Cruisers blast away in Deep Space. $395. 
CHAMPIONSHIP BOWLING: Vertical, (Upright or Cocktail). Popular Bar or Tavern Bowling Game. $395. 
ROMSTAR GOLD MEDALIST: Horizontal, 2-4 Player. Exciting Olympic style sports action. $195. 


ROMSTAR TIME SOLDIERS: Vertical, 2 Player. (Includes 2 NEW LS-30 Joysticks) Our warriors battle their 
way across Time & Space. $149. 


BUY ANY 2 KITS AND RECEIVE $50. OFF. 
BUY ANY 3 KITS & RECEIVE $100. OFF. & A FREE TIME SOLDIERS OR GOLD MEDALIST PC BOARD 


BUY ANY 4 KITS & RECEIVE $100. OFF & A TIME SOLDIERS KIT ($249. VALUE) OR GOLD MEDALIST 
KIT ($295. VALUE). 


ze L 
td VIDEO CONNECTION ZN 
) NY 


930 Jeffrey Lane, Dixon, CA 95620 (916) 678-5189 / 678-1313 (phone or FAX 
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Duke Distributing 


210 Cherry Street 
Franklin, KY 42134 
Sales (502) 586-9066 © 586-1663 © (502) 586-1773 (Also our Fax #) 
Service — (502) 586-9058 


AMI Rowe R-82 .. 450.00 Omega Keno 

NSM Concert 240-II 1600.00 IGT D-80 
NSM City IV .... 1725.00 Riviera 
NSM City II 1050.00 Honest Dealer .... 
Rockola 490 1075.00 Used Turbo Pokers 

1075.00 Rockola 480 Starting @ 750.00 
Rockola 478 Foxtronic w/DBA 1300.00 

1500.00 Rockola 477 


Tommy Gate w/7” extension 
Klopp Coin Counters 

Drew Tiger Paw Cranes 
New Premier Pinballs 


W-7 © W-8 © W-6 Complete Deluxe Games 

W-4 @ W-11 @ F-5 Complete Economy Games 

F-16 © Bingo ® Jumbo 19”-13" Uprights 

Lucky 90 © Cherry Games _—_ Cocktails — Minis Games Starting 
Countertops — Kits 


W-4 Kits 

EEI DBV 

Mars DBA 

Mars w/Downstacker Meters 

Empty Cabinets Isolation Transformers 
Yamate W-4 PCB Toggle Switches 
Yamate W-6 PCB , Coin Buckets 

Wing W-7 PCB Coin Mechs & Channels 
Wing W-8 PCB Coin Tubes 

Wing W-11 PCB 8 Line Harnesses 
Wells-Gardner 13”-19” : Set of 6 Buttons w/legends 
Sharp Image Monitor 13”-19" Monitor Bezels 

12 Amp Power Supply Pool Table Supplies 


14 SMASH HIT SINGLES 
BY VARIOUS ARTISTS 


Hot Hits is #1 played 
disc on virtually every 
Jukebox we are on ! 


14 SMASH HIT SINGLES 
BY VARIOUS ARTISTS 


Hot Hits is 2-1 most 
played disc on many 
CD Jukeboxes. 


14 SMASH HIT SINGLES 
BY VARIOUS ARTISTS 


MEMBER OF 


Amusement & Music Operators Association 
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R89-90-91 -92-93-94 


CD COMBO KIT 


10 Disc CD player added to your jukebox 


Kit includes: Sony CDPC 900 CD player/8 times oversampling 


* Kits Priced Right For Small Accounts * 
Plastic label insert kits available 


v.. Call or Fax: MK 
% C&C Games s 
“to, (219) 238-4028 

ao’ 


Pe, 
ey; 
‘On on rocatio™ 


Come see us at 
D Hottest Dise on > Pop/Rock | 77. 4/04 
the CD Jukes [1° > Country Convention / 
Booth 
> R&B 1313 


O) 14 current hot single releases on each of 
three Hot Hits Compact Discs. 


LJ New issues every six weeks. 
C) Hot Hits covers the Billboard Charts. 


TO ORDER CALT:  1.800-874-0265 


WANTED 


e SUPER MONACO GP UPRIGHT  e FLIPPERS — GOTTLIEB, 


e CHASE HQ UPRIGHT WILLIAMS, BALLY, DATA 
e@ LASER GHOST UPRIGHT EAST — YEARS 1984 & UP 
@ BATTLE SHARK (TAITO) (PREFERABLY 1987 UP) - 
UPRIGHT EXCELLENT CONDITION 
e OUTRUN TURBO UPRIGHT e CLOSE OUTS IN BRAND NEW 
e ANY UPRIGHT CAR GAME - (OR USED) VIDEO GAMES 
PAST TWO YEARS e CLOSE OUTS IN FLIPPERS 
e ANY UPRIGHT MACHINE GUN- e JUKE BOXES - ALL TYPES — 
PAST TWO YEARS BRAND NEW, CD 
(1990 MODELS PREFERRED) 
e KIDDIE RIDES — e VIDEO SLOTS & POKERS —- 
BRAND NEW, ITALIAN NEW & USED 
e VIDEO AMUSEMENT BOARDS e BALLY & IGT SLOTS - 
FOR CENTRAL & S. AMERICA, NEW & USED 
DIRECT FROM FAR EAST e DEDICATED VIDEO GAMES - 
e CD JUKE BOXES — BRAND NEW NEW & USED 
e USED MUSIC e@ SIMULATORS — NEW & USED 


e BELGIAN ELECTRONIC 6-CARD e POOL TABLES — BRAND NEW, 
BINGOS PLUSH, DIRECT FROM FAR EAST 
e FLIPPERS — NEW & USED e@ SPARE PARTS, MONITORS, ETC. 
WE CAN ARRANGE EQUIPMENT TRADES, 
CREDIT TERMS 
AND WILL BUY FOR CASH. . . 


SO, CONTACT HARRY O. 


ATLANTIC & PACIFIC 
AMUSEMENT CORPORATION 


1428 NORTH BROAD STREET 
HILLSIDE, NEW JERSEY 07205-1639 
1-800-327-6076 OR 201-926-0700, FAX: 201-926-3512 


Double Up* 


Pool Point Bonus* 
Call Toll Free 1-800-277-6136 


Lucky 8 Lines W-13 


(ee Ae New BINGO 
Lucky 73 


For More Information, Call Toll Free 


Let Our Machines .cccceee 


MICRO MANUFACTURING 
A — | 


sce Us At the AMOA Show Booth #'s 117-121 


Now 
9" Countertop 
now available 
For All Games 


ete Bienes 
eR | ae 
xh. © See 
oa oa Nae 
, .. eee *, a 
Bon: Spates 
d is nn See abe 
Shy See ee 
= 


a 
Turbo Poker 


Cherry Bonus 


SS Ay 
@ | —2 oA SF 
Td Micro Manufacturing 


wo 535 Old Nashville Highway 


avergne, TIN 37086 
Toll-free 1-800-277-6136 3 


N 


L 
(615) 793-5510 Fax: (615) 793-5512 
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We Specialize In All Types Of 
Miniature Lamps 
For The Amusement Industry 


Miniature: #44, 47, E17, 159, 161, 194, 
259, 555, 906... Etc. 


Flourescent: FAT5CW, F6T5CW, F8T5CW, 
FIOT8CW, FI3T5CW, FI5T8CW. 


Twist-Lock Sockets: Wedge Base 
T1 % and T3 % Sizes 


THHC LIGHTING 
17870 Castleton St., Suite 246 


City of Industry, CA 91748 


Tel: 818-965-6088 Fax: 818-810-4746 
Toll Free 800-468-8442 Order Only 


New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 


COMANDO JEEP 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
¢42 DIFFERENT MODELS AVAILABLE ¢ PARTS: REDUCERS 
MOTORS, COIN MECHANISMS, SOUND BOARDS... 
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KIDDIE'S® 
COIN OPERATED KIDDIE RIDES 


SALES 
MANAGER 


Immediate Opening. Major manufacturer of video 
games and coin-operated equipment in southeast 
seeks sales manager to control sales to 
distributors and amusement operators in United 
States and Puerto Rico. Supervise telemarketing 
and administrative support. Travel average 6 
days per month. Trade show coordination, in- 
dustry experience preferable, must have solid 
sales management background and people-skills 
in hiring, training, promoting, incenting, and ter- 
minating personnel. Demonstrate marketing pro- 
grams used to increase sales. Demonstrate per- 
sonal sales volume history. Significant base 
salary plus overrides, expenses reimbursed, 
benefits package including pension fund, career 
path for upward mobility. Resume in strict con- 
fidence to: 


Video 
c/o Growth Consultants 
P.O. Box 158382 
Nashville, TN 37215 
EOE/MF 


GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 


* Custom wire harnesses made to your 
specifications. 


* Custom electro-mechanical assembly 
(prototype and production) 


* Engineering and design assistance 
available. 


* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 


Printers 


Our reliable 40-column printers will meet your needs! 


NCR is your supplier of printers and print 
mechanisms for Video Poker, Kiosks, ATM’s 
and POS terminals. We offer a full line of 
receipt, journal, and validating printers with 
options like 2 part paper, receipt knives, paper 
low and paper exhaust. Printer runs on 28 VDC 
or optional 120 VAC. These printers are used 


NCR 2202 Receipt, 
Journal Printers 


worldwide, they are proven! You'll have fewer 
problems, less downtime, more business! 
These are not throwaway mechanisms! 
Includes 90 day mail-in warranty. Printers 
and mechanisms can be factory refurbished! 
Here is just one example of what NCR can 
offer you! 


/ 
7 


a 


> 


Features 

¢ Print speed: 171 lines/min. 

¢ 42 column print 

¢ Driver/options board standard 

¢ Fast, simple paper loading module 

¢ Smooth stepper motor line feed and fast feed 
¢ Single and double width printing on the same line 
¢ Automatic forms thickness compensation 

¢ Journal cover with autograph window and lock 
¢ Full paper handling capability 

¢ Fully cabinetized 


¢ Snap-on ribbon cassette with tear off edge 

¢ Manual paper advance wheel 

¢ UL recognized component 

¢ Journal paper out sensing (option on receipt) 


Options 

¢ Receipt knife—selectable full or partial cut 
¢ User selected Electro-stamp 

¢ Validation of inserted forms (6 or 15 lines) 
¢ Paper out sensing (Standard on Journal) 

¢ Two part paper handling (journal take-up) 


NCR Corporation 


Technology Marketing Division 
950 Danby Road, Ithaca, NY 14850 
(607) 274-2525 FAX (607) 274-2404 


CATCH THE 
ACTION ... 


FROM LEISURE 


SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


- SIMPLE ONE PIECE UNIT * SAME DAY SHIPPING 

- SIMPLE INSTALLATION * PROMPT SERVICE 

* SIMPLE TO USE-ACCEPTS * QUANTITY PRICES 
BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
1 YEAR WARRANTY 


LEISURE | 
ENTERTAINMENT, LTD. 


For amusement only. Not intended for sale or use in s 
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Purchase Direct From 
The Factory! 


x 
we" LUCKY NUMBERS 
It's so simple .. . it simply earns $$ $ anne 


Also Available: 


* Hilo Double-Up Joker Poker 
¢ Dual Tank Game 
¢ Countertop Cabinets 
¢ Kits - Kits - Kits 
~ WINNER 8 LINE 


7 n _ , : » j epee Be - ee 
Lowest Prices - Fastest Delivery! Were A 


1 YEAR WARRANTY era JUMBO 8 LINE 


Call Toll Free: 


mes are prohibited by law. ae 


municipalities where such g 
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PARTEC MODEL CD-1000 


e UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 50€, 75¢ or $1.00. 


e QOUT-OF-STOCK BAR 


No coins accepted when out of stock. 


e 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


e 14-GAUGE STEEL CABINET 


The strongest gauge steel cabinet 
available — double security bars. 


e GRAPHICS-UNINTIMIDATING 


Perfect for women's restrooms. 


e CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 © Fax: 708-678-9546 


KIDDIE RIDE CLEARANCE 


HYDRAULIC MECHANICAL (Continued) 
Space Shuttle ......... 1350 + Helicopter............ 850 
Helicopter ........... 1250 WiORe 42.945 e34000 900 
Red Baron ........... 1150 -Motofcyclé «..46 01.54. 750 
Scoutball..02244 068». 1250 Motorcycle ........... 400 
MECHANICAL Mini Wheel .......... 1000 
Bull dozer ............ 850 PMB QUE 2h eb oair te ees es 
RAC Cal noice tice cs 53 775 


SHOODY ‘n.026% »4%¢808- 5 750 


Chuck Wagon ......... 900 
Elephant ............. 


Reconditioned coin-op Kiddie train goes around an 8’ 6” x 11’ 6” 
oval track, with fence and scenery — adjustable time, coin, and 


eo. 6 6 6 6 © 6 8 6 eee Ree 8 ew SE Te KS OH ee ee ee ele le He Uf 


Novelty Equipment 
Basketballs PVC ........ 500 
Streak Shooter ......... 900 
Shoot-A-Way ......... 1800 
Air Hockey .......... 1100 
Antique Gun 

(White Lightning) ..... 995 


Games Etc. 
1451S. Fitzhugh, Dallas, TX 75223 


214-826-6938 or FAX 214-826-6938 


Contact John 


Redemption Equipment 

Bowler Roller......... 1650 
Upright Cranes ........ 950 
Wedges & Ledges (4pl) . . 4650 
Lowboy Crane......... 775 
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SLOT MACHINE 
INVENTORY REDUCTION 


wena 


a) “PH 


PRICED TOO LOW TO PRINT 


"AS NEW" OR “AS TS” 
REMANUFACTURED MACHINES TORN DOWN, 
CLEANED, REPLATED (IF NEC.) AND REBUILT 


ROYAL BELL, LTD 
5776 LAMAR ST/PM ARVADA, CO 80002 
FAX: 303 431 - 6978 800 - 525 - 8694 


Local & Long Distance 
Models Available 


starting at $299 


Line Powered—No AC 
Desktop or Wall Mount 
Free Calls: 911, 800 Toll Free 
Restrict Calls: 976, 900, 700 


Time Limit for local calls 
FCC Approved 


One Year Warranty 


Pay Phone Industries 


2415 West Amherst Road 
Bloomington, IN 47404 


812-333-9939 
800-284-2255 


COMPETITIVE 


PRODUCTS CORP. 


OUR NAME SAYS IT ALL! 
SUPPLIER OF COIN MACHINE PARTS 
AND BILLIARD SUPPLIES. 


COMPETITIVE PRODUCTS CORP. 
P.O. BOX 1645 
RIVER ROAD BLDG. #5 
TULLYTOWN, PA. 19007 


TOLL FREE: 1-800-562-SA VE(7238) 
IN PA: 215/547-7520 
FAX: 215/547-7577 


WE ARE AN INTERNATIONAL PARTS HOUSE 
WE SHIP WORLDWIDE!!! 
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New Games/Kits 


Gun Force (H-Kit) 
Simpson Video 
Street Fighter II (H-Kit) 


Used Kits 


Aliens (H) 

Bloxeed (H) 

Caveman Ninja (H) 
Champion Wrestler (H) 
Combatribes (H) 

D. J. Boy (H) 

Escape (H) 

Final Fight (H) 

Golden Axe (H) 

Magic Sword (H) 


Snow Bros. (H) 
Superman (H) 

Task Force Harrier (V) 
W.W.F. Super Stars (H) 


Used Games 


All American Football 
Altered Beast 
Battleshark 


Bermuda Triangle 
Combatribes 
Crime Fighter 
Dark Adventure 
Enduro Racer 
Guerilla Wars 


Operation Wolf 
Pit Fighter 
Quarterback 
Radmobile S/D 
Radmobile U/R 


Renegade 
Road Blaster 
Silkworm 
Super Off Road 
Tiger Heli 

Time Soldier 


Twin Eagle 
Victory Road 
Vigilante 


The Game Exchange 
P.O. Box 09598 
Columbus, Ohio 43209-0598 


(614) 258-2933 
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_ 1.5" (38 mm) Wheel Vends yroR 
¢ 1.3” (33 mm) Capsule sited : 
¢ Large Gum and Candy Sone sures 
1.125” (29 mm) Wheel Vends pnd Dorn 


e Gum and Candy 
Adjustable Merchandise Wheel Vends 


. All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 


FOR: Machine size height 25” (63.5 cm) 

: Width 8” (20.3 cm) Depth 8” (20.3 cm 

Our All New na ( ) : ( ) 
2.3” Round UStOM SOUNGS — Can Nave your Own 


record made to say anything for 5 seconds. 
Up to 4 different sayings on each side. 


Clear Capsule 
Both Halves Same For. 
$1.00 items; 50 items Rings in 


25 Feature items = Holders 
cranesetc. To j . 


Bulk or Assembled. 


~~ 


: e Mixes 
1.3” Capsules (79) © In-capsule - items 
Mixed colored top with clear ¢ Rings & Holders 
bottom. Filled or empty. Bulk & Assembled. 
ACTIONMATIC LTD. 


P.O. Box 326 e Chatham Ontario e N7M 5kK4 
Phone: (519) 351-2181 Fax: (519) 351-2181 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 ¢ W-6 ¢ W-8 


8 Line Conversions Kit Plugs directly 
into the Jamma Harness. 
Conversions Made Simple With 
Interface Boards 

Double Male Interface Board with Jam- 
ma pinout one side & choice of either 
28/56, 22/44 or 18/36 on other side. 
Double Male Interface Board with Jam- 


ma pinout one side & choice of either 
28/56, 22/44 or 18/36 female on other 
side. 
Nintendo Monitor Color Conversion 
PCB. 


Quantity prices on request. 


LOUISE’S HARNESS SHOP, INC. 
712 Country Rd. 58 e Prattville, AL 36067 
Tel.: 800/365-1941 © 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 


ie LREVE  & 
803-574-0162 — 


Authorized Eagle-Wing 
W-7 8 Lines 


W-8 8 Lines 

W-11 Lucky Star-8 Lines New! 
Lucky 75 New! 8 Lines 

Lucky 25 Poker Bingo 

W-10 8 Lines New! 

Lucky Bingo New! 
Kits-Games-PC Boards 


Ask About New Bill Acceptor 
Fix for W-7 and W-8 
8 Lines Games From Drew! 


CLOSEOUT 
NEW CRANES 


Tiger Paw’s 


CALL TODAY! 


The Original Crane 


With Electronic Plush Counters. 


$1595 00 
Jumbo Tiger Paw 1995 0 


a 
XL 


1$, 2$, 5$ 
Bills 


400 Bill 
Stacker 


1600 
Bulk Coin 
Capacity 


Wall Mount Bracket Included 


$ 995° 


Optional — 1$, 2$, 5$, 10$, 20$ 
Bill Counter, Colors 


MARS ELECTRONICS 


VFM 2 VFM4 
VFM 3 VFM 5S 
Most Models In Stock 


Stackers | > . ow 
200 Bill, ||" aaa 
400 Bill, ss goons Bt 
600 Bill, | | 

and 
1000 Bill 
Capacity! 


120 Southwest Drive e Spartanburg, South Carolina 29301 


803-574-7680 


R & M Distributing Corp. 


940 Hempstead Turnpike e West Hempstead, New York 11552 
(516) 292-8900 or Fax us at: (516) 292-8025 Phone: 1-800-229-4FUN 


We Export Worldwide 
-Nos hacemos cargo de toda exportacion requerida—Espanol-Italiano-Deutsche 


Contact Rich Bartlett or Roberto Hernandez or Louie Gutierz-Rummenigge 


Summer Clearance! 
Over 150 machines coming from our New Jersey Shore locations—Starting September 3rd 
Call and Reserve in Advance 


VIDEOS PINBALLS ARCADE PIECES 
(20° Narc Back to the Future Four Trax 
Afterburner Op. Thunderbolt Polic Force Galaxy Force 
Big Run Op. Wolf Cyclone Hard Drivin’ 
Blood Bros. Out Run Elvira Cisco Heat 
Championship Sprint Pit Fighter Fire Rad Mobile 
Chase H.Q. High Impact Fun House Road Riot 4x4 
F-15 Strike Eagle Smash TV Gilligan’s Island GP Rider 
Golden Axe Stun Runner Phantom of the Opera Winning Run 
Hang On Super Monaco GP TMNT Stun Runner 
Mercs WWF Superstars The Machine Top Landing 

Simpsons Super Monaco GP 


AND MANY MORE... 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable ¢ Weatherproof ¢ American 
made replacement parts ¢ Universal base for all rides ¢ High-security 
coinbox ® Heat-treated strips for construction 


FOR SALE 


Vendall/Vendex 
Machines Available 
Brand New 
Never on Location 


For Information call: 


1-800-235-5471 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 


Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 ¢ 800-647-6460 


LIGHTING SPECIALISTS: 


Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 
light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 

Service with dependable 

continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 
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6861 509 


“THE SILENT PARTNER” 
Computer Software... 


Let it help you manage and control your business. 


e It will tell you where a machine is, where it has been, life 
time income, year-to-date income, and weekly average 
with a keystroke. 


e It will watch your money, check your service calls, give 
VENDING mileage reports on your trucks. 
e It will give instant graphics showing monthly income for 
three years on every machine you Nave. 
e It will give you a line graph on every machine in every 


location with just a keystroke. 
e It will allow comparison with other like machines. 


e It will allow comparsion with every pinball, video game. 
etc. that any specified location has ever had. 


Sama 


If that is not enough there are 789 additional reports 
available at the touch of a key. The only requirements are 
that you enter the incomes of each machine and the 
computer will do the rest. 


JUST ONE ENTRY.... 


In an operation of 1000 machines, it usually takes one hour 
a day to post income. 


The SILENT PARTNER uses the time tested ideas and ways 
of aproximately 425 operators worlwide. 


Here is our guarantee. Not 30 days but 365. That's right!!! Put 
the SILENT PARTNER to work for you in the next 365 days. If 
you find something faster and better, we will also purchase it 


| en your money back. 


CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park ¢ Springfield. Illinois 62704 


(217) 793-3350 or Fax: 217-793-1842 


\N\ 
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COINS or BILLS 


ount/Sort/Wrap 
Free Catalog! 


THE PUCK STOPS HERE 


"The Original Air Hockey Safety Shield" 


1-800-933-0145 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 


CD TITLE STRIP PROGRAM 


FREE CD title strips with the purchase of the Easy 
To Use CD TITLE STRIP PROGRAM. Print your 
own song titles with your personal computer. All 
popular title strips formats available on tractor 
feed continuous form. Inventory all your CDS and 
print reports on performance and locations. Over 
175 features, full color, bullet fast. $395. 
Voice or 24 Hr. FAX 
1-800-950-JUKE 
(301) 956-5856 (for information) 


VISA, MC, Diners, Am. Exp. 
Title Strip Co., P.O. Box 333 Riva, MD 21140 


PlastiTech Products, Inc. 
Longview, TX 


e . a 
riz Se 
prizeesi 
"THE LEADER IN PRE-PACKS" 


CALL US FOR ALL YOUR 
REGULAR & JUMBO 
CRANE NEEDS !! 


WANTED TO BUY 


e Mechanical Pinball Machines 
1950 through 1970 

e Playfields, Blackglass & 
Related Items 


Call Rob: 


1-800-323-3547 


Don’t Forget: Pinball Expo ’91 
October 25th - 27th 


1 (800) 992-2388 


Additional TOPPS Baseball 
Cards Available Thru 


The Original. Best and Lowest Priced!’ 


MONEY MACHINE 


For the last 10 years the 
greatest promotion ever! 
¢ Blows money and/or 
coupons. 

Lg 4 » Your patrons try to catch 
> asmanyas they can. 


(309) 788-0135 


LH. KESSELMAN & ASSOC, 


601B COUNTRY CLUB DR. 
BENSENVILLE, IL 60106 


WANTED 708-616-9699 * Fax 708-616-9610 


Dedicated Operation Wolf Boards 


e CALL FOR SPECIAL PRICING e 


717-848-1846 
Phil-Terry-Mike 
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DIGITAL DISC AMERICA 
DON’T BE HELD CAPTIVE BY 45 RECORDS... 


GET OUR CD-CONVERSION KIT 


Will Convert Most Any Type Phonograph 
Compatable To Any Existing Sound System 
Call For Details On Your Application 
Optional Accessories Available 

Toll Free Service Number 

1 Year Warranty On Mechanism & CPU 


FEATURES INCLUDE 
1. Phillips CD Player 
2. Full Programmable Pricing 
3. Cash Management System 
4. Disc Management System 
5. Background Music System 


6. Easy Loading and Unloading Disc \ i Z Ga , 


KIT INCLUDES: 


1. 100 Disc CD-Player (24’’x 15’’x 10’’) 

2. CPU Logic Board 

3. Complete Control Panel With L.E.D. Readout 

4. Complete Wiring Harness With Connectors Compatible To Existing One 
5. Complete Mounting Harness 

6. CD Phonograph Marquee 


GET ON THE BANDWAGON NOW FOR A SOUND INVESTMENT 
FOR MORE INFORMATION 
CALL (800) 543-0032 ¢ FAX (314) 893-3601 


Sunshine Distributing, Inc. 
5617 Business 50 West e Jefferson City, MO 65109 


DIGITAL DISC 
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WANTED FOR SALE 


Vendall, Vendex & Easy Pop-A-Shot 
Vend Machines Wanted. Basketball 


#4 KIDDIE’s® 


COIN OPERATED KIDDIE 


RIDES 
Made in USA 
1-800-543-3437 


Top Dollar Paid *x Steel Game 
* Reconditioned 
Call * Like New 


CALL: 
213-453-8666 (913) 827-6229 


* . 
og 
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Valid fro 
October 31, 1991 
*Some Restrictions Apply 


Buy the original's not 


copies and for IeSs... 
‘1295. SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; “‘Abloy’’, ‘“‘Ace’’, ‘‘Fort’’, 
Special sale on these models Only Wico”’, “American”, “KD”, “ESD”, ‘‘Green- 


wald’’, “‘Baton’’, or any other manufacturer’s \, 
WHEELER, WESTERN similar type lock directly from our factory. = er $695 008 
PONY & NINJA MOTO 


Sorter $995.00 
LIMIT 6 PER CUSTOMER ALARMS = $79.95 


: . : eS for Vending 
42 Other Models Available 3 and Amusement 
Full Factory Inventory of Reducers, Motors, - 
¢; Wide 


Audio Digital Sound Boxes. Pony Saddies, 

Fiberglass Bodies and much more. 
Call any one of our Factory Direct Authorized Bey eee ba add agg 
L.A.I. Series 600 


Sales Offices: 
eTheisen Vending Company- (612)827-5588 
High Security Locks 
Virtually Pick-Proof 


oOo 


eJust Kiddie Rides, Inc. (516)293-8129 
¢Central Distributing Company (402)553-5300 


Wi 
OF 


O= High-Security 
11/4" Cam Locks, Padlocks and 
T-Handle Locks At Prices “Y NK 
B622F You Normally Pay “Y Neox 
7/8" For 
B618B Ordinary 
al Eeens? GET $ECURITY 
S670D GO. & ni 
co 1%" (30mm) 
REMOVABLE CORE SQ $AVE MONEY TOO! 
SHACKLELESS PADLOCK 
2%* (70mm) 
=D L.A.I. Series 500 
Medium Security ) 
Tubular Key Locks Z 
$502K 


PLUG LOCK 


LOCK AMERICA, INC. 


Tel. (714) 373-2993 Fax (714) 373-2998 
ih} {7251 “M" Garden Grove Blvd., Garden Grove, CA 92641 


— re 


4 MIDWEST STATE ‘age 


1-800-42 


i 


I 1075 C.0. WHEELER |& 
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STAR SYSTEM CABINETS 


e 19” &25" 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

e Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 


| | 
Low Boy Available 


PRICING! 
Poker Cabinet 


e Optional 13” or 19” monitors 
e Security back panel 


e Flip-top lid for easy access to 
monitor 


e Ready for your kit! 


Contract Design Manufacturing 


Basketball: New Master Shot or 
Double Shot in stock - CALL 


* *Summer Pricing Special * * 
* * * Call Now for Details * * * 
125 Royal Woods Ct., Suite 140 
Tucker, Georgia 30084 
1-800-226-6660 
(404) 270-2900 « FAX: (404) 270-2915 


DEBBIE'S AMUSEMENTS 


BECAUSE PLUSH IS NOT ENOUGH! 


PRE PACK SPECIALISTS! 
e Assorted Pre Paks 
e Adult Novelty Pre Paks | 
e Trade Ups & Promotionals 


e Mylar & Latex Balloons 


FREE FREIGHT ON FIRST ORDER 


CALL TOLL FREE 


1-800-446-4569 


ARACHNID 
Super Six-$1,075.00 


FIRST TIME LISTED 
Merit Pub Time 


w/overhead Cricket 


NINE ONLY 
$675.00 


Jim Stansfield Vending, Inc. 
La Crosse, Wisconsin 


608-782-7181 


or 
Fax Max For Facts 


608-785-7016 
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NATIONAL TICKET CO., SHAMOKIN, PA 


MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 


poor regulation, jail bars, vertical shrink- 


ing, etc. Call for free technical help with 
your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19’ color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 


Kit #102: For Electrohome GO7-FBO 
13’ color monitor. 16 parts. $7.95 ea. 


Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 


Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 

Kit #301: For Nintendo Sanyo 19’ col- 
or monitor. 15 parts. $6.95 ea. Wico 
#36-0245 


Kit #401: For Atari Disco 19’ color 
monitor. 17 parts. $6.95 ea. 


Kit #601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 


Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo 
cabinets with non-Nintendo 

game boards. 17 parts. $4.95 ea. 


Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome Flyback #429951-B .... $47.95 


ZANEN ELECTRONICS 
806-793-6337 


WE ACCEPT VISA AND MASTERCARD 
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Belita Coin Counters 


The best and most convenient 
Coin Counter ever made. It is 
specially designed for Operators - 
large or small. 


e Lightweight (only 9 Ibs) 

e Portable (take with you to location) 
e Very inexpensive 

e Long lasting/low maintenance 

e Fast and easy to use 

e Automatic Stop for easy counting 
e Coin Tray Support Bag Holder 


TRY A SAMPLE AND BE CONVINCED 


SPECIAL 


Repair 
Switching 
Power Supplies 


$10.00 


parts included 


Send Check for Sample 
MANUAL - $425 
ELECTRIC $550 (110V or ee 


* Guaranteed x 


Call Kevin 


917-879-2213 


Superior Amusements 


FOR DETAILS CONTACT: 
R. H. BELAM COMPANY INC. 
ONE FULTON AVENUE 
HEMPSTEAD, NEW YORK 11550 


TEL: 516 292 2670 
FAX: 516 486 0957 


Neo-Geo Kits: 
And More 


All Titles Are Available... 
Call us...We have the best prices! 


* 


We have all the latest and 
top earning boards and kits 
New and used 


* 


All Games and Kits 30 Day Guarantee 
Call us Today!!! 


California Games, Inc. 


* 24 hr. voice mail «x 


(714) 949-3499 


FAX (714) 629-4090 


End Ball Juggling Forever! = VIDEO GAME 
“The Original Lane Retainer” fe | a J P.cC. BOARDS 


Keeps the balls 4 
where they belong. Me _ | Pe a @ k*kerkre xr 
VIRTUALLY ELIMINATES & ~~ Bee ghee 


akey* , OSERO BLES 
: oa POOR * m S OO) 
¢ Balls crossing into other lanes. fy Fe Per ROB AD 
: : ; - . Yn xh 
¢ Left-hand players rolling balls into ~~ F BS ? SParessces| Nes Se 
| \' Ff \ EEN 


right-hand lanes. 
¢ Players taking tickets from the 


wrong dispenser. | . ‘ , 
INCREASE REVENUE AND... 4 | NEW ERA VIDEO 
Decrease expenses _ (CANADA) CO. 


by reducing downtime 
Attractive. Durable Material 
86 Chapel Park Square 


LIFETIME REPLACEMENT Quantity Ontario, MIV 2S5 
GUARANTEE , Discounts 


In Use At: PH.: (416) 293-7291 
PLASTITECH PRODUCTS, INC. 
P.O. Box 2387 * Longview, TX 75606 , : Powe zk FAX: (41 6) 154-1 328 


CALL TODA y: 1-800-933-01 45 : == a SAME DAY UPS SHIPPING 


TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 


Nation. A Tal ee fax. . . for this ad. 
— $ 504-488-7003 @ 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable e 
White Color ¢ 200 Lb. Test ¢ 
Corrugated e Lift Off Lid ¢ Tote Grips ¢ 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 
e 55 Acceptance 
REGULAR PRE-PACKS (144 PCS) JUMBO PRE-PACKS (72 PCS) ° Solid state, self-diagnosing computer 


e Installs in minutes 
$0.70 $2.15 


$0.85 ba To Order Call: 


$1.00 $3.00 


$1.25 $4.00 616-245-8235 


$1.50 
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REDEMPTION 
TICKETS = 
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MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES | 


JUMBO MIX—$1.30 
1-800-962-4486 


KKK KKK KKK KKK KKK KKKKKKKKKK 


» 


BS Amusement Centers 


WANTS <SYOUIIT 


Positions available in Texas, Georgia, Kansas, Hawaii, Missouri, Michigan & Illinois! 
We need your winning attitude, demonstratable results, 
and desire to succed on our winning team! 


District Managers Area Managers Store Managers 
$36,000-$48,000/yr $27,500-$32,000/yr $21 ,500-$30,000/yr 


Send resume to: Fun Factory, Inc. - Personnel Dept. 
91-246 Oihana Street e Ewa Beach, HI 96707 ¢ (808) 682-5767 


HK HK KKK KKK KKK KKK KKK KKKKKKK 


nD ke (Ob Ob 0 ee 
WAN TED 
BIG CHOICE BETSON CRANES 


SINGLES, DOUBLES & TRIPLES 
Will Pick-up In Any State 


N |B National Interstate Amusements 


3630 Buckner ° El Paso, Texas 79925 © 1-800-332-6513 
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Looking for 
Qualified 
Technicians 
for Coin-Op. 


Send resume to: 
Box J-K 
Play Meter Magazine 
P.O. Box 24970 
New Orleans, LA 70184 


Vertical 2-player Rotary 
Joystick Board Sale 


Ikari Warriors $95 
Gondomania $95 
Time Soldiers $95 
Bermuda Triangle $95 


Call Buffalo Bill Johnston 
today at 716-838-3038 
Adjustable PC Board holder allows 
board swapping in seconds, $5.95 
Molex edge connector pin 
extractor tool, still only $2.25 
Happ Super Joystick, spec. price only $10.00 


Game Room and 
Arcade Equipment 
Includes video, pinball, and 
redemption games. Neon, 

display counters, MC 35 


bill changer, etc. 
Call for details 


(404) 478-5170 


‘*‘Conversion Kit 
Hit Parade’”’ 
Just Published!! 

Over 200 Kits listed 


Call for free subscriptions 


VIDEO CONNECTION 


916-678-5189 
Phone or fax 916-678-1313 


= FOOSBALLS & 


Smooth White 12¢ ea. 
Minimum order 100 


(702) 387-8789 


0 
— 5 


REDEMPTION 


IAN Wy RON\Y 
MUNCIE NOVELTY CO. 
PH. 800-428-8640 
~~ GOOD QUALITY—LOW PRICES 


oe 


Plusk Toys & Novelties 
1(800) 969-7587 


‘*Conversion Kit 
Hit Parade’’ 
Just Published!! 


Over 200 Kits listed 
Call for free subscriptions 
VIDEO CONNECTION 


916-678-5189 
Phone or fax 916-678-1313 


FOR SALE 


In Good Condition 


Gottlieb 4 player Big Indian 
Gottlieb 4 player Sheriff 


$750 each 


Send Inquiries to: Box 8-Pin ¢ Play Meter Magazine 
P.O. Box 24970 ¢ New Orleans, LA 70184 


JUKEBOXES 
VIDEOS 
PINBALLS 


e Provides up to 90% reduction in chalk consumption ¢ 
Simple to install, easy to service ¢ Helps eliminate costly 
service calls, and broken chalk messes ¢ Manufactur- 
ing from quality aluminum ¢ Life-time warranty. 


$1 1.95/ pair — Hardware Included 
To Order: “Mr. Cue’’, Inc. 
Call Seven George St. 


Honea Path, SC 29654 
(803)575-2800 Prompt delivery 


or write *Patent Pending. 


PLUSH PRE PACKS 
1-800-962-4486 
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Recycle your old jukeboxes 
with our new 
CD Jukebox Conversion Kit 


DISTRIBUTOR INQUIRIES WELCOME 


SALES REPRESENTATIVE 


Southeast: Upstate Games (803) 879-0725 

Southern Texas: All Coin Equipment (512) 222-2306 

Rosevill, CA: Coast to Coast (916) 784-6611 

Morehead, MN: Renegade Dist. (800) 525-6135 

Southern California: Small Change Dist. — Dave Suhy (818) 994-3352 
Livonia, MI: Cartel Dist. (313) 422-2111 

Amherst, OH: Lorain Music Co. (216) 984-2235 

Crestline, OH: Lorain Music Co. (419) 683-1598 AMOA 
Wichita Falls, TX: Thornhill Ent. 1-800-225-1937 Booth 
Phoenix, AZ: Garrison Custom Vending (602)275-5479 1113 
Delavan, WISC: 1002 Dist. (414) 728-1477 


FREE $1000.00 Drawing 
with Purchase 


1-800-962-4486 


P.O. Box 747 ¢© Dresden, Tennessee 38225 
Phone 901-364-5140 or 901-364-5654 


CLASSIFIED RATES 


GENERAL POLICY: PLAY METER'’s Classified (Yellow Pages) advertising is primarily intended for: Buyers and 
sellers of used equipment, support and supply firms.and employment opportunity ads. We reserve the right to re- 
ject advertising that does not fall within the scope intended for PLAY METER’s Yellow Pages, or any reason we 
deem appropriate. 


RATES: 


SIZES COST 
Full page (image area) $550 
2/3 page $400 
1/2 page $300 
1/3 page $200 
1/4 page $150 
1/6 page $100 
one column inch $30 
(2 or more — $20 per inch) 


GRAPHIC SERVICES: The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the 
classified section of our publication at no additional cost. Rough layouts must be provided three working days before 
ad copy deadline. 

PLAY METER will accept phone-in copy for simple column inch ads with payment by VISA or Master Charge. 


FREQUENCY RATES: PLAY METER will consider contract discounts for Classified advertisers that run 6 times 
or more (yearly) and that run with limited copy changes (or supply camera-ready art) — please call for quoted 
discounts. : 


CONTACT: CAROL LEA — Play Meter Magazine, 6600 Fleur de Lis, New Orleans, LA 70124, (504) 488-7003, 
P.O. Box 24170, New Orleans, LA 70184, FAX: (504) 488-7083 
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August 9-10 

Amusement and Music Operators of 
Virginia (AMOV) Convention and 
Trade Show, Jefferson-Sheraton 
Hotel, Richmond, Va. Contact Charles 
Rowland (804) 262-9283. 


August 10-11 

Colorado Air Hockey State Champion- 
ships, Red Baron’s, Westminster Mall, 
Westminster, Colo. Call (305) 
427-4846. 


August 22-24 

Wyoming Candy, Tobacco, and Coin 
Vendors Association Convention, 
Holiday Inn, Cheyenne, Wyo. Contact 
Jim Petry (307) 638-6946. 


August 29-September 3 

World Foosball Championship, 
Dallas/Ft. Worth, sponsored by Tor- 
nado. Contact Dave Courington (817) 
572-3708. 


September 12-14 

Amusement and Music Operators 
Association (AMOA) Expo, Las Vegas 
Convention Center, Las Vegas. Con- 
tact AMOA (312) 644-6610 or (312) 
565-4602. 


September 27-29 

Rocky Mountain AMOA Annual 
Meeting, Hilton Inn South, Denver, 
Colo. Call (303) 289-6200. 


September 29-October 1 

Ninth Annual Seminar on Sponsorship 
and Event Marketing in Entertainment, 
sponsored by BPI Communications, 
Stouffer Nashville Hotel, Nashville, 
Tenn. Contact Laura Stroh (615) 
321-4250. 


October 3-5 

West Virginia Music & Vending 
Association (WVMVA) Annual Con- 
vention and Expo, Ramada Inn, South 
Charleston, W. Va. Contact WVMVA 
(304) 949-3289. 


October 3-5 

National Automatic Merchandising 
Association (NAMA) National Con- 
vention, Trade Show, and Education 
Sessions, McCormick Place, Chicago. 
Contact NAMA Convention Dept. 
(312) 346-0370; FAX (312) 704-4140. 
Note: Pre-Convention Early Education 
Sessions will be held on Oct. 2. 


October 24-26 

Michigan Coin Machine Operators 
Association (MCCOA) Annual Con- 
vention, Radisson Resort, Ypsilanti, 
Mich. Contact MCCOA (517) 
372-2323. 


October 24-26 

Fun Expo, First International Family 
Fun Center and Miniature Golf Show, 
Market Center, Atlanta. Contact 
Bellwether Expositions, (914) 
923-0129; FAX (914) 762-8751. 


October 24-27 

North Carolina Amusement Machine 
Association (NCAMA) Annual Con- 
vention, Omni Hotel, Durham, N.C. 
Contact Bobby or Cindy Earp (919) 
584-4833. 


November 13-16 

International Association of Amuse- 
ment Parks and Attractions (IAAPA) 
73rd Annual Convention, Orange 
County Convention/Civic Center, 
Orlando, Fla. Contact Chuck Simanek 
or Ernestine Phillips (703) 671-5800. 


November 15-17 

National Automatic Merchandising 
Association (NAMA) Financial 
Management Seminar, Las Vegas 
Hilton Hotel, Las Vegas, Nev. Contact 
NAMA (312) 346-0370. 


International 


August 29-30 

QUAMOA, Queensland Amusement 
Machine Operators Association Con- 
vention and Trade Show, Jupiters 
Casino. Contact Cash Box Australia, 
P.O. Box 480, Sutherland NSW 2232 
Australia. Tel (02) 521-6203; FAX 
(02) 521-1437. 


October 2-3 

JAMMA, Japanese Amusement 
Machine Manufacturers Association 
Trade Show, Ryutsu Center, Tokyo, 
Japan. Contact JAMMA (813) 
593-2562. 


October 17-20 

ENADA 19, Italian Trade Association 
Expo, Rome. Contact SAPAR-AGIS, 
Via di Villa Patrizi, 1000161 Rome, 
Italy. Tel. 4402718-4403686- 
88473217; FAX 4402718. 


November 20-22 

FER ’91 International, Spanish 
Amusement Trade Show, Palace of 
Victoria Eugenia, Barcelona, Spain. 
Contact FER ‘91 Secretaria General, 
Avda. Diagonal, 474-08006 Barce- 
lona, Spain. Tel. (93) 416-14-66; FAX 
(93) 415-00-95. 

December 10-13 

FORAINEXPO, Le Bourget, Paris. 
Contact Francoise Regnier, 8 Rue de la 
Michodiere 75002, Paris, France. Tel. 
(1) 474-29256; FAX (1) 426-61428. 
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s I made one last pass through the 

show floor at ACME ‘91, I spotted a 
manufacturer of redemption games who 
is always forthright in his assessment of 
how the proceedings fared. 

‘*Business was OK for us, but the traf- 
fic wasn’t nearly as good as I’d hoped,”’ 
he said. Then came the kicker: ‘‘I swear, 
why do organizers of these trade shows 
insist on coming to Las Vegas? It’s a fun 
city, but getting out here is a hassle. The 
attendance is down, so I don’t write as 
many orders. 

‘Tf I had a vote, I’d pick Chicago for 
every trade show. Every single one. My 
company always does very well at trade 
shows there. People who attend our trade 
shows don’t mind traveling to Chicago 
because it’s easily accessible. I know peo- 
ple complain that it’s too expensive, that 
dealing with the unions can be a 
nightmare, but I’ll take Chicago over any 
other city for a convention.’’ 

His comments came to mind as I listen- 
ed to another manufacturer friend express 
similar disgust while attending a recent 
event in, ironically, Chicago. He gets 
worked up when talking about problems 
that exist in an industry he’s belonged to 
for many years. And the matter of trade 
show sites is, to him, a problem. 

‘‘Take ACME, for example,’’ he 
began. ‘‘I don’t want to step on any toes, 
because I know your magazine co- 
sponsors the show.”’ 

‘‘Step away,’ I said, eager to hear the 
bitching that was soon to come in torrents. 
Complainers like to listen to kindred 
spirits, so as to pick up tips on voice in- 
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ie LAST WORD 


Bright lights, 


big city 


flection, gestures, and assorted expletives 
that may be back in vogue. 

‘‘Anyway, look where the past few 
ACME shows have been held: Reno and 
Las Vegas,’’ he pointed out. “Have you 
seen the schedule for the rest of the 
decade? San Antonio, Las Vegas, New 
Orleans, Reno, Orlando, Las Vegas, 
Dallas, Las Vegas—that’s three times! — 
and Tampa. Where’s Chicago in there? 

‘*AMOA had a chance to avoid these 
smaller cities, but where do they have a 
show planned for? Nashville. I’m not say- 
ing Nashville is a bad city. But for a ma- 
jor trade show? Give me a break.”’ 

Whoa, slow down. I told him that the 
ACME show committee is pleased with 
attendance in Reno and Las Vegas, that 
every year the show sets attendance 
records. What’s wrong, I added, with 
giving other cities a shot? Attendees can 
only stand so much freezing wind and 
deep-dish pizza. — 

‘“You’re missing the point,’’ he said. 
‘‘T know San Antonio is a charming city. 
It’s a hot spot for vacationers. But how 
much media attention can we expect to get 
in San Antonio? I love New Orleans, but 
please, you’ve got one daily 
newspaper—and it isn’t that good. 
Chicago, on the other hand, is one of our 
country’s major cities. Our industry 
needs the kind of TV and newspaper 
coverage that only a major city can pro- 
vide.”’ 

I conceded that his point was well- 
taken. But besides Chicago, I asked, 
where would he suggest holding future 
ACME and AMOA shows? The reply: 


New York City and Los Angeles. 

‘‘T know people will raise hell about the 
air fare, the expensive lodging and meals, 
the crime, the smog,’’ he said. ‘‘But you 
know what? It’s worth it to this industry 
if we’re going to compete for the recrea- 
tional dollar. Imagine all those TV 
cameras at the trade shows, filming our 
latest and greatest games for America to 
see on the national news. Or reporters 
from the New York Times or Los Angeles 
Times doing long feature stories on the 
industry. 

‘‘Tf we’re going to be a major player in 
the entertainment industry, we need to be 
right under the noses of the two biggest 
media centers in America. All those other 
cities keep us too isolated from a large au- 
dience.”’ 

To quell his fiery oratory, I admitted 
that his was an idea worth considering by 
trade show organizers. I requested, 
though, that he expand his short list of 
potential host cities. 

‘‘If you don’t want to come to New 
Orleans, at least pick a big Southern city 
like Atlanta,’’ I concluded. ‘‘CNN is 
headquartered there, and I can satisfy my 


cravings for cheese grits.”” CO) 


Christopher Caire 
News Editor 


SNK’s New NEO:GEO 
Single-Slot Upright. 


SNK Corporation of Hinged retainer with 
America introduces the lock for quick ’n easy 
all-new NEO-GEO access for changing 
Single-Slot Upright. title cards. 

Like its counterpart, the 


NEO:GEO MVS-4, 
game conversions can 
be done on location in 


19” or 25” monitor. 


minutes, without tools! Easy convertability of 
Realize the full earning game through control 
potential of our great panel. 


NEO-GEO software 
with the new Single-Slot 


Upright. Attractive LED credit 


display and lexan 
Also available as a control panel cover. 


universal conversion kit. 


See your authorized SNK 
distributor for details. 


Corner protect brackets 
? for solid reinforcement. 


i" 


SNK Corporation of America 
=? 246 Sobrante Way 

Sunnyvale, California 94086 

(408) 736-8844 


© 1991 SNK CORP. OF AMERICA 


beats all otter 4x4s 
SiAnhing SU we 


ars, teergouids. 
~ people and obstacles. 
The vehicles can 
skid, rollover, jump, 
crash and burn. 
The steering wheel 
even vibrates 
realistically. 
There's a 
beginner's track, 
plus 171 selectable 
courses that range 
from the desert 
sands of Saudi 
Arabia to the frozen 
tundra of Antarctica. Sees ‘Soma! Pp wae 
Standing perfectly still, Roab Riot 4wo ae = a W=49.25" (125cm); D=61.50" (156 cm) 
is the hottest, fastest 4x4 around! Temes H=65.50' (166 cm); Wt.=775 Ibs. (392 kg) -, 


cucose wExt cCounsce 


TOURNSBAEST cinc 
witt STccniac eee 


PURSS START 
SELECT Counse 
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